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Scheuer says: 


It is indeed a pleasure to look forward to the Southern 
Display Association Display Exhibit as it gives us another 
opportunity to join our many Southern friends and to 


renew many acquaintances. 


At this, the Fourth Annual Display Exhibit and Con- 
ference, Scheuer Creations will be on display for your 
approval. Many years of experience, plus the skill of 
true craftsmen is reflected in each and every piece of 


the new and beautiful line. 


We shall be happy to have you visit us in Booth 2, 


Municipal Auditorium, during the 


SOUTHERN DISPLAY EXHIBIT 
May 1-5. 1949 


Atlanta, Georgia 
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CR IONS. INC. 


307 WEST 38'* ST.. AT EIGHTH AVE., NEW YORK CITY 16 
ORIGINATORS AND MANUFACTURERS OF MODERN PLASTIC DISPLAY FIXTURES 
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G-344 “TENNIS” Comura. Action tennis scenes in loose, sketchy 
poster art centered among giant size illustrations of playing equip- 
ment, posters, etc., against a light background simulating actual 
wood grain paneling, framed in a green half round wood molding 
design. Reproduced through halftone silk screen process in 12 oil 
colors onto flexible Comura stock. Size: 30” x 60”...Each $6.25 


Ben 





G-346 “GOLF” Comura. Action golf scenes in loose, sketchy poster 
type art centered among giant size illustrations of playing equip- 
ment, posters, etc., against a light background simulating actual 
wood grain paneling framed in a green half round wood molding 
design. Reproduced through halftone silk screen process in 12 oil 
colors onto flexible Comura stock. Size: 30” x 60”... .Each $6.25 


baseball 


in loose, 


G-345 ‘‘BASEBALL’’ Comura. Action scenes 
sketchy poster type art centered among giant size illustrations of 
plaving equipment, posters, etc., against a light background 


simulating actual wood grain paneling framed in a green half round 
wood molding design. Reproduced through halftone silk screen 
process in 12 oil colors onto flexible Comura stock. 

S763: 0 64 GE ss oa oa ok eae deo oa wr wee Each $6.25 





G-347 “SWIM” Comura. Action swimming scenes in loose, sketch 
poster art centered among giant size illustrations of playing equip- 
a light background simulating actual 
wood grain paneling, framed in a green half round wood molding 
design. Reproduced through halftone silk screen process in 12 oil 
colors onto flexible Comura stock. Size: 30” x 60” -_Each $6.25 


ment, posters, etc., against 
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G 364 ‘FATHER’S DAY” 
Comura. Silk screen processed 
in twelve bright oil colors 
ac. ust a background of blend- 
ir reds, the whole family 
t' vembers Father” on_ his 
di in this clever design. 


S 30” x 60”. .Each $6.95 


FATHERS DAY.. 





“T'S THE LAST 3 FEET. «. 


(COMMERCIAL MURALS) 


Summertime vacations and sports promotions are the call for the great outdoors 
and recreation. You will need windows with plenty of excitement, interest and 
summertime sell. These new Comuras featuring all the major outdoor sports fit 
perfectly into any window display or de _partme ntal setting. There are endless 
uses for these new ideas. 

They are reproduced through half-tone silk screen process with the fine WLS 
technique and quality in twelve oil colors on flexible Comura stock, featuring 
action swimming, golfing, baseball and tennis, in loose, sketchy poster art cen- 
tered among giant size illustrations of play equip- 
travel posters. Splendid for sports goods, 
travel windows, swim suit promotions and both 
men’s and women’s hot beaches apparel. 

Father's Day is special. Feature the 1949 Father's 
Day Comura throughout » your store windows and 
de ‘partme nts and watch your sales increase through 
the stimuli of this added punch for Father’s Day. 





F R E E eee Merchun 


dise Presents 
tion News. An interesting quarterly publication 
with news and views on the subject. algo exhibit 
folder and retail promotion catalog. Write 
business letterhead, please 


that count MOST.’’ 


W. L. STENSGAARD AND ASSOCIATES, INC. 


358 NORTH JUSTINE ST., CHICAGO 7, ILLINOIS 


. SPECIALISTS IN MERCHANDISE PRESENTATIONS +» DEMONSTRATIONS + DISPLAYS + EXHIBITS 
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Pass This Issue Along THE COVER OUR NEXT ISSUE 


You get the most value from DISPLAY This month's illustration is of a striking The May issue, in the mail May 15, will be the 
WORLD when you share it with others. See display by W. W. Rowley, display director, biggest issue of the year. One of the numerous 
that it reaches other executives of your organi- The Emporium, San Francisco. It is par- Costu “lt dentin ta deel tee Mee 2 
zation and the members of your department. ticularly appropriate for California, where Boston transported a bit of the Emerald Isle to 

so much of the average family's life is Massachusetts for a special promotion . . . Full details 
spent out of doors . . . (Photograph by of the annual Display Market Week, to be held in 
courtesy of Flowers of Hawaii, Inc., Los Chicago . . . regular features and many special 


Angeles.) articles will make up the issue. 
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Display it! Display it on a mannequin that 
can wear any dress—any clothes— 
with a fashion flair. Then shoppers will 
stop, look—and yearn. And buy. 
it’s why more stores show more of our 
mannequins in more windows more often 


than any other mannequins ever made. 


DCW hours bue 


Dot Williams, president - 498 Seventh Avenue, New York 18 
MARY BROSNAN MANNEQUINS 








New mannequins specially designed for the plunging neckline, soft 
sloping shoulder and trim relaxed waist. See ‘Dot's Enchanted Gar- 
den,” best show in New York. Coming soon: “Dot's Crystal Palace.” 
















ie 














DISPLAY WORLD APRIL, 194 


A FROSTEE CREATION 


Compliments of JACK 
FROST 





FOR THAT JACK FROST TOUCH... 


Sparkling and crisp as the touch of Jack Frost's brush. This realistic appearing Frostee Sno brings 
out the rich gay colors of the merchandise. Add that winter touch to your displays with Frostee Sno. 














This lightweight Frostee 
Sno is one of the easiest 
display materials to clean. 
Dirt and dust do not cling 
to the snow. For cleaning, 
use a feather duster or an 
electric fan to restore the 
whiteness of the snow. 











froslee FIREPROOF TEST 


Now it is possible to use an artificial snow material 
that is absolutely FIREPROOF. Frostee Sno is guar- 
anteed not to burn. Matches, cigarettes or electrical 
short circuits will not cause Frostee Sno to Burn. 
Absolutely Fireproof. 


Simple te Work 
Designs 
Your display department, 
equipped with a keyhole saw, 
can create beautiful shim- 
mering Winter Designs from 


this easy working Frostee 
Sno. Preparation time for 


er can be cut in half ; 
with Frostee Sno. 


SEE YOUR LOCAL DISPLAY JOBBER FOR FROSTEE SNO PRODUCTS 


FROSTEE SNO COMPANY 


¢ ANTIOCH, ILLINOIS 


9 
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the 


forgotten 
woman... 








For the first time, 
a size 38 mannequin... 
created by Magnani ... designed specifically toy fill the most 


urgent need of display and merchandising men. 


Yes, at long last, here is the mannequin you have waited for; 
the mannequin that will allow the vast majority of sales-neglected American 
women to identify themselves with the clothes 


they see in your windows. 


ANN 


See this amazingly versatile lady—who wears all styles 


ys} with assurance—at our showrooms. Or write for complete details. 


“figures that really figure ...in sales” 
ff 


p 2. = magnani._ mannequins 


236 West 40 Street, New York City 
creators of the outstanding Bal Morall Mannequins 
Sw 
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or correct color tones, eye-catching, 





appealing window lighting... 








Jules Seiden, Display Direc- 
tor, Custom Shop, New York, 
depends on Sylvania Birds- 
eye Reflector Lamps for his 
many window display light- 
ing requirements. 


he lighting in this modern store (shirtmakers } 
must be carefully placed and controlled 
to bring out the fine color tones and textures 
of the various fabrics displayed. 
In the Sylvania line, there are exactly 
the size and type lamps that you can use for 
the exciting touch that creates sales. Every lamp 
is specially designed to give just the pattern 
of lighting you need. And you can use these lamps 
at once —without alterations. without extra 


fixtures! Sealed-in reflectors never need 


cleaning. never get dull! Sylvania Birdseye Oe a ee 

Reflector Lamps are used in stores from Sylvania Electric Products Inc. 

coast to coast. Send in your coupon today! Advertising Dept., L-7704 

I , 1 500 Fifth Ave., New York 18, N. Y. I 

I Gentlemen: Kindly forward complete information (Engineering Bulletin O-58 | 
I on Sylvania Birdseye Reflector Lamps. 
I I 
I RRMINIAD <5 ua cizaicosch a's Pavan tac Sha lar i si@ua Ea Pare be aT(at eo Care RMA See Na eee aN l 
j RSIS IS cc sarc re carpi ene snes iaete NTs ws rata ue ONG Pe acl Raia alia et an eet are ere | 
| ! 
| | eS ee MeO aS Ge PRET Ee Pe eee A eNOS pre eee yore Ne eA Oe rhe tare See | 
RE te tte a halg es ota ater azn oe eahelen diai si Zone SURGE ccs srk ola eG eale oot 
ben 


ess GSS ss sss cs es cs cs es ss es st 


ELECTRIC LIGHT BULBS: FLUORESCENT LAMPS, FIXTURES, WIRING DEVICES; PHOTOLAMPS; RADIO TUBES; CATHODE RAY TUBES; ELECTRONIC DEVICES 
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selects Wecter! \ 
Catalina knows that the right display material means more 
window and department representation, more sales! 
P Reason why its 6,000 dealers throughout 
the country were offered Decter Mannikins 
on a cooperative basis this season 
As we do with Catalina and other top flight 
companies...let us help you plan and 
create mannequins that will immediately 
spark more dealer interest, 
more displays of your merchandise 
Decter Mannikins received the . 
“T spotlight on this page in Catalina’s 7 yr. ——,., 
| Promotion Manual for 1948 ' 6 ee 
i ss 
. I 
I 
I 
| | 
| / | a | 
| 1U (duukuts 
| . | AVUVURUW 
| 
| 
| 
— FOR CATALOG, WRITE...DECTER MANNIKIN COMPANY + 2617 WEST PICO BOULEVARD, LOS ANGELES, CALIFORNIA 
DEVICES 
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an announcement 


of importance to you 
CZECHOSLOVAK GLASS EXPORT CO., LTD. 

exclusive agent controlling the sale 

of all Czechoslovakian Christmas 

tree ornaments, is pleased to announce 

the appointment as sole American 

representatives and distributors: 


THE WALCO BEAD CO. 


37 WEST 37th STREET, NEW YORK 18, NEW YORK 


Walco Bead Co. has a complete display 
of these magnificent decorations on 
permanent display in their showrooms. 
We suggest you visit Walco at once. 
You'll want to order these fairy-like 
ornaments immediately. 


Delicate colors! 
Breath-taking patterns! 
A glorious assortment 


of shapes and sizes! 
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SHACKS ‘Takes To 
The AIRWAYS... 























Mr. Philip S. Goldberg, President of SCHACK’S INC., extends 
well wishes to Mr. James Grub, Northwest sales representative 
for SCHACRK’S, on his first flying trip in the SCHACK airplane. 


This is an added service to expedite showings of new display lines in 
the broad expanse of the North Central territory. We are proud to 
announce that Mr. James Grub will cover that territory by airplane. 
Schacks Inc.. offers you always the finest in new display ideas, the 
quality and service that displaymen everywhere recognize as a criterion 


of excellence and so we advance with the times. 


C rack's 


“SINCE 1888" , 


319 W. VAN BUREN STREET, CHICAGO 7, ILL. 
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A revelation that display men and store executives. 
should heed! In Nashville and Dallas, for example, 





movies actually measured attention and interest as 


F A C T § PR 0 y F | T | shoppers passed merchandise in unfixtured, 

eee ° fixtured ‘in use” and in promotional atmosphere. 

“PROMOTIONAL ATMOSPHERE" The promotional atmosphere display readership was 
DISPLAYS GET OVER 100% MORE more than double the other types! 


READERSHIP THAN OTHER TYPES! 
This is only one of many important display facts 


uncovered by the Pilot Study in Display Research 
conducted by the New York University School 
of Retailing. Facts important to you 


and your store! 


You can increase your store traffic and volume by 
investing one-third of your store promotional 

dollar in good display! For no other media— 
newspaper, radio or direct-by-mail is as effective 

as GOOD DISPLAY AT THE POINT OF PURCHASE! 





Of importance to every display director and store 
executive is the National Association of Display Industries, 
Visual Merchandising Series, Report No. 1. Order your 
copy of this informative display study today, at 





the pre-publication price of $5.00, a savings of $2.50. 
Write to N.A.D.1.,11 East Walton, Chicago, Illinois. 


NATIONAL ASSOCIATION WYN of DISPLAY INDUSTRIES 














MERCHANDISE 
PRESENTATION 
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Used by many of the world’s most 
successful merchandisers. This is the orig- 
inal Showcard Machine— manufactured since 1930. 
Illustrated is the Model B, one of three models that cover 
all needs. 
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Just ask yourself 


Who gets the Blame 
for High Prices? 





It’s over your counters that your customers shell out those high 
prices that hurt so much. They don’t pay the manufacturer. They 
can’t pay labor. They pay you! 

And so they blame you! 


You can fight this stigma, and at the same time strike a major 
blow at the inflation that threatens your entire business, when 


you advertise U. S. Security Bonds. 


Purchase of Security Bonds by your customers reduces the 
potential for credit inflation, stabilizes business, keeps money 
in your community, makes better customers for you. 


To restore the confidence of your customers in you, to demon- 
strate that you are side-by-side with them in the same battle, 
advertise and display this symbol and slogan! 


JOIN THE FIGHT AGAINST 
FHIGH PRICES 9 “America’s Security is Your Security” 
3 


This campaign will be nationally advertised, nationally broad- 








cast, nationally displayed. Customers will look for the slogan 


and symbol in your advertising, in your store. 


You benefit yourself and your country by making this plan 
work. If you haven't yet received your complete Advertising 
and Promotion Kit, write to Retail Consultant, Advertising 
Section, U. S. Savings Bonds Division, Treasury Department, 
Washington, D. C. 





Treasury Department acknowledges with appreciation the publication of this message by 


DISPLAY WORLD 


Cincinnati, Ohio 
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... for fashion-minded display directors 
now ready and store executives... 


the new eal monde manikin brochure! 


Here is the latest in display literature, a brochure illustrating 
the complete line of fashion-famous, Paris-inspired, 
Beau Monde manikins. 
Display directors, store executives, fashion designers ... in fact, 
everyone, is talking about these new Beau Monde 
high-fashion figures that so brilliantly portray the creations 
of Parisian and American designers. 


See for yourself! This brochure is yours for the asking! 


See Our Exhibit 
at the 


SOUTHERN DISPLAY ASSOCIATION 
1949 EXHIBIT AND CONFERENCE 


City Auditorium Annex 
Space 30-31 


Atlanta, Georgia + May 1-5, 1949 


ORDER THIS FREE ILLUSTRATIVE DISPLAY LITERATURE TODAY: --Wais,diss,cye.your noone” 


KORRECT-WAY 


é. 
SEEN IN THE BEST CIRCLES “verywhere- 


DISPLAYS 


2300 LOCUST ST. e $T. LOUIS, MO 


also available... 
KORRECT-WAY'S new rack brochure, featuring 


chrome garment racks for all types of merchandise 
... and KORRECT-WAY'S general display fixture 
brochure, illustrating display forms and fixtures for 
store-wide use! Both of these comprehensive 


brochures are also yours for the asking. 
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§ pecialized Audiences 


for Your Advertising 


y 


y 


y 


and How to Reach Them 


O keep abreast with constantly changing 

conditions and new developments in the 
fields of industry, science and the arts, forward- 
looking men and women read business papers 
and professional journals. In addition to the 
editorial content, the informative advertising in 
these publications is today a major source of 


factual news and helpful working material. 


Advertising in business papers makes it pos- 
sible to reach specialized audiences with spe- 
cialized messages. In order to select the right 
media and to adapt messages to the interests of 
the subscribers, advertisers need the information 
in A.B.C. reports. Paragraph 10 in these reports, 
for example, gives a breakdown of the paid 


subscribers by occupation or business. Other 












questions essential to successful business paper 
advertising and answered by the information in 
A.B.C. reports: How much paid circulation? 
How much unpaid? How was circulation ob- 
tained? What do people pay for it? How many 
subscribers are in arrears? What is the renewal 


percentage? Where does the circulation go? 


With the answers to these questions, adver- 
tisers are in a position to evaluate media and to 
write advertising of interest to the specialized 
groups that receive the publication. Always make 
A.B.C. reports your starting point in buying 
advertising space. This paper is a member of 
the Audit Bureau of Circulations. Ask for our 


A.B.C. report and then study it. 


SEND THE RIGHT MESSAGE TO THE RIGHT PEOPLE 


Paid subscriptions and renewals, as defined by A.B.C. 
standards, indicate a feader audience that has 
responded to a publication's editorial appeal. With 
the interests of readers thus identified, it becomes 
possible to reach specialized groups effectively with 
specialized advertising appeals. 
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ABC => AUDIT BUREAU OF CIRCULATIONS = Facts as the Basic Yardstick of Advertising Value 
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NEW, ENLARGED 


Display World 





The newly enlarged, cloth bound binder 
for your copies of DISPLAY WORLD is 
now available. Maroon, with title in gold, 
the binder opens flat as illustrated for 
easy reference to the pages of any issue. 


Copies can easily be inserted and removed. 


on 


MAKES YOUR COPIES OF 
DISPLAY WORLD MANY 
TIMES MORE VALUABLE 
@ Easily holds 12 copies 

@ Keeps copies clean 


@ Handy for reference 


+300 
~~ each postpaid 


Exchange regulations permit the acceptance 


f orders for the UNITED STATES ONLY. 


DISPLAY WORLD 


CINCINNATI 1, OHIO 
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CORRUGATED, COLORED DISPLAY PAPER 


At last, a flame retardant, chemically treated display paper that 


meets all safety laws. Flame-pruf Display-Tex, exactly like regular 
Display-Tex PLUS the fire resistant feature, does the job. 

Fully approved (Registration # F-8) under California’s rigid 
fire and safety code, by the State Fire Marshal of California, 
Flame-pruf Display-Tex is the first product of its kind—the first 


registered safe display paper! 


1 if ny I 
iv COoreors 


@ Deep Brown @ Orange . 
@ Apricot @ Nile Green Aine @ 
@ Flame @ Light Emerald Green PRET 


@ Azure Blue 
e@ Natural Blue 


@ Primrose 
® Canary 


Roll stzes, paper quality and weight 


- BEMISS-JASON 


same as regular Display-Tex Price 
differential is negligible. 


COMPANY 





111 TOWNSEND ST. * SAN FRANCISCO 7, CALIF. 
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SUMMER COOLNESS 


ICE CREAM CONES IN UNBREAKABLE RUBBER 
STRAWBERRY — VANILLA — PISTACHIO — CHOCOLATE 


FOR YOUR SUMMER DISPLAYS 





No. 565 — ICE CREAM CART — 42" H x 36" Lx 18" D 
COMPLETE WITH | LARGE 24" CONE AND | DOZEN ASST. COLORS 6" 


CONES. OVERALL HEIGHT AS SHOWN, 5' $52.00 
24" ICE CREAM CONES ONLY Each $16.50 
WITH BASE Each $19.00 
6" NATURAL SIZE CONES Dozen $12.00 





=| tHe L.J. CHARROT COMPANY, INC. 
Sey Petes > Momafactinene oN oxconarens 


36-38 W. 37th Street O 
New York 18, N. Y. ART DISPLAY STUDIOS 





























A-RIL, 1949 


ONLY 


FORMS 


all he" jw? 


s 
LOWEST COST... 


other forms on the market! 


Less than one-half the cost of 


LIGHTEST WEIGHT... 12 ounces — one-third 


the weight of competitive forms—therefore. 


easiest to handle. 


FASTEST, EASIEST TO USE.. 


into cavity in back of form and insert some crinkled 


. Just tuck garment 


paper to hold it in place. 
RIGID CONSTRUCTION... Will not chip— 


resists cracking and crushing. 


EASY TOCLEAN... 


in warm water keeps Formoselle Forms spotless. 


Brushing, vacuuming or washing 


TWO FINISHES... / 
flocked finish—flesh color. 


Available in painted or 


Beautiful Formoselle Forms strike a new, revolution- 
ary note in the field of display for ladies apparel. 
No other forms match the excellent workmanship. 
superb styling and superior features of Formoselle. 
Order Formoselle Forms direct from your local job- 


ber or write us for the name and address of your 


nearest jobber. 


DISPLAY WORLD 








$36.°° doz. 


Above: Side view of No. 109 
Formoselle % Shell showing 
clean lines and superb work 
manship 


Left: View of back of % Shell 
Note the deep cavity with 
overlapping edge which 
helps to hold garment 
securely in place 


NO. 109 %- Shell 


$3.25 each 


Right: This photo shows side 
view of Formoselle Full Form 


NO 110 Full Form 


$4 95 each 









A DIVISION OF WESTERN PULP 


111 N. LA BREA AVE. © LOS ANGELES 36, CALIF. 
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EATON “VELVETY”” GRASS STRIPS 


in various lengths and' widths 





which is shredded into fine blades of grass and then 
sewed in one inch rows of stitching to the burlap back- 


ing. The mats can be placed in any position and the 


WIDE - LONG backing will always be concealed. Eaton “Velvety”* GRASS IN ROLLS 










S i : 

GRASS PIECES | . . sseuti Ri 

- Grass is now available in many widths and lengths — all aera 

WN Ae yoy hey . $, = 
Raw EBS) Wy oS aney Ie . . . . : 
aC slp fan MAO made in one piece with no seams. See your display 
WW ch 0 >, REMY af attr, ; j 

ip yy Ol TIM A - ‘ ‘ ' 

wh ald, jobber. 6’, 15°, and 30° Rolls 





17", 3', and 5' Widths 


“ot EATON BROTHERS CORP. 
Hamburg, New York 





GRASS MATS The words “Velvety”* and “quality” are synony- sini lgp ected 
i wt Wa Hl AD, 7 oe ot J ‘ : e GRASS STRIPS 
Begin wal aah mous for “Velvety Grass Mats are quality grass mats. DUA yreaRticeaieecnt 

3 x 6 They are made of the finest grade Madagascar Rafhia 








WALL Tbe? 
BOARD 
AT NEW LOW PRICES 


Diameters of Tubes 
Lengths i i 3° 4" 6" s" iO” 2" 14° 16%" 22" 


3 ft. $.20 $ .35 $ .50 $ .65 $ .90 $1.25 $2.50 $3.00 $3.50 $4.00 $7.50 
434 ft... 30 50 65 20 1.25 1:60 3:60 4:50 5.25 5.75 11.25 
6 ft... 40 65 .85 1.25 1.75 2.25 4.75 600 7.00 7.75 15.00 
9 ft... 55 .90 1.20 1.55 2.25 2.85 685 8.90 9.80 11.10 22.50 
(2 #... .70 1.20 10:55 2.05 2.95 3.70 -9.10 11:85 13.00 14.70 30.00 


Full tubes come in above standard lengths. For orders less than $5.00 
there is a Handling Charge of 75c. A Discount of 10% on purchase 
of one dozen or more tubes of same diameter in 9 and 12 ft. lenghts. 


Tubes cut in half lengthwise; 2" to 6", 35¢ ea. — 8" to 16%", 50c ea. 
All Prices F. O. B. Cleveland 
“COMPLETE STOCK FOR IMMEDIATE DELIVERY” 


MUTUAL DISPLAY MFG. CO. 


1101 POWER AVENUE CLEVELAND 14, OHIO 
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for sreikING 


Use VIVID Decorators Colors 


They go on fast...They go on smooth 





They give perfect one-coat coverage 





Lay a smooth even background and you're well on the way to a bang-up job. 


And the background will be smooth and even if you lay it on with Wesco VIVID 
Colors. They’re the smoothest colors you ever painted on with a brush or laid 
on with a spray gun. 


Moreover, they lay a background that stays on. VIVID Colors do not rub off, run, 
peel, or flake, whether you use them on wallboard, wood, plaster, brick, or canvas. 
They dry fast so you can use the backgrounds and displays at once. No odor so 
no pollution of air or merchandise in windows or interiors. 


Quick and easy, too. You thin them with water, clean your brush with a damp 

cloth, and wipe up any splatter with a damp cloth. Only skimpiest surface prepa- 
ration needed... you use a sealer only 
in cases of extreme porosity. 


Sign and send the coupon or a post 
card for new Color Chart showing 
17 deep colors and 51 let-downs. 


WESCO WATERPAINTS, INC. —Trenton, N. J., Matteson, 
iMlinois, Good Hope, Lo., Berkeley, Calif., Los Angeles, Calif., 
Seattle, Wash., Portland, Ore., Montreal, Que., Sydney, Australia 





Please rush us one of the new color cards showing the 17 new 
Wesco Vivid Decorators Colors. 





COLORS 


In Canada, Wesco Vivid Colors are avail- 
able through the Wesco Montreal factory. 
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OSEPH Horne Company, Pittsburgh, 1s 

a hundred years old this year and is ob 

serving the occasion with a program ot 
special displays and events which will con 
tinue over a ten-month period. Preparations 
for the centennial began over a year ago, 
wit! much of the responsibility Tor the 
presentation falling to the lot of E. I 
Vollmer, display director, and his depart 

To dramatize the growth of Horne’s trom 
the small store of 1849 to the present o1 
ganization employing an average ot 4,000 
persons, and to show tts place in the life ot 
the community, Vollmer created for the 
official opening ol the event a series oO! 
displays saluting various industries of thi 


area and a group of old-time scenes for the 
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It’s Centennial Year At 


electric stairway ledges, several shown here 

\mong the industries covered were oil, 
coal, steel, aluminum, electrical goods, glass, 
transportation, communications, food, labor, 
The first photograph 
shows a typical display—one of 11 main 


science and education 


windows given over to the industrial theme 
The general make-up of each was the same, 
using a panel at the left for copy and an 
hour-glass showing the old and = new 


methods Directly in front was a_ unit 


—At the upper left, one of the "salute to 

industry’ displays described in the article. 

Upper right, a part of the ‘Gaslight 

Gayeties" section. . . . Lower left, the style 

show setting. Lower rihgt, part of the 
Horne memorabilia show— 


saslipht 
Payeties 


simulating earth, supporting an appropriate 
symbol mounted on a shaft of plastic; a 
concealed, revolving color wheel shot color 
up the plastic to illuminate the panel. Ra 
diating in wheel fashion were three spokes 
made to symbolize the elements ot the 
particular industry in question 

To the right of the window were dis 
played products or results, not in_ third 
dimensional form alone but accompanied 
by written statistics showing how important 
each industry is to Pittsburgh and_ the 
nation in employment, wages, and the like 
\cross the bottom and front of each window 
ran the “Wilderness to Wonderland” slogan 
Muted colors were employed throughout the 
windows to “take away the sting of the 


usual industrial show”, according to Vollmer 
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Joseph Horne’s 


institutional windows tied in pet 
fectly with the general tenor of the centen- 
nial opening. (No held in 
with the although an 
anniversary sale was held later on; Horne's 
felt that a is considerably dif 
ferent than a birthday and _ that 
the inaugural portion of the event should 
be completely institutional rather than com- 


| he se 


sale was con- 


nection opening, 
centennial 
regular 


mercial.) 

Within the store a fabric aisle was estab 
lished around _ the “Gaslight 
( the appropriate name for a group 
it fabrics by Ameritex in very old-fashioned 
Although the amount of 
this fabric might not be 
stores, it 1s for 


theme ot 
rayeties” 
prints Space In 
considered 
Horne’s 
stock 


aisle 
many 
before had 


isual in 


area been used for 





“et 


eo 
* all s 


eae Se 1 ’ 
SR er hated A 


Every other lighting fixture was 
replaced by an authentic gaslight chandelier 
wired for electricity At the end of the 
aisle was a can-can dancer in front of an 
old Music Hall backdrop, with 
present stagehand and the bunch of 

At the lower left on the same page is a 
photograph of the fashion show setting for 
the first week of the White and 
gold baroque open-work panels were filled 
pink azaleas \ 


counters. 


the ever 


roses 


centennial. 


with greens and crystal 


—The four displays pictured here are part 

of 12 ledge settings which were used near 

the escalators. Made of papier mache, the 

figures and scenes early caught the public's 

fancy with their touch of humor and nos- 
talgia— 





By 
CARL JACKSON 


shades 
and the floor 
cork. The 
added the 
gray, 


with small gold was 
from the ceiling, 
covered with squares of 
small gold ballroom chairs that 
salon atmosphere had pads of 
chartreuse, and rose taffeta 

One week before the beginning of the 
centennial the non- 
selling seventh floor, and adjoining the audi- 
torium, a Horne memorabilia show for 
store personnel. On the opening day and 
for another week it was viewed by a steady 
stream of Pittsburghers. This show proved 
a huge and the plans call 
for a change three for the ten 
months of the centennial celebration 

The first part 
[Continued on page 8o] 


chandelier 
suspended 
was 


seat 


store opened on its 


success, store’s 


each Ww eeks 


seen by the visitor to this 
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Finnish Displaymen Must Rely 


ISPLAY tor OY Stockmann AB of 
Helsinki, Finland, which is under the 
lirectior Walter Wahlroos, display 
I i VC! is beet radically changed by Wa 
terial shortages as 1s thre Cast witl sO 
{ iopean stores Yet even when the 
vindow isses were shattered away com 
plete and the r nes boarded over, dis 
pla i Se i Ss was maintained on a 
level During such a drastic period 
thie lis i department tor the store created 
| te ig irtist witl which to 
cat erchandise tfered im the various 
depart ts Cs msters were mounted 
in tl entel rt thre varded area, letting 
thre window boards serve as a tram 
Wit reative abuilit the possibilities tor 
meet ind overcom) any handicap are 
‘ 1} S Stor Mand s 1s il WAZ 
example 
\t thre esent til Lile window itca i 
Stockmat s been radicall reduce 
ind the tront 1s made of small square panes 
rather than being the large simple plate 


vlass overall; the latter simply was not 
ivallable 

That means display on a reduced scale 
but once more artistry is kept high. Each 
of those small displays is arranged care 
fully with pertection right down to the 
minute detail. Electricity curtailments meant 


the removal ot backdrops, a 


serious handi 


l de 
t by 


) be 


ip in setting up a display for overal 
sign, vet even that obstacle was me 
using backdrops which would come uy 
hind the actual display as a screen, letting 
the light enter the store interior over 


top of- the 


screen 
tounde 


He Isink1 


present store 


Stockmann’s ot 


Was 


lko2, but the building 


—Makceshift materials and props construc 


the 
dow 
dates 
ted 


from odds and ends in the store's display 


department characterize Finnish display. 

The reason, of course, is the scarcity of 

materials. But typical display ingenuity 

manages to provide striking displays just 
the same— 


back to 1930. This present building has 29 
windows, with seven additional windows 1 
the second store in Berghall. 


staff of ten in the 


Sundstrom 1s 


has a 


Mr. 


display 


Wahlroos 
department... Gunnat 
The 


most of 


] 


Stockmann dis- 
its own 


the assistant director. 


play department makes 
pre ps 
In the 


windows tor. the 


space ot the newer type 


store, Mr. Wahlroos anc 


achieved some. excel 


limited 


have 
Cine 


his 
lent 


department 


settings example used to feature 


designed with a= gracctul 


silverware was 

underwater motif as the background. Art! 
ficial cattails stood out from the backwall. 
so cardboard tishes might swim = among 


cardboard 


them, emitting bubbles made. oft 

rings. Merchandise was displayed on g'ass 

shelves arranged at various heights throug! 

the window area, as well as on the flo! 
\ large copy card was hung against the 

backwall, and the cattails threw shad ows 


on this wall to complete the design 
\ similar fish-cattail background was 
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PERE EER a Raed eeean 


cRRRRE REE 


On Ingenuity 


moti! tor a series ot apparel displays 


ond of the series, with copy card laid 


on the floor among the merchan 
long with some large rocks and toy 
which created a beach scene, served 
tting for little boys’ apparel. Here 
prominence was given to the back 


motif through the use of a greater 


er ot fish and cattails, also by centering 


) grouping 


nple background for a display fea 


consisted of a tree made fron 


Shoes 


es which had been wrapped in brown 


paper and with its leaves made. ot 
ind varn ro the side of the tree 
mushrooms, constructed lampshade 

I bright colored Papel The tones 


Many displaymen in small stores with a 


ted display budget will find helpful sug- 
tions for improvised props in this article. 
sh displaymen have been compelled to 
ate with little money or material for 


years than they care to remember— 


with bright red ane 
Natural 


grass were heaped in a design on the floor 


were In autumn shades, 


with vellow  tungus straw and 


rugs, Fin 


In a holiday setting featuring 
lands Yule goat or  goulupukki was 
given prominence Phis animal is made ot 


emblem used at 
st! Ips 


rushes, and is the 
White 
back of the 


straw o1 
Christmas time. ribbons made 


floor to ceiling Goat, and 


trom 
stars fashioned from corrugated silver paper 
to reflect the light were secured at inte1 


vals to the strips 


With = the 


by small 


divided into sections 


bac keroun | 


window 


panels, a motif was 


apphed to the wall to achieve a wintry 


setting. Hills outlined in paper rope rose in 


Paper cutouts 


peaks even above. the panels 
applied to tl 


w backwall vet held out a short 


from it by gave an added 


Ditferent 


distance pits 


depth to the outdoors scene 

merchandise for outdoor use in winter was 
displayed in each = sector betwee! panels 
one tor skiing, one for sledding—and_ the 
little cutouts were snow-ladened fir trees 
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By 
CLARA BALDWIN 


skiers, and mountain shelters The back 


wall was covered in paperboard which could 


he used again tor another setting 


Knormous papel jonquils were grouped 
atop the fixtures on the main floor of the 
store inside the hght court. which extends 


up through the center of the building 
a mannequin dressed 


stood t 


For a fabric display 


in a gown draped of uncut tabric 


one side of and forward from a panel screen 


painted with a tree design \ large vase 
with leaf branches repeated — the brancl 
motif on the screen \ graceful head 
copied in the French stvle but made in Fin 


sketch by 


among «a 


land trom a Stockmann’s display 


artists sat rapings ot the featured 
lass-topped bench \ 


fabric laid over a eg 


cessory merchandise and the copy card 


completed the setting, with one of the copy 


glass 


cards painted on 


\n Oriental panel likewise painted o1 


motit tor a second display 


stalks 


SCT V6 d das 


ev lass 


of tabrics Bamboo carried out the 


1 


Oriental idea, grouped to either side of the 


panel, as well as serving tor props to 


support drapings of the fabrics The copy 
card was of glass 

In a series of Christmas windows, card 
board tramings or screens were used t 


reduce each window area and heighten the 


effect 


blue, and pertorated to give the 


Phis Was painted a night 


effect of a 


SCTCCHMmYe 


star strewn sky. A tree used in each setting 
was made of paper tolded and supported by 
Salita ( laus 1 each ot the 


Mi r¢ han 


shelt-like 


a wooden pole 

settings was also made of paper 
dise was fixture 
back 


lighted from behind 


displave dl On a 


which was built in tiers out from the 


wall, and the whol 


This particular setting was prewar, whet 


luxury merchandise was available, when the 


[Continued on page 66] 
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—The super-market program is aimed at 


speeding up sales at less expense per trans- 
action— 

be tound the proper blend or pattern tor 

visual merchandising methods as they can be 


applied to each individual retailer's place of 
business, depending upon the nature of the 
merchandise, the customers and the local 
The problem in visual merchandising is to 
find a way to take advantage of the oppo 





rr 


| BREA 





tunities offered by both extremes and to con 
tinue to express store individuality and chai 
acter as established by store policy. 

Today most customers are price conscious 
and all types of stores are faced with a real 
problem as costs continue to rise under the 
pressure of inflationary influences. It is gen- 
erally recognized that there is a need for 
positive and aggressive action to speed-up 
sales at less expense per transaction ... not 
only to hold retail selling prices at a minimum, 
but to eliminate the necessity of further in- 
creasing margins to offset the expense of 


isual Merchandising: Research 


(This is the second of a series of articles img on the part of sales people, but also for 
by Vernon H. Jones, manager, Store Plan setting up attractive, spacious selling and 
ning and Merchandising Laboratories, The convenience areas. The sale of a few items 
Goodyear Tire and Rubber Company, Inc., can represent a fair volume of business and 
Akron, Ohio. Together the entire series out the margins are sufficient to justify more 


lines a proved program for speeding up sales expensive selling methods. Here space is 
at less expense per transaction with benefits valuable the same as for those stores leaning 
to the customer and all selling factors.—Ed. ) 


—Too much floor space wasted in No. | 
provides only 100 sq. ft. of display space on 


ISUAL > merchandising methods vary : 
‘ fixtures. . . . No. 2 provides 766 sq. ft. of 
somewhat depending upon the require- display space, besides being a better store 
ments of different stores. Each store layout. Why not more research to make store 
has its own individuality and to a large degree layouts help create the effect of larger stores 
' : ; BC ees * : 3 WHY NOT MORE RESEARCH TO MAKE STORE LAYOUTS HELP 
this identity is reflected through characteristu to serve more people without increasing ex- CREATE THE EFFECT OF LARGER STORES TD SERVE MORE PEOPLE 
visual methods of store arrangement pense (except for improved fixtures)? Weigh WITHOUT INCREASING EXPENSE? ( EXCEPT FOR IMPROVED FLUXTURES 
ane ‘ ” * ° TAS . -ELC ” 
These variations in methods can be class} the advantages of "free flow’ planning in a somames jg Per 





fied in general as falling somewhere between directing store traffic— 


two extremes Leaning to one extreme are 


» stores which normal ‘carry highly com 
the stores which normally carr ae to the other extreme; but it is realized that doing business so as to end up with a satis- 


petitive, in-demand items many of which have sicher anise: sacking: -emmiiilie Sabiues faxtoey ant exci. 
a small unit value These stores are faced items, must be presented in an appropriate Visual merchandising methods can con- 
with low margins and must depend upon many setting to reflect true value in proper relation — tribute to solving this problem, For example, 
ders to end up with satisfactory net proht to selling prices there are ways whereby even department 
aired ee eae tain Somewhere between the two extremes will stores can retain their present individuality 

and still take more advantage of the benefits 
to sales He re, space 1s ata real premium - created through making better ase ot space. 
and it is necessary to make the most ot ¥ § Certain over-counter display fixtures are on 


eve sau; oot of selling area and_= to : 
very square foot ot selling area an the market which would enable such a store 


to stock and display more merchandise, with- 
out creating the appearance of a different 
type of operation. (Making better use of 
space creates the effect of a larger store 


without materially increasing overhead.) 


idopt efficient, time-saving methods — to 


speed-up sales and hold the ratio of selling 


xpense at a minimum 

Leaning to the other extreme are the stores 
which normally carry lines of merchandise 
calling for more expensive selling methods It is true that customers get what they pay 
for... but this includes overhead. To re- 
duce the relationship of overhead expense to 
unit sales does not necessarily mean moving 
to a low-rent location. Visual merchandising, 


Phese methods not only call for more cater 








—The fixture at the left provides only 50 sq. : 
ft. of display space as against 138 sq. ft. for WHY NOT MORE RESEARCH TO GUIDE FIXTURE 





. . . . eeereee properly engineered, offers the same benefits 
oe as . scat at sve ti ote ow — _ EQuipnaenT DEVELOPMENT. FITTING THE at a reasonable cost. More research ind 
sila gtd it hil sacra a leh eect 6 | oy FIXTURES TO THE MERCHANDISE AND CREATING development work, along this line of thouzht. 


ment development, fitting the fixtures to the 
merchandise and creating more sales oppor- “— ~ Zine 


tunities per sq. ft. of floor space occupied ?— 


is in order for all visual merchandising. _ 
The following outline, with illustration. 1 
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NEW BUILDINGS SHOULD BE DESIGNED FROM THE 
INSIDE OUT AND HELP PAVE THE ROAD TO THE 
POINT- OF-SALE. 

WHY NOT MORE RESEARCH TO MAKE THE ENTIRE 
STORE OPERATION R PACKAGED SELLING MACHINE? 


tended to inspire creative thinking and to 
help individual retailers take full advantage 
their opportunites through visual met 


indising 


FIXTURES AND EQUIPMENT 


(ne of the first steps in visual merchan- 


And Development 


dising 1s to give consideration to store plan- 
ning, and this calls for starting with the selec- 
tion of the right type fixtures and equipment. 
Many attractive store fixtures are now avail- 
able to display assortments of general mer- 
chandise; however, these do not necessarily 
feature specific products so that the fixtures 
ind the merchandise go together to make up 
one coherent, unified selling presentation. 


\ study of the product, together with sales 
experience, will help designers to develop fix- 
tures which will: 

1. Feature specific items of merchandise to 
the best advantage without over-emphasis on 
the fixtures themselves. 

2. Feature a maximum amount of mer- 
chandise in a minimum of. space. 


—Every store has its best selling positions .. . 

Every table has its best selling positions. Why 

not more research to help locate these best- 

selling positions — then make them serve more 

customers by featuring the right merchandise, 
at the right time, at the right price?7— 


WOT MORE RESEARCH TO HELP 
MTE THESE BEST-SELLING POSITIONS 
Te THEN, MAKE THEM SERVE MORE 

OMERS BY FEATURING THE RIGHT 
, OISE AT THE RIGHT TIME ---- 
a AT THE RIGHT PRICE 
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—New buildings should be designed from the 

inside out and help pave the road to the point- 

of-sale. Why not more research to make the 

entire store operation a packaged ''selling 
machine" 7— 


—Display space is already paid for in terms 
of rent and other expense, unlike advertising 
space. Why not more research to pave the 
way for expressing the entire promotional 
program through store display first — then 
schedule advertising tie-in to bring more 
people into the range of displays?7— 


> 


3. Allow sufficient flexibility to change dis 
plays often in keeping with current. sales 
trends. 

The chart below illustrates one way fixtures 
can be made to help speed-up sales at a lower 
unit cost. How each fixture should be de- 
signed will depend upon the nature of the 
merchandise to be displayed, the story to be 
told, and the type of store 














BUYING FOR STOCK OR MERCHANDISING FOR DISPLAY 
CALLS FOR THE SAME SCIENTIFIC PLANNING. 

THE OBJECTIVES ARE TO STOCK »* EXPOSE MERCHANDISE 
IN PROPER RELATIONSHIP TO SALES POSSIBILITIES. 
WHY NOT MORE RESEARCH TO PRESENT THE SAME 
GUIDING FACTS TO ALL CONCERNED? 


—Buying for stock or merchandising for dis- 
play calls for the same scientific planning. 
The objectives are to stock or expose mer- 
chandise in proper relationship to sales possi- 
bilities. Why not more research to present 
the same guiding facts to all concerned?— 


STORE LAYOUT 


\fter deciding upon the right type oft 
fixtures and equipment, the next step is to 
determine a practical store layout Ha 
retailer has an existing building, he will 
want to make the most of it; if he is 
planning a new building, he will want to 
design it from the inside out, keying his 
overall building plan and structural design 
to the efficient interior lavout The store 
comes first 

Remember retail store space costs money 
in terms of expense \ study of expense 
will help determine the amount chargeable 
against any given area. The more display 
space on fixtures, the more different items 
of merchandise can be displayed and offered 


for sale and the greater the possibility 
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DISMAY SPACE (UMLIKE ADVERTISING 
SPACE) IS ALREADY PAID FOR IN TI 
OF RENT AND OTHER EXPENSE. 








THROUGH STORE DISPLAY FIRST. 
THEN SCWEDULE AOVERTISING 
TI-iM TG PLAY THE WINWERS AnD 






BAING MORE PEOPLE IwTO THE 
ec? RANGE OF DISPLAYS 7 


of attracting more customers The more 
display fixtures (without 
larger the store in terms of. display space 


crowding), the 


Too much valuable space in many stores 
Spacious selling and 
convenience areas are often necessary, but 


is non-productive. 


By VERNON H. JONES 
Goodyear Tire & Rubber Company, Akron 


like setting up necessary stock control 
records, there is such a thing as going too 
far, at too much expense. This chart illus- 
trates how store layout can contribute to 
sales efficiency 


STORE DESIGN 


The store building is to the merchandise 
in general what the package is to the in- 
dividual item. 

A good store building lets the interior 
layout set the pattern for its design. Its 
importance is not in its design as a separate 
structure but in its functional design that 
increases merchandise appeal and creates 
a channel tor expediting the flow of mer- 
chandise. 

In the case of remodeling the store de- 
sign is limited to the front and certain 
interior treatments. Consider the advan- 
tages of a visual open front store as one 
big show window, thus eliminating the 
barrier of unfamiliarity 

Such open front stores, however, cause 
the loss of valuable wall space and window 
display space. It is necessary to weigh 
the advantages against the disadvantages 
in coming up with the ideal solution making 
the biggest contribution to sales 


BEST SELLING POSITIONS 
FOR DISPLAYS 


Every store has its best selling positions 
for displays, the same as every community 
has its best traffic locations. The value of 
these positions vary depending upon the 
amount of space and location. Certain win- 
dows, for example, are worth more than 
others. The same is true with display 
spaces inside the store. Each space costs 


[Continued on page 89] 
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aried Display Themes 


Howers 


Deel Salad, ‘ a pre Hats TTL Conde colo WETS confined to 


ipon our minds and eat 


low 


individual display 


templative mood. | 1 


Satin ribbons in navy and tuchsia carried 


accent ¢ t] 


twee 


said tl | 
— oe le stands gave a touch of softness 


Spring Seasos unified the setting 


he same time 


has ratl ! } 

i “s : of large white roses were grouped 
Tlevene ot 
a ari pedestals 


| WOE 


and the mannequin 


: hylan 

promoting thie o , 
‘ollowing the a wedding album, 
devoted to the 
White 


opening revealed the 


rrent displays embrace 


Were 


“pages” 


eg bride, pictured metal 
with an oval 
framed 


White 


opening 


an enchanting lac 
| 


LOW 
] 
I 


pal Jue backeround 


were spaced around the 


—Upper left and right, by Edward von Castel- 

berg, Bloomingdale's. . . . Lower left, by Henry 

Callahan, Lord & Tovlor, . . . Lower right hv 

Sidney Saks-Fifth Avenue. . . . (All 

photographs hy courtesy of Virginia ohl 
Studio, New York City)— 


Ring, 


and several of the were imcluded 


with a lace handkerchiet at the base o the 


oval 

In the adjoining windows, white datstes 
lilies of the valley, purple violets and orang 
white 


used as. the camellas 


illustration 


blossoms Were 
in the accompanying 

At Franklin 
Winston 


tion 


Simon's, Display Director 
dramatic presenta 


“We SEC Tweeds 


Jones gave a 


when thre COps read 


matched by gloriously colored berets 


sweaters, providing local color evervw re 
this Spring” 
figure, of enviable | 


\ very large wire 


laced with we 


stepped throug 


portions and nicely inter 


hemp rope in beige tone, 


rope \ 


was repeated on the 


curtain of the spaced garlané 


tan straw leaves 


tended arms Phe leaves, scattered 


Howers, continue 
\bstract wooden mat 


were dire 


deep pink straw were 
the floor 


quins in 


covering 


grav tweed suits 


toward a red straw trav full of swe: 
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| ¥ k By VIRGINIA ROEHL 
Nn e W O r Virginia Roehl Studio, New York City 


LCCESSOTIES The copy was lettered o1 the floral pattern of the wall paper used in plattorm and the young lad looked very 

ing burlap in the foreground and an the backwalls, which had a purple ground proud of both his suit and the gray rafha 
esting, uneven valance was achieved by Little groups of flowers and fern grew dog on his leash. 

ing rope diagonally at the left and from the floor which was deeply covered in \t Bloomingdale's the home came in for 

illy at the right. The cream colored crystals in the range of deep violet tones, its turn of spring refurbishing when “Pin 

vas lighted at the base while all the little children proved that vio point” gingham in- turquoise color was 

ebullient little children in a Bloom let was a most becoming color tor their chosen tor bedspread and pillow shams and 

ile window were attending a“ age for tie-back curtains. A red and gray plaid 

n Party all a-bloom in violet”. Act Little boys also came in for their share on white ground made the wall paper finisl 


he gay party was extended by Dis of the backwalls; this color combination 


in the spring story as illustrated in Saks 


Manager Edward von Castelberg into Fifth Avenue. Six little suits oi covert and Was repeated in the red and gray spatter 
joining window of gray plaid were nicely arranged wit! on the white floor of the bedroom. Bird 
e bit of fantasy appeared in_ the very slight) gradations. the little jackets Prints with dark green mats and white 


itthe children who rather floated to shown on plastic stands and the little pants frames were hung on the walls and as 





their hostess in’ the foreground neatly folded at the bas The three suits teresting semi-circular plant container of 
ned as they were of chicken wir on the left were placed on a_bluish-gray reed in all white was placed above the bed 
ad been spraved in a delicate mauve \ second unit of the reed, and finished in 
cir little legs, arms and faces were white, appeared above the arrangement of 
| with violet, pink and white daisies —Upper left, by Charles Lenhart, Arnold Con- bird prints, while by the window was hung 
rtul butterflies either paused on stable & Co. ... Upper right, by Winston a white bird-cage which in this instance 
dren or were suspended throug! Jones, Franklin Simon's. . . . Lower left, by held growing philodendron. The happy 

moss above their heads hese Sidney Ring. . . . Lower right, by Edward home-maker, holding an extra pillow sham 


decorative interest repeated bits of von Castelberg— [Continued on page 65) 










Wilshire. 
Robinson 
Roger Pickett 


Right, by Paul C. Smith, J. W. 
Company. 
Rathbun's 





IRE not going to bore you with 

ins f the gruesome details about 

Ir unusual weather this month 

s spring in Calitornia! The camelias 

d the acacias are in full bloom—and dis 
play windows are a riot of color 

\s might be expected tor spring windows 

lines teals the spotlight. At Milliron’s, 

ispl Director Anathony Golff did = a 

series of millinery windows which he titled 

lovelier” (not 1llustra- 


Hats to make you 


hats displayed ranged trom 


$16.98 up, higher than average for Mull 

rons the settings and props were done 

vith an alt luxury The background 
is a deep, rich ross Four gold cande 


abra, each holding two white candles, were 
fastened to the back wall \ pair of satin 
lrapes on the background served to tram«e 


window, 
framed 


the single mannequin used in_ the 


ind also to highlight the gold 


Victorian oval mirror which hung on _ the 
backwall In the foreground, the wicket 
work-based millinery heads were sur 
rounded with pink and white striped hat 


boxes. On one side of the display, a large 


rack, covered with two lengths of a color 


ful drapery print, added the finishing touch 
to an excellent display 
went 


Stewart also 


spring at The May 


Display Director Jim 
in for color to symbolize 
color, also 


This 
part of a 


Company- Wilshire But his 


pink, was very, very light window, 


below, was a series ot 
Pastels’ —a 
in pastel colors borrowed from some 
In the 


seen 


‘Reno promotion of dresses 


in each 
background was a 


vindow pink, 


























—Below, by Jim Stewart, The May Company- 


. Right center, by 
North Hollywood— 
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striated wood tram Set in the trame were 
branches of spring foliage and small birds 
the spring motif 
“Palest Pink 
The lighting for this series 


Interesting \n 


to emphasize Copy tor 


the window read borrowed 
from Renoir” 
overhead 
Behind. the 
was laid along the floor 
behind this baffle, 
back wall Phe strong 
pertect foil for the 
merchandise 

Nash & Co. in Pasadena, the 
color was_ blue Display 
light blue 


Was Very spot 


was played on the mannequin 
trame, a long baffle 
Floodlights, concealed 
played on the 


lighting 


were 
served as a 
delicate colors of the 

At F. ( 
spring Director 


Louis Craig used a background 
and a musical theme for his “Fashion 


Strikes \ Blue Note” SeT1IeCS \ 


ture irchestra cut out ot 


minia 
wallboard was 
Sparkling 


background 


fastened to the backwall notes 


dancing over. the symbol 


ized the music the band was playing. In 
the foreground, the band’s saxophone player, 
a 5-foot wallboard, 


had stepped beside the 


figure also cut out of 


forward to. stand 


Season In 


APRIL, 


solo. The 
blue 


o« Id 


mannequin for his 
player, 
jacket and 


with his navy trousers, 


glittering 


1949 


St Rha peat ay. 







saxophone 
white 
instrument, 


offered an interesting contrast to the manne- 


quin who was dressed in 


The acCesst TIES, 


shades of b 


lue 


grouped in the center ot! 


the window, also followed the blue color 
theme and dark blue shavings were used on 
the floor. Pink and blue spots furnished the 
illumination 

“First Cottons tor the First warm days ot 
Spring” was the title used by Display 
Director Stanley E. Thompson for one of 
his spring windows at The May Company 
Downtown. This particular series occupied 
ten windows with the same theme being 
carried out in the interior settings. The 
background was formed by rattan matting 
which curved around the back of each win- 
dow, as illustrated. The matting was sup 
ported by 2 by 3-inch unfinished redwood 
braces Yellow fluorescent lights were used 
in back of the matting and white and 
vellow spots were played on the mannequins 








A f 
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Los Angeles 


The 


the J. W. Robinson Company always gets a 


lothing displayed was black and 
the accessories. 

Roger Pickett 
series at Rathbun’s in 
The windows were 
with the recent Saturday Eve- 
editorial, Works 
Post placard, bearing both the 
inspirational 
ently displayed in each window \ 


aS were 
lay Director did an 
North 


designed 


ting 
vood 
tie-up 
Post 
Che 


ind 


“Democracy 


some copy, was 
ooden prop suspended trom the ceil 
inter 
It was made 


ve a somewhat impressionistic 
ot the Post editorial 
ree oval hoops, one red, white 


(Third 


ovel 


One 


other blue photograph ) 


ips intersected a papier-mache 


ich had the 
isses painted on in color. <A 


box 


various continents and 

large, 

end of each 

wrapped in 
and the 

st placard was mounted on it. The 

me, with treatments, 


entire 


Was set at one 


ry , 
lhe box was red, 


blue ribbon, aforemen 
varying 
roughout the 


Was 
store 


DISPLAY WOR 


annual flower and perfume show at 


great deal of attention, not only from 
Angelenos, but from displaymen and florists 
all over the One of the most in- 
teresting (not shown) 
Display 


country 
in this 
Paul ( 

reproduction of a 
The 


dre ssed 


windows 


series done by Director 
Smith 


Fragonard painting done in 


Was an exact 
flowers! 
small figures in the “painting” 
silk. Attractive floral 


set on both sides ot the 


were 
in real arrangements 
were floral painting, 

perfume fea 
Lenthe 


arranged in the 


and indvidual displays otf the 
1 the 
ientot” 


1 


tured 1 window—in this case 


rics “Bi were fore 
ground 
this 


Lentheric pet 


Another very attractive window in 


1 


series built around the 


Was 


—The two upper displays are by Stanley E. 

Thompson, The May Company-Downtown. .. . 

Lower left and right, by Louis Craig, F. C. 
Nash & Co., Pasadena— 


By 


JOHN L. COONEY 


fume called “Confetti”. The floral 
ment set in the shadow-box in the back- 
ground was a “painting” of a girl sitting in 
a garden swing, as is shown 
almost 


arrange 


It, also, was 
done entirely in flowers, and_ the 


girl silk Windows 


like these are always difficult to describs 


was dressed in real 


There's not room enough, not 
fed, complete ly to 
and the 


rangements 


quali- 
beauty 


are we 
their 
floral at 


des¢ ribe 


unusual and beautiful 


Have time on the 
desert? If so, 


what 


you ever spent 
you ll know the 
harsh beauty of these 
Director Stewart 


cellent job of capturing the 


any 
stark, some 
wastelands 
Display Jim did an ex- 
mood in 


May 
cut 


desert 
a display of desert sportswear at The 
Wilshire \ 


painted 


Company 
out, 


bac kground 


simple plywood 


vellow, placed 


light 


Was against <4 


colored and 


J he 


the 


made of one 


one dark colored striated wood panel 


mannequin of course was dressed in 


typically bright desert sportswear, which 


[Continued on page 86] 
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by Louis Gehring 
Display Designer and Consultant 
New York 





Arrangement: Two units are noted in this ea 
mmer evening display. The units are well bal 






Incea ana create an interestina settina. 







ttered window the moon appears to throw it 
) +}, room potliantina the mannequin 






WTirea in summer evenina aress. A rose bus! yr 









Arrangement: This children's window consists ot 
three units which lead the eye from left to right. 





Properties: Two youngsters are shown with their 
mother in a park setting near a pond. They are 
amused by a bull-frog sitting on a large lily pad. 
At their left a friendly little squirrel is perched 
atop a sign post showing the direction to the zoo. 
Children's summer cottons are promoted in_ this 


JISk lay. 








Arrangement: Vacation time is here and this dis 





play doe 1 splendid job of reminding _ ae n 






+ + 










Properties: A majestic cactus plant with arm-like 
oran he eems to peck< n ne to tne We Tarn play 
ands. Mannequin is seated on top of a ¢ yramid 


T Tra\ Na 


wveling and play clothes essential for the vaca 










+ r j 


Copy card is placed at lower left. 





+9 
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Arrangement: This summer shirt display is made ux 
f various elements formina a sinale unit. Since 
the window is lacking in colortul prox it is essential 
that special care be given to an interesting and 
1ppealinag arrangement. This window aives an 


lutteread impression yef contains plenty oft mer 
Vandise. Customer attention is not scattered but 


Jirectedq + tagturedq merchandise. 





DISPLAY WORLD 


UP 


Arrangement: One of the special events in June is 


Father's Day. This display in honor of the occasion 


consists of various elements forming a single unit. 
Properties: “Let father have fun! the suggested 
caption. An assortment of games is attractively 


arranged. Some are tacked to a woodgrain paper 
panel in the background. Father is shown standing 
in front of a game table with copy card in lower 











fore ground. 





Arrangement: Another Fathers Day window is one 
that is sure to appeal to most shoppers. It, too 
consists of various elements forming a single unit 


Properties: This garden setting uses a brick wall 
for the background. Garden equipment is dis 
played along with appropriate apparel consisting 
of denim pants, T-shirts, etc., all neatly displayed 
on the brick wall. Mannequin is shown ready for 
the garden chores. Copy card might read ''Does 
he like to putter around the garden? 









The Chicago Display Scene 
































AVY blue suits and accessories were t a circle, suspended in mid air against painted in natural colors, that zig-zagged 

handled with delicacy by G. ( dull black walls. The display unit was re from floor to ceiling as shown. The angles 

Bowen, director of display, for a peated by an actual white lace fan, opened of the vining foliage were a sharp contrast 
series of windows at Henry C. Lytton & on the floor to provide the copy card read to the manner in which nature sends ftortl 
Co., one of which is seen 1n the first illustra ing “Everyone’s ravy about navy.” her creepers and the metallic scintillation 
tion. A display unit was made by covering Bowen injected “The Look of Spring” in caused by heavy spotlighting produced at 
a plank with white satin, above which a a sequence of displays for springtime wear electrifying display, silhouetted by panels 
fan of white lace spread out into a sector against a background of aluminum vines and walls painted black. 


\ saucy mannequin in a_ daring pose 
captured the interest of shoppers looking 
tor new and improved designs when Chas 
\. Stevens introduced “Prestige” hosiery for 
the first time in Chicago. By posing a 
mannequin atop a white wrought iron chait 
\rthur Gault, director of display, brought 
up to eve level the feature of the hosiery 
(adjustable to three lengths). The manne 
quin had nonchalantly lifted her dress well 
above her knee in a peep-show manner so 
as to create a focal point in the picture, 
framed by her navy blue skirt and white 
embroidered petticoats dotted with tin) 
Howers. Without benefit of drama the dis 
play proved to be a real traffic stopper by 
the simple means of concentrating attention 
on the one item it was intended to sell, 
thus making it easy to see what it was 


talking about “Another Steven's first 
Tailored-to-fit-vou.” 
“You make a beautiful picture in Springs 


intoxicating straws,” said Reed Schlademiat 
when he placed a mannequin in a new spring 
trock outside a huge picture frame that was 
a blow-up of an Audubon print, sketched ™ 


pastel colors on a skv-blue ground 


—The first two displays are by G. C. Bowe 
Henry C. Lytton & Co. . . . Upper right, 
Arthur Gault, Chas. A. Stevens & Co. . 
Left, by Reed Schlademan, The Fair Store 
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-Right, by Reed Schlademan. Center, 
y Clement Bradley, Carson Pirie Scott & Co. 

Below, by Ray Bianchi, Goldblatt Bro- 
thers— 


k wall continued the background color 
the frame and the art work of a photo 
blow-up of a lady of the seventeenth cen- 


tury was executed in the same manner, 
adding depth and a reminiscent mood. Foot- 
lights were concealed back of the arch and 
overhead lights were distributed equally 
before and back of the frame, dramatizing 
spring hats in time for Chicagoland’s Spring 
Millinery Fashions Week. One of a se- 
nce of four windows is illustrated. 

Making it rain for a promotion of rain- 
wear at The Fair was deftly manipulated 
b Reed Schlademan, display manager. 
High-fashion, double-duty rain coats as 
looking for rain or shine’ were 
iddeled with matching hoods, coolie hats, 
hushkas or just hats that will take any 
kind of weather; along with boots and the 


y 


OOO 


most enticing footwear for stormy weather. 
Backgrounds and display props were gray 
and looked like stone. The powerful eye 
catching technique, however, was the tear- 
drops of glass in many colors that glistened 
under strong lights and “rained” on_ the 


By SHIRLEY WARE 


handise by means of a ceiling track 
which the moving rain-drops were 
ended with invisible wires. <A local 
newspaper considered one of the 
Is, (a Glen plaid with a new visored 
hat) worthy of editorial comment and 
lus skill in display, produced a shower 
les for this type of merchandise. The 
rner window display is illustrated at 
ip of this page. 
next illustration features a sleeveless 
iver a black dress by Jacques Fath, 
ated French couturier who for the 
time has brought his collections to the 


st The mannequin carries a walking 
ind is posed before a six-panel screen 
tique gold, decorated with designs of 
inspiration. The window walls of 
are paneled with gold brocade, and 
rench antique chess table is equipped 
chessmen of French lead. The display 
by Clement Bradley, Carson Pirie 

. t & Co. 


‘Oriental Fantasy” (last photograph) 
| by the exotic designs of new spring 
captured the fancy of a sufficient 
ot customers at Goldblatt Brothers 
lete completely its stock of print 

necessitating the closing of the 
in advance of scheduled time. The 
lisplay prop was a T’ang horsehead of 
mache, decorated with jewels. Its crest 
sian blue, Chinese red, and Arabian 
strich plumes and mane of blue 
marabou picked up their colors from 





nts. Lengths of fabric, loaned by the 
turer of the dresses, were draped 
two side mannequins and held by 
aded spears to form a dark back- 


[Continued on page 76] 
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Successful Experiment 


ee <7 
IFE is a 


with 


complicated one 
tangents. 

made up of symmetrical 
therefore, should architecture 
represents our life in all of its phases—be 
designed along the old gridiron pattern?” is 


process, 
Life is not 
patterns ; 
which 


many 


why 


the belief of Architect Lester Tichy, who 
likes the realistic use of many and varied 
materials—placing the rustic next to the 


spohisticated, the rough next to the smooth. 


Variety of materials lends originality, 
texture and interest to his architectural 
designs He has done this very success- 
fully with the Thom McAn shoe store in 


Hempstead, L. [., which served as the guinea 
pig for the national chain of Thom McAn 
stores in this first venture into a new type 
Up to now, the sexes have been 
women and girls in one store, 
men another. But here they 
have been reunited under one roof. 


of design. 
kept apart 
and boys in 


Because of the addition of women's shoes 
and fanciful items—it was felt 
necessary to have a more highly designed 
shop than would be required for men only. 
Tichy designed a distinctive, clean-cut and 
practical shop that forms, a perfect setting 
for this type of merchandise. The two-floor 
glamour 


stylized 


plan provides all of the needed 


—Upper left, a panel of checkwood against a 
panel of zebra wood — with a piece of 
driftwood blossoming into free form shapes; 
a shelf supported by criss crossing wires adds 
a secondary display. . . . Upper right, wooden 
slats are held together by a metal frame for 
the casual display of footwear. ... Left center, 
perforated “Masonite has gold golf tees in- 
serted into the free form design to add inter- 
est and color. . . . Left, in the younger set's 
department, a low table keeps the display at 
their eye level— 


for women’s shoes and handbags, and_ yet 
permits men to reach the basement level 
without embarrassment. 

The introduction to the store is a new 


face of striking corrugated aluminum with 
letters of gray-green plastic over a choco 
late brown plaque. The show windows are 
partitioned into two separate displays by the 
] terra-cotta 
feminine side, and chocolate brown on. the 


use of gray-green walls on the 
male side. Besides emphasizing the identity 
of each window, this lends originality to the 
decor. 

For the store interior Tichy used 
wood combined with natural painted wood 
for the fixtures, checkwood walls, and floors 
partly carpeted, partly covered in linoleum. 

Tichy 


zebra 


designed the occasional displays, 
introducing in place ot 
the standard display stands. To keep every 
last item in the same key as the architec- 


ture he gave special attention to the dis- 


free torm designs 


play = details. A particularly handsome 
arrangement is a free form = carton, near 
the handbag department, of perforated 
“Masonite” with gold golf tees set in a 


striking pattern. In the girl's and boy's 


section in the basement, wooden slats held 


together by a metal frame take a torm 
somewhat like a sleigh upon which = shoes 
are casually strewn. Unusual and_ highly 


decorative free forms hang from the ceiling 
where they most complement the design or 
are set at interesting angles 
walls. 


against the 


The color scheme in the women’s section 
is white, yellow and warm gray with touches 
ot vermillion.. 
in women's 


The predominance of black 
makes this 
an excellent foil for the display of feminine 
items. 


shoes color scheme 


A gold-yellow drape in the back- 
[Continued on page 69] 
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Vale Promotion thru... 


CONTACT ADVERTISING 


Each of you have under your :' a - 
jurisdiction one of the most - F ey’ 
important forces for the pro- : ; 
motion of additional sales. i 





Surveys now being con- 
ducted reveal that "the story 
you tell on your signs Pro- 
motes Sales.’ Recent re- 
search points to a 24% in- 
crease in the sales of one 
item by the insertion of a 
lead line with appeal, in the 
sign copy. Complete signing 
gives a reason for buying or 
suggested use; brand or 
descriptive name; the im- 
portant features of the item 
and the price. Gradually 
store signing is moving to- 
ward its place near the top in 
merchandising programs and 
is being recognized as... 
CONTACT ADVERTISING. 





An analysis of what happens 
in libs quickly reveals 
that sales are only com- 
pleted where the shopper, 
the merchandise and the 
money get together or at 
the CONTACT POINT. Is 
there a better place? .. . 
for sales appeal and follow- 
through that increases sales, 
with space cost... PAID 
—and production cost... 


VAVUULAANAT I 
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LOW. 


Line-O-Scribe produces professional results with controlled layout and correct 
spacing for better impressions. Users claim 20% to 25% increase in production 
with the new self-inking units. 


May we send you a Copy-Control guide and complete information? 


THE MORGAN CO. 








3984 Avondale Ave., Chicago 41, Ill. 


iid Saw | 
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...on and off the record 





—At the desk is John J. 
Detwiler, assistant display 
manager for Grossman's 
Department Store, Muske- 
gon, Mich. Standing is 
R. H. Elkington, personnel 
manager. Detwiler was 
formerly with Wm. F. Gable 
Company, Altoona, Pa.; he 
has been in display ten 
years, minus three spent in 
service— 


—Displaymen who aided in opening the new 
Sears store in Monterrey, Nuevo Leon, 
Mexico: Left to right, Francisco Mariel, in 
charge of signs; Salvador Ochoa, assistant; 
Cruz Medellin, display manager in the 
Mexican Republic and in charge of the 
Monterrey opening; Ernesto Valesquez de 
Leon, display manager for the Monterrey 
store; Joaquin Martinez, who aided with the 
windows. Kneeling, Jose Sandoval, who 
also assisted with the displays— 








PHOTOGRAPHS for this 
page are always welcome. 
Address them to DISPLAY 
WORLD, Cincinnati |. 


—Not Professor Einstein, but 

E. W. Poyser, who operates a 

display studio under his name 

in Manchester, England, in- 

dulging his favorite sport of 

motorboating on an_ English 
river— 











—This is the display staff of Mawson 
DeMany Forbes, Philadelphia furriers. 
In the usual order, Joseph Sulpizio; 
Martin Polaski, display manager; 
William Goury, assistant display 
manager, and Martin Snader, artist— 





—Martin Johr came to the 
United States from Europe and 
South America in 1941 and 
soon thereafter joined Mich- 
aels Brothers, New York City. 
He is display manager. The 
company operates a chain of 
ten stores scattered through- 
out New York and New Jersey, 
specializing in both furniture 
and apparel— 
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One of the window displays of H. Bendel, New York City— John Robert Cobb, 
Display Director — one of the many throughout the country whose displays 
feature Fabrics by Dazian’s. 


Sts Shning... With a Crash! 


With Dazian’s Calumet Crash, as a matter wide, it is perfect for draping and covering, 


of fact. It’s as rich looking, as sturdy a and inexpensive enough to use as a flooring. 





budget-priced fabric as you've seen in a long LIMITED-TIME SPECIAL 


CROWN GEMS 
Sparkling, colorful iridescent jewels. Glimmering im- 
ports that are wonderful for scattering on Spring and 
Spring and Summer shades, it will add won- pinnae 
A Liberal Assortment (1000—2000 to a box) $2.95 


Your money back if not completely satisfied 


while. In Dazian’s famous assortment of 








derful tone and zest to your displays. 47/48” 





PLEASE CONTACT OUR OFFICE NEAREST YOU! 


A LZ lA N’S INC. 


ESTABLISHED 1842 








DAZIAN'S INC. 


Gentlemen: 


Please send FREE samples of CALUMET CRASH. 


Seed boxes CROWN GEMS @ $2.95 per box. 
The World's Largest Display Fabric Organization 
142 WEST 44th STREET e NEW YORK 18, N. Y. 
400 BOYLSTON STREET e BOSTON 16, MASS. 
125 NO. WABASH AVENUE e CHICAGO 2, ILL. 
731 SO. HOPE STREET e LOS ANGELES 14, CAL. 


NAME 


ADDRESS. - 


CITY STATE 





| 

| 
| 

| 
| 

| 
| | 
| STORE 

| 
| 

| 
| 
| 
| 
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coordinated sales promotion 


N staging a 


many involved 


departments are 

the universal cry is ‘Give us more time”. 
All too oiten promotions that should be 
major league end up in a minor simply be- 
cause of lack of time. But when Charles A 
Stevens & Co opened its new 
moderately priced coat shop, time was not 


where 


Chicago, 


i disturbing factor 

The first advertisement 
Stephanie Coat Shop” appeared February 
13 and the display department had 
working hand-in-glove with the sales pro 
motion and advertising departments for five 
that an intelligent and forceful 
story might be transmitted to customers 
ven then, five months of advance planning 
could not eliminate a final rush which came 
display department In order to 
window displays on view in time for 
he store the Monday noon 
members of 


introducing the 


been 


months SO 


for the 
Nave 
the opening of t 
before the premiere 
the display staff were obliged to work ovet 

schedules 
last-minute 


showing, 


time on Sunday because window 


made it impossible to avoid a 


hange 
customer! 


In order to capitalize on the 


built up over a period of 


Case His 


acceptance vears 


5 Stepha l)re s | ‘ 
1 t ( | esses, thi Valu 
1 ( eC 1 | t re TNE 
el \ r t tore 
i its 1 motiona 
1} 
I t Sportl ats 
t ‘ p Va eate 


te 


j 
\q 
i\4] 


tory Of 
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merchandise man 
department and the 


made a_ special 


actually began when the 
ager-buyer of the 
prometion 
trip to the manufacturer’s factory in 
tucky. Main purpose of the visit was to 
ascertain whether this line of casual classics 
suitable headliner for the new 
the sales promotion 


coat 
sales director 


Ken- 


would be a 
shop. It gave 
director an opportunity to learn the mer- 
chandise first-hand and to get a 
“feeling” for the fashion story that was to 
be channeled through the various depart- 
ments. 

The merchandise plan for the new coat 
line, which is exclusive at Stevens’ and one 
that has from the local scene 
for some years, was formulated at a meet- 
ing in November, attended by the coat de- 
partment merchandise manager-buyer, the 
Junior Deb buyer, the sales promotion di- 
rector, advertising and display managers. 
\t that time a promotional budget was set 
up and general plans were outlined. It was 
also agreed that the coordinated endeavor 
warranted a complete bank of windows in 
the customary display area for moderately 
priced merchandise and that the display 
should be left in for eight instead of 


also 


tacts 


been absent 


davs 


By MARIE HOSFIELD 


he three which are customary at this store 
Windows at Stevens’ are merchandised 
vith a full color range and size selection 
support then and the same holds true 
vith all advertising For this reason win 
anges are made every three days to 

lo a comprehensive selling job Having 
efinite space illotted this tat in advance 


EPS 


AP RUE: 


1949 





Promotion 


pave the 
plan 
to order specific props 


display ample time t 


backgrounds, 


department 
figure composition, an 

Early in January a round-up meeting was 
called to 
rdination of efforts and work out the 
details 
coats, the Junior 
and all 


motion, advertising and display departments 


check progress, double-check c 


final 
The merchandise manager-buyer 0! 

Deb Shop buyer, assistant 
members of the 


buyers sales pro 


were requested to attend this meeting and 
timing for the final push was set an 
carried out with the following procedure¢ 


mailing 


Full 


were 


“Sportleigh” 


with 


color pieces 


inserted invoices beginning 
1 as the cycle billing system em 


a month to cover all charge 


February 
ploved requires 


account Customers. 


The tollowing day Elmer Stevens, pres! 
dent of Charles A. Stevens & Co. outlined 
plans for the new Stephanie Coat Shop and 
“Sportleigh” line in detail 1 
one of his regular talks to employes over 
the loudspeaker system It is felt that 
this stimulate store-wide interest 
and assured, at the least, a familiarity witl 
the new department and with the new coat 
line on the part ot 
might be queried by customers. 
[Continued on page 84) 


described the 


helped 


store members. wh 


—Window area allotted for secondary dis- 
plays was tied-in with the manufacturer's 
national advertising. Displays and the decor 
of the new shop were planned under the direc- 
tion of Arthur Gault, display director. 

Modern in its appointments, open selling is 0 
feature of the new Stephanie Coat Shop. .- 
(This photograph by courtesy of Fairchild 

Publications’ )— 
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Striking new COLORS 


1949 





In addition to the ever- 
popular flesh and clear 
transparent forms, Ankle- 
Hi Fairy Forms are avail- 
able in a complete range 
of striking new colors, 
plain or pearlescent. 


New Lock-Seam TOPS 








Fairy Form’s new Lock- 
Seam top provides an even 
more attractive appear- 
ance — even sleeker lines 
—even greater strength 
for effectiveness and long 
service. 


SHOE FORM CO. INC., AUBURN, N.Y. 


CISPLAVY WoORLO 


AnkleHi FAIRY FORMS 


At Lowest Pruces Since 1940 


Prices of Standard Non-Flam AnkleHi Fairy Forms are now the 
lowest since 1940 — welcome news made possible by new machinery 
and new techniques which permit the manufacture of improved forms 
from basic raw materials. 


To meet the great seasonal demand for special custom-made forms 
for manufacturers’ sample shoes, it is necessary that we keep our plant 
fully manned. We anticipate that the new AnkleHi prices will result 
in a retail-store volume which will keep the plant operating with a 
full staff in readiness for the shoe trade who look to us for service and 
for high-quality forms that FIT. 


Prices are subject to change without notice. Order now to take 
advantage of this exceptional buy. Write for Bulletin 305. 


Display Shoes Sell Gesz 


When the Forms FIT! 


Your display shoes sell most effectively with forms that enhance 
their beauty — that don’t distort the shoes. That’s why women’s 
AnkleHi Fairy Forms are available in 3 sizes, 3 toe effects, 2 heel 
styles, 6 heel heights, open or closed tops, Standard (illustrated) or 
Zephyr styles. Flexible material and adjustable crossbars further im- 
prove the fit and make the forms easy to insert and remove. Order today. 
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THE “ROCKET EXPRESS" 
MONORAIL TRAIN RIDE 
ATTRACTION .. . RIDES 
CHILDREN OVER YOUR 
TOY DEPARTMENT .. . 
PAYS FOR ITSELF... SAVES 
FLOOR SPACE TOO! 


NOW INSTALLED AT: 


JOHN WANAMAKER, 
PHILA.; KRESGES, NEW- 
ARK; MILWAUKEE BOSTON 
STORE; SEARS, STATE 
ST., CHICAGO; STONE & 
THOMAS, WHEELING. 


ORDER NOW FOR CHRIST- 
MAS INSTALLATION. 

















MONO - 


2c eR. 


HUMPHREY AVE. 





OAK PARK, 


ILLINOIS 








Sew And Save Contest 
Winners Announced 

Phe window display contest held) im con 
National Sew and Save Week, 


19-26, reached its climax in) April 


1 
nection witl 


with the selection of prize-winning windows 


from 417) photographs submitted by retail 

res. Representatives of trade publications 
acted as judges in the contest, the judging 
taking place at the Hotel Statler, New York 
(itv, at a luncheon given by the National 


Needlecraft) Bureau, co-cponsors of Sew and 


SAVE Week witl 


the home sewing industry This vear’s pro 


leading Manutacturers im 


motion was the eleventh annual celebration 


coordinated event 


l’rizes ou thre display contest totaled $1.500 


and were awarded to the following 


Department store group: first) prize, $250, 
Charles Merrill, S. Kann Sons Company, 
Washington ; Wilham M. Jen 
kins, Jenkins Departm Store, Guthrie, 
Ky.: third, $50, Dave Shields, Albert's De 


Richmond, Calrt 


second, S100 


partment Store, 


Honorable mentions and $10 each went to 


Charles D. Jarrell, Pizitz Mercantile Com 
pany, Puscaloosa, Ala.: Pat ¢  Meara, Golden 
were’s, Washington; Tom Thedford, Miller 
Brothers Company, Chattanooga; Wesley 
Bartikoski, First Street Store, Inc., Duluth; 
( ID. MeClaughry, H. ©. Capwell Store, 
Inc... Oakland; J B Hammond, George 
Innes Company, Wichita; | kK. Winners, 


Stitfler’s Department Store, Jackson, Ohio; 


Hans Carstens, Younker-Davidson’s, Stoux 


] 


City: | McCormick, People’s Outfitting 


Company, Detroit; John W. Turner, George 
I. Brett Company, Mankato, Minn. 

Chain store group: first. Henrietta Petrie, 
MecCrory’s Stores Corporation, New Orleans; 
second, F. W. Woolworth Company, Kansas 
City; third, D. A. Child, McCrory’s, Svyra 


Cust 


Honorable mentions Nettie Yaremko, 
McCrory’s, Wilkes-Barre: Paul J. Gold 
smith, M. H. Lamston, Inc., New York 


City; George Miller, Woolworth’s, Spring 
field, Ohio; Ida Diener Zizda, J. J. New 
berry Company, Los Angeles; Birmingham ; 
H Deleon, Weiner’s Store. 
Krauss, Newberry’s, Los Angeles 
Stores, 


Houston; 
Gseorge FE 
| \. Tombrello, H. L. 
Dallas *(S: Setziol, Newbe rry's, Phoenix 

Independent variety store group: first. W 
B. Smith, W. B. Smith Store. Van Buren, 
Ark.; second, Austin Cravens, Lichlyter’s, 
Springdale, Ark.; third, Sid) Marks, Piece 
Gaoods Shop, Charleston, \\ Va 

Honorable 


Fernandez « 


(sreen 


Larry Rutighano, 
Garcia, Inc., Tampa: Mrs 
Maude Payne, R i Meadors & 
Wetmuka, Okla Tucumeari, N 
Mex.: A. Keller, A. B. Sutherland Company, 
Lawrence, Mass isrady VV. Harris, “Sr. 
Belk-Leggett Company, Durham, NC 
Maguire, T. W. Rogers Company, 
Mass.: Warren Highstone, High 
stone’s Department Store, St. Ignace, Mich. : 
Robert 
Idaho; 
Buttal 


mentions 


Sons, 


k’erskine’s, 


“a 
*sOTence 


Lynn, 


Conner, Tingwall’s, Inc., Jerome, 
Charles FF. Ertell, Spohr's,  Inc.. 
Waltrip’s. DeQueen, Ark. 
Stores: which featured Sew and Save Week 


in window displays used 40,000 sets of dis 


play material furnished by the National 
Needlecraft Bureau. The Bureau received 
more than 11,000 requests from = stores for 
display material, 
other promotional helps. 


advertising mats, and 


NADI Research Report 
Available At $5 

John F. Bowman, Jr.. 
of the National Association of 
dustries, is accepting orders for the organi- 


managing directo! 
Display In- 
zation’s display research report at a_ pre- 
publication price of $5 per copy. This offer 
is limited to April 30.) Publication date for 
the book has been set tentatively for May 
15, after which time it) will be $7.50_ per 
COPY More than a thousand copies have 
already been ordered by members of the 
NADI. 
made by writing Bowman at 11 East Walton 
Place, ‘Chicago: Ti. 


Tri-Allied's New Name 


ls Tedel Creations 
Tri-Alhed Displays, 200 Nort! 
Pearl street, Baltimore 1, has changed its 
Tedel Creations, the first word 
from the names of Ted Sokolove 
and Elmer Schwartzman, the 


Reservations for the book can_ be 


(Creative 


name to 
coming 
owners. 

The company will continue to manufacture 
at the same address and will have the sim¢ 
phone numbers. 

George Lenard, John Mills, Hilda Rehteld. 
C. F. Cutter, Al Hudson, Jack DeWeese. 
Marty Sokolove and Elmer 
Schwartzman will continue to call on 


Rochlin, Ted 


customers in their respective territories 
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\F The Follow Through y 
| Is Important too! a 


When the order is placed, and we drop you a thank-you 











note or cordially invite you to visit with us again, OUR 


WORK HAS JUST BEGUN. 


Kvery detail . . . every step in the completion of your 
order right down to delivery date, is carefully checked and 
rechecked. You can depend on DECORATIVE, as have 


so many display men tor over 53 years. 


Don't Forget Chicago In June! 





———_— i = wg a, 


CORATIVE P F 


CORPORATION NY) 








Wy 
136 WEST 24th STREET - NEW YORK 11, N.Y. } 
if / 
~~ WAtkins 4-4405 |) a 
; Se Ss 
\ Smee Vp RASANSAANESS 
y We SSS = 
Point-Of-Purchase Group “Selling display material to our dealers Beach and Orlando; R. M. Kendrick, Ken 
Holds Meeting on a yearly campaign basis”, by Robert M drick Display Service, Tampa and Orlando ; 
Several hundred leading national adve1 (Gray, manager of the advertising-sales pro Virgil Shepard, Shepard Display Service, 
and thelr advertising agency. men motion department and William N. Farlie, \tlanta ; W. S. Newhouse, Newhouse & Co., 
eekt: is Atle: tied deinal Bistaas nk ie head of the sales promotion section, Esso Memphis: L. EK. Clark, L. EK. Clark Display 
hase Symposium and Exhibition at th Standard Oil Company Service, Houston ; A. L. McMurry, Dixie 
Hotel Biltmore, New York City, April 12th “An analysis of window — circulation Display aaa Chattanooga, Pennington 
1 13th. The event was conducted by the establishing comparative values”, by Fred Display Service, Birmingham; Jack D 
Point-of Purchase Advertising Institute, of erick L. Wertz, president, Window Adver McMurry. bast Tennessee Display Derwice, 
Clifford L. Vanderbogart is president tising, Ine. Knoxville; Sol Fisher, Fisher Display Com 
Lee H. Bristol, president of Bristol-Myers \t intervals during the program there pany, Chicago. 
pany keynoted the luncheon meeting were screen projections in tull color of new Dan Fleming of the Crescent Display 
\ opened the two-day program with an ideas and outstandingly successful displays Service, New Orleans, was chosen secretary 
ss which dealt with point-of-sale pro Several thousand advertising men attended Of the Southern group. 
ti and its place and purpose in_ the the two-day exhibition of new trends and It was agreed that as soon as membet 
i preading battle for consumer business. techniques in store window displays in the ship is enrolled in the Southern Zone, a 
ss is followed by sales and advertising adjacent Empire Lounge of the Biltmore sectional meeting will be called. The city 
vers of other large national advertisers Many of the nation’s leading producers of | chosen is Atlanta, and Virgil W. Shepard 
mnplete program was as follows: point-of-sale displays were represented. An was chosen as Southern Greup meeting 
—) Management's viewpoint on the attraction of the exhibit was an exact re director 
tance of dealer displays”, by Lee H production of the eight window displays 
| used in POPATs Rochester-Syracuse sur Darling Announces 
displays to sell related merchan vey These windows produced as high as 
\. O. Buckingham, vice-president 113 per cent increase in sales of the pro Several New Items 
ertising & Market Research, and E ducts displayed, within two weeks Included in new items added recently to 
Id, sales promotion manager, Cluett the line of L. A. Darling Company, Bron 
& Co., Inc. son, Mich., are the following: a displaver 


Point-Of-Sale Men 


it we are doing to provide our sales to show a number of baby bonnets, together 
I A 


ith more effective point-of-sale ma Meet In Atlanta with an all-rubber head; a clear plasti 
by Parlin Lillard, sales promotion On Friday, March 11, 1949, a meeting of hosiery displayer with a revolving top and 
General Foods Corporation. some of the leaders in the point-of-purchase six display arms with ticket clips; and a 

we have learned that has convinced advertising installation field from the South dinnerware rack which is designed to show 
importance of dealer cooperation”, ern territory took place in Atlanta, at the sets of china so that selection and appraisal 
ide Johnson, general sales manager. Ansley Hotel. Those present were: on the part of the shopper are made easy; 
* Towne Manutacturing Com Ralph Junioi, Modern Display, Tampa, the rack is constructed of sturdy steel rod 


Buster Spaulding Display. Miami, W. Palm ind wire with an all-chrome._ finish 
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Showcase Lighting 


a's . 
7 With Cold Cathode 
\f 
separ | A use for cold cathode fluorescent ligt 
s ab) | ing which is finding increased favor 


stot .)) 


6 


showcase lighting. The small-diameter tub- 
ing of cold cathode lamps makes for a 
small cross-section showcase light whi 
can be well adapted to all types of shoy 
cases. The wide range of lamp sizes als 
makes it possible to fit the lght source 
readily to the case without the dark areas 
caused by socket spacings. Also, with cold 
cathode lamps it is possible to vary the 
brightness and consequently the light output 
of the showcase units to fit in with the over- 
all store illumination. This is an important 
consideration, as very often a sale is lost 


o 


when a customer inspects merchandise on 
a relatively dark counter top after he has 
seen it displaved in an overbright show- 
Case. 

Another advantage in the use of cold 
cathode showcase lighting is the very long 
lamp life. Once the cold cathode tubes are 
installed, the maintenance is nil, thus saving 
the time consuming operation of moving 
displays and merchandise when replacing 





lamps. 


One company, Mobeco, Inc., of Water- 
town, Mass., manufactures a complete line 
of showcase units, which includes a reflector 
rail and all the necessary fittings for a 
complete installation. There are two dif- 
ferent ways in which the rail may be in- 
stalled. One way is to use it as an 
accessory, merely adding the rail to the 
showcase as it stands, without altering the 
original construction of the showease. 


Another way is to rebuild the showcase si 
that the reflector rail becomes an integral 
part of the construction of the showcase 
The extended long cold cathode source 
provides even lighting with a minimum o! 
heat build-up because of the low wattage 
per foot consumed by the lamp, and because 
| of the heat dissipation from the reflector 
rail structure 





Brushed Fir Plywood 
Is Offered 


Davis Plywood Corporation is introducing 
a new inexpensive wire-brushed, non-splin- 








No longer a display man's dream, | tering surface, raised grain fir plywood. S« 
the idea of hanging merchandise at any height in any position that it can be used for both interior and 
is now POSSIBLE, PRACTICAL AND QUICKLY DONE! Hanging exterior uses, an exterior grade is offered 
objects can be moved instantly back, forward, left, right, up or The new wood is called “Plytex’. — Rict 


down to suit the design of the window. All the dramatic tricks grain effects can be created, while oil an¢ 


of the stage are at your immediate command with the Seel- 
ingrill. The Seelingrill permits you to trim heavy yet look light 


water stains develop many finishing poss! 
bilities 


. ‘ For full details and illustrated booklet 
and airy ... and all of this NOT IN 10 HOURS PER WINDOW write a Fouts ihe dael 4 lane wid 12555 
BUT IN 1 HOUR! (Proven by actual time study tests.) idee Miva herckoad <i . 
SPECIFICATIONS: Seelingrill is a spot welded grill of Ys” 
square steel, laid out in 6” squares. a ae 23.75 Birthday Present 
4'x 8’ ...... 38.00 For Tom Hughes 
Ceiling Toggles — .35 each Birthdays have become doubly important 
(6 required for 3 x 6’) recently in the family of Tom Hugihes 
(9 required for 4 x 8) salesman for Garrison-Wagner Company 





ORDER TODAY St. Louis, in Iowa and Nebraska. [rs 


Hughes presented her husband wit 

daughter, Susan Jeanne, on his_ birthday 
Bageseee ane - gh This is the second a Ir 
Bee 460 W. 34th St., New York 1, N.Y. rence of the kind in the family, a so! 


| having been born nine years ago on the 


*T.N os : 
TM BRyant 9 5750 | birthday of Mrs. Hughes 
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INTERIOR-TYPE Plywood for Striking Displays 





EXTERIOR-TYPE 
Douglas Fir Plywood 


PLYSHIELD 


GRADE A-C 
DFPA INSPECTED 


EXT-OFPA 


EXTERIOR-TYPE 
PLYWOOD 


—for outdoor 





signs of every kind 


Exterior-type Douglas fir plywood. manufac 

tured with completely waterproof phenolic resin 
adhesive, especially for permanent exposure to 
weather, water or abnormal moisture conditions. 
is ideal for outdoor signs of all kinds. Several 
appearance grades are available. For most sign 
applications, PLYSHIELD will be most versa- 
tile. -the grade which has one face suitable for 
finishing. Other grades of Exterior are available 


for uses where hoth faces are to be finished. 





Douglas Fir Plywood 


ny 


INTERIOR-TYPE 


PLYWOOD 


INSPECTED —for indoor 


Gmao 
mmTenion ~ TYPE 











signs and displays 


This versatile. durable material is available in 
several appearance grades ideally suited for in- 
terior display work ... for fixtures. built-ins. 
partitions, signs, shelving and all similar uses. 
For such applications, PLYPANEL will be most 
useful. PlyPanel grade Interior-type plywood 
has one face suitable for finishing. Most popular 
thicknesses are from 4” to *4”. Several stoch 
widths and lengths. Other grades are availabl 


for uses where both faces are to be finished 


Douglas Fir 





Indoors...or Out... 

















EXTERIOR-TYPE Plywood for Rugged Outdoor Signs 


Douglas Fir 


Plywood 


will speed and 
improve display work! 


BY ALL odds. this “real wood of 1.000 uses” is your 
most versatile sign and display material. For Douglas 
fir plywood is strong... light... durable . .. easy to 
work. It’s split-proof and puncture-proof. It holds nails 
right at the edge without splitting. can be jigged to 
intricate designs. bent to pleasing curves. given any 


finish quickly and easily. 


AND REMEMBER plywood is real wood. with all of 
wood’s natural advantages given the added qualities of 
large panel size, remarkable strength, and light weight. 
It can help you build better, more attractive signs and 
displays ... build them quicker. too. See your lumber 


dealer today. 


FOR FULL INFORMATION on this versatile material, 


write the Douglas Fir Plywood Association office near- 


yess est you: Tacoma Bldg.. Tacoma 2. Wash.; 
4 — v 


1707 Daily News Bldg... Chicago 6; 1232 


ae 
oP Shoreham Bldg.. Washington 5, D. C.: The 
| tA 500 Fifth Avenue Bldg.. New York City 18. 


=f? | 


dB LARGE, LIGHT, STRONG 
as¥ 


PLYWOOD Rijoo” Panels 
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burns down or ts 


HEN a 


destroved and one desires to rebuild 


structure 


or reconstruct it as it was before, 
original structure 
rebuilt. When 
Installation 
1934 Heo 


records were de 
rebuild 


blueprints or plans of the 
must be had betore it can be 
the National Window 


\ssociation 
left; all plans, 


Display 


service disbanded in 


plans were 


stroved Therefore, to such an 


organization it was necessary to begin from 


7CTO 

No one i the United States possessed a 
complete list ot all) display installation 
operators doing business in this” field Po 


build an accurate list im a short period ot 


time was inpossible Various surveys were 


ittempted but they were not accurate o1 


satistactor,s \ listing was necessary of all 


large, medium and small operators Cine 
hundred and twenty-seven classified direc 
tories were scrutinized and all those names 
Which appeared under the headings of “Dts 
play Installation, ‘Window Display Set 


vice,” “Window 


were copled. It is true 


“Window 


that con 


Trimmers” and 


Dressers’ 


—Top row, left to right: Samuel J. Hanick, 
Hanick Display Service, Philadelphia; W. S. 
Newhouse, Newhouse & Co., Memphis; H. L. 
Underwood, Underwood Display Service, South 
Bend; Ben B. Brooks, Tri-State Window Display 
Minneapolis; J. F. Ricks, Ricks Win 
dow Display Service, New Orleans (no longer 
a member of the organizing committee); L. E. 
Clark, Clark Display Service, Houston; Virgil 
W. Shepard, Shepard Display Service, Atlanta; 
J. H. Goldstein, Excelsior Window Trimming 
Corporation, New York City; Howard J. Cox, 
Acme Window Display Service, Inc., New York 
City— 


Service, 
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The Installation Fie 


By SOL FISHER 
Fisher Display Company, Chicago 


siderable Was spent to build) an 


accurate list but that was the only 


MONEYS 
Way ol 
Today, however, such a list 
is in existence. We are 
accurate list of 684 operators, large, medium 
and small, in 48 states and the District ot 


building one 
IN possession of an 


Columbia, situated in 310 cities and towns 
Po draw blueprints or plans to torm a 
successful national organization, the writes 
has traveled 10,000) miles attending fou 
sectional meetings : 
Eastern Zone—a meeting ino New York 
( ity 
Midwestern Zone—a meeting in Chicago. 
Southern Zone—a meeting in Atlanta. 


Western Zone—a meeting in Oakland, 
(alit 

Phese mectings were attended by the com 
mittee men and some who were members ot 
the association \ total of 42) operators 


attended — these representing — all 


SCSSTONS 


down 


sizes of installation companies, to lay 
policy and discuss their) various sectional 
problems. Each zone had their own prob 


ems, cach group had their own ideas 


\iter the main purpose ot this organi 


yation was explained and it began to dawn 
on those present what this is all about, 
constructive work began It is true that 


] 


cach problems but ne 


\ccurate 


zone has its own 


Ppregate, It Is a national problem 


ap 


minutes of these sectional meetings were 
kept 

When announcements were first made pet 
taining to organizing the association erro 
neous statements and interpretations were 


made and some came to wrong conclusions 


vithout imvestigating — the correctness — ot 


then Mterpretations or statements 


The idea, however, proved sound. The 
sectional meetings proved that such an in 
stallation 
necessary at 
that an 


the formation. of 


association Is desirable and 
Some even claimed 
this field and 


association 


this time. 
emergency eXists in 


such an must 


be accomplished quickly; others argued 
that some are too hasty and that “haste 
makes waste" \t any rate, the entire 


matter of organizing was a_ controversial 
question that alone proves that organization 
1s essential 


Qn these pages are shown many business 


men who are the leaders in this field; all 
of them participated in the four sectional 
meetings. They are a cross index of the 
entire field. They do the major part ot 
the installation volume in the U.S.A. Among 
them are large, medium and small opera 


To clarify some of the erroneous im 
what this 


tors. 


pressions and to go on record 
association is all about, these are the main 


objectives 


Ist. To clevate, improve, dignity — this 
held. 
2nd. To create high) principles in this 


—Below, left to right, Sol Fisher, Fisher Display 
Company, Chicago; Leo Brunner, Stefan, Inc., 
Milwaukee; Julius R. Teich, Superior Displays, 
Inc., Boston; W. W. Stevenson, Stevenson Ad- 
vertising Display Service, Los Angeles; P. P. 
Oakler, Pittsburgh Display Advertising, Pitts- 
burgh; Irving Fisher, Fisher Display Company, 
Chicago; L. O. Clements, United Display Cor- 
poration, Boston; Frank M. Archer, Sun Ad- 
Vertising Company, San Francisco; Orville 
Riechers, Riechers Display Service, St. Louis; 
Melvin H. Myers, Myers Display Service, 
Lovisville— 
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d and to create methods that will benefit 
buyer, sellers, worker. 
ird. To establish a code of ethics which 
ll elevate the standards of this trade. 
Ith. To create a better feeling and 
derstanding among the operators in this 
ide through cheerful cooperation whereby 
competition is conducted in a_ clean, 
pright manner. 
sth. To study costs section by section 
d establish a certified accountant’s cost 
nalysis as a guide to the various zones. 
oth. To teach by actual demonstration 
odern methods of display installation to 
e installers. 
7th. To demonstrate systematic selection 
locations and systematic office operations 
the operators. 
sth. To improve employer and employe 
lations and buyer and_ seller relations. 
Oh. To analyze the various ways and 


nanner of payment to display installers, 


\ 


] 


hich varies in each section. 
10th. To try and secure an interpretation 


of the Robinson-Patman Bill. 


llth. To publicize the use of installed 
displays 
12th. To find ways and means of in- 


teresting advertising agencies in’ the tm 


stalled displays trade. 


3th. Vo create an emblem and = entrust 


he emblem only to those who deserve it 


TT 


I4th. To build an association which will 
recognized by all other associations in 


e advertising world 


Isth. To try and establish uniform 
itings for the various insurances used in 
his trade 

loth. This association to be organized 


t tor pront 

The erroneous statements made by some 

ho are not connected with this association 
the motive and purpose of this asso 
ion is to increase the costs of installed 
iVs is not true \ uniform price fot 
led displays is impossible; the price 

installed displays is guided by labor 
and in the areas where there are high 


labor costs, prices are naturally highe: 


in the areas where the labor costs are 


e four sectional meetings proved that 
some sections installers are being over 
while in other sections installers are 
sly underpaid. 
he tour sectional meetings proved that 
“one-man” operators in) small) com 
ites who do not employ any labor are 
hetter economic position than some so 
| large operators in metropolitan 
rs. This organization is not being ot 
das a selling organization, it is not 
organized as a price fixing organi 
It is not being organized for one 
group or tor one certain individual 
t being organized as a social organi 
It is not being organized to promot 
nd of labor organization, labor union 
uplove association It is not being 
ized by any one person or special 
us. It is being organized by the entire 
but some are leaders in this move 
Without leadership nothing can be 
plished, and | happen to be thet 
SThanl 
igh has been accomplished by now 
the four sectional meetings com 
[Continued on page 74} 
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ee New! ©6006 


PECKY CYPRESS 
DISPLAY BLOCKS 








Light — Strong — Practical — Each will hold 
approximately 50 pounds. 

Use the blocks as individual display units or assemble 
them in groups for unusual effects. Here are unique, 
PRACTICAL background items and merchandise 
displayers. 

{sk to see Stock Nos. D3-1401B and D3-1407B 
4" x 15" x 2" 


Carton of 3 Blocks — $8.50 per Carton 
6 Cartons or More — $7.50 per Carton 








A NEW Senuice | 


Now you may obtain ANY TIMBERTONE product in your own 


special coloring—at only 10% above retail price. Minimum 


order 5 double rolls. 


Creative display men will appreciate this opportunity for personal | 
expression. Now you can solve those color scheme problems for | 
display windows and interior walls that were so difficult in the past. 
Submit color swatches (in oil or water color, NOT fabric) for any 


special finish and color you desire. 























! 


TIMBERTONE DECORATIVE CO.. INC. 


324 LAFAYETTE STREET NEW YORK 12, N. Y. 
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Testing Motion’s Stopp 


1] by bit 
figures on the 


lisplay is obtaining more 
attraction power and 
stopping power otf certain types of win 
dows. Latest in the way of practical tests 
involved counting the pedestrians who stopped 
before two windows introduced by John R 
Foley, R. H. Macy & Co., New York City 
The question to be answered was: “ Do 
mechanieal windows stop traffic, and if so 
how much better than the same kind. of 





vindows without a mechanical teature?” 
The traffic study was made by Miss Jean 
rwin, assistant research director at New 
York university. Animation consisted of 
mechanical draperies, the operation of which 
is explained below \ctual count showed 
that the window in which the mechanical 
draperies were used stopped 62.9 per cent 
of southbound pedestrians and 51 per cent 


of northbound — traffie This mechanical 
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—At the top, the test window with the mechan 
ical curtain closed. Below, showing the 
curtain as it opens— 


window was next to a window in whi 
there was no motion. Both windows carri 
the same kind of merchandise, at the san 
prices, had the same color backgrounds and 
the same properties. In fact, they wer: 
identical except for the mechanical feature 
in one. 

As for the window without the mechanica) 
draperies, it stopped 38.7 per cent of the 
southbound traffic and 24.9 per cent of 
northbound pedestrians. A_ recap of the 
traffic study showed that the mechanical] 
window stopped a net of 65.4 per cent, as 
against a net of only 34.6 per cent for thé 
static window. 

Technique used for studying the traffic was 
the same as that developed during the 
National Association of Display Industries 
New York university traffic studies made 
in Troy, N. Y. last year and as reported in 
the December, 1948, issue of DISPLAY 
WORLD. 

The traverse curtain involved in the win- 
dow was originally developed to use in large 
homes so that all draperies in one room 


ing Power 


could be operated mechanically from a re 
mote position. Several motion picture stars 
used the apparatus to introduce drama int 
their homes. This mechanical drapery was 
invented and developed by the Bradley 
Rotor Traverse Company, (patent pending) 
and is being distributed by the Bliss Dis 
play Corporation. 

Timing on the apparatus has been de- 
veloped so that the curtains are closed for 
about one second. They then start opening 
and take approximately eight seconds te 
open completely, remain open for one second 
and then start closing again. This timing 
has been very carefully worked out so that 
the traffic stopped in front of the window 
will have a comfortable period of time t 
appraise the merchandise. 

In addition to use in one window, the 
traverses can be obtained for a continuous 
bank of windows; in the latter case the 
mechanism requires only one timing unit 

Those interested in the actual figures in 
volved in the traffic study will find statistics 
helow tor one 15-minute period during the 
three-day count 


RECORD FOR ONE 15-MINUTE 
STUDY PERIOD 
Macy's, New York—34th and Broadway 
Prathic count on Windows No. 6 and No. 7, 
Broadway side. 
Window No. 6—Mechanical cur- 


tain which opens and closes every 8 seconds 


Feature 


( omparison : 
Window No. 6—with mechanical curtat 
Window No. 7—identical with No. 6—)Dut 
without mechanical curtain. 
[Continued on page 82] 
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There’s Always Something New at Hanger Headquarters 


Meet the Champions 


The Light Heavyweight, Inexpensive 
Blouse and Dress Hanger 


No. 505-L 


Here's our answer to the many demands for a middle weight, 
inexpensive, plastic blouse and dress hanger. 17 inches in length b 5O 
with nickel plated revolving hook. Available in crystal and colors. 

Per 100 








The Heavyweight Champion 


PLASTIC HANGER 


No. 405-L 


This new plastic hanger is the heaviest hanger on the market today and has all features 
necessary for use in up-to-date dress departments. Built so strong 


and heavy it is practically indestructible. Even heavy enough for $29.50 


coats. 17'' long—notches on top and bottom, chrome-plated hook. 





Per 100 San acahs ; 
Above hanger 14" long for Junior dresses—per hundred $17.50 
Same hanger 12" long for Kiddies wear—per hundred $15.00 


NATIONAL HANGER CO., INC.  sewrort cir 1 


Representatives: Mr. Morty Fay, 1763 S. W. 3rd Ave., Miami, Fla.; Mr. Harry Intrilligator, 60 South St., Boston, Mass.; Mr. S. Horwitz, 5370 Pershing 
Ave., St. Louis, Mo.; Mr. S. Shapiro, 941 Roosevelt Rd., Chicago, Ill. 








Now! Gover Any Size Area 
With One Piece of Grass 


This quality ‘'grass"’ now available in different length rolls and in various widths tc 
























fit any small, medium or large area with one piece. 


Grass in rolls now makes it unnecessary to fill in a large area with many skimpy, 
broken-up mats. Now, you can fit long-narrow strips, wide-long areas or any 


regular or irregular space with one piece. 





5 ft. Width x 6 ft. roll $ 8.50 

| 3 ft. Width x 15 ft. roll 12.00 Standard $ 50 
17 in. Width x 30 ft. roll 14.00 3 ft. x 6 Ft. 4 
5 ft. Width x 15 ft. roll 21.25 Size Mats 
3 ft. Width x 30 ft. roll 24.00 





Mail Orders 
Filled 


Immediate 
Delivery 





esr a hes —_ ye —_ Always R C rt C SCATTER GRASS 1 i aidan 
ncealed burlap back. Smooth, even ap- a t “eK ate aaa 
arance . . . lively grass green color. r . o en Oo. Covers approx. 40 sq. ft. I" thick. 


rilable in Natural Raffia Grass at same 810 Penn Ave., Pittsburgh 22, Pa. $5.00 


| es. 

















DISPLAY 
ORLD 


Title Registered U. S. Patent Office 
Combined with 
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Display Is On The Way 
To A Realistic Approach 


(The following guest editorial is by 
William J. Caddelle, display director tor 
\Ilied Stores) Corporation, New York 
led.) 

Recent displa showed — evidence ot 
raduating trom the hit-or-miss technique 
to the proot-positive approach to retailing 
In short. the display profession shows wel 
come signs of becoming scientific, realistic, 
and factual 

Phe members of the display industry 
responsible tor the recent “Pilot) Study in 
Display Research” conducted by Prot. How 
ard Cowee of the School of Retailing, New 


York 


tor then 


university, are to be congratulated 


foresight Phe imelusion a. short 


time ago of the Visual Merchandising Group 


within the tramework of the National Re 


tail Drv Goods Association is another male 
stone m= displays progress. It seems. that 
at last recognition as beme given, on a 


nation-wide scale, to an advertising mediun 
that Ms heretofore relied on thre tickle 
goddess Chance tor its place in the sun 
Not too many years ago sales promotion 
Manavers Were called “ad men” Phev 
were generally confined to some obscure 
spot in the store, and were classified as. the 
people who had a flair for writing “Special 
Sale” and “Drastic Reductions” in new and 
unusual WaVs Phey WET tolerated as 
bemeg necessary evils in the art of. store 
KCCDI 
But a tew « these bright voung men 
cided to keep. re d o make surveys 
do researe be a little deeper into 
vhat makes advertisine of value. to worry 
i little longer over their) problems \nd 
ntual rathered = tacts facts and 


DISPLAY WORLD 


to prove that they contributed much 
far, 
that 


they were good investments to their respec 


hWewures 
to the final sales figure. They went so 


these brash young men as to prove 
tive organizations. 

With performance came recognition. With 
accumulated recognition there was 
title: “Sales Promotion Director.” 
Techniques were improved, more facts were 
gathered kept—and lo 
behold! “Ad men” became important mem 
team. 


born 
the new 
and 


and records 


vers of the executive management 


We in display are all too often critical 
of the position of the promotion 
manager. We are quick to debate, discuss 
defend the display versus 
newspaper space in the advertising picture 
However, the 
management—all — retail 
opinion. — It 
results, 


sales 


and merits of 
based on comparative costs. 
proot-positive to 
management—is not personal 


is concrete, recorded performance, 
facts and figures. Display at least has made 
a start toward gathering those facts. 
The display directors. of the organization 
today evaluating 
their per 
fjormances and not in terms, primarily, of 
artistic They 


tabulating and analyzing their daily prob 


which I represent) are 


efforts in terms of sales-getting 


achievements. are compiling, 


lems in terms of final sales figures. 

The results they have compiled are on 
the record for review and to further thei 
individual positions within retailing. They 


are thinking, talking and working in terms 
of volume of sales, space costs, and proner 
merchandise presentation techniques. They 
are searching aggressively for ways and 


means to improve the point of purchase 


pote ntial. 
Phe National 


dustries 


Association of Display In 


who have 
their 
support ot 


and its) members con 


tributed so unselfishly ot time and 


talents deserve the everyone in 


‘splay and in retailing. They have made 


the first big step toward solidifying — the 


position of the display protession and = in 


! 


e'evating the display manager to at least a 


point where his efforts can be measured. 
Display does exert a great influence on 
the sales picture of any organization. — It 
is well to remember that it is) the only 
medium that swings into operation when 
all three factors necessary to making a 
sale are present: customer, merchandise, 
money. No other advertising medium can 
make that statement It has long been 
ixtomatic with successtul retailers that 
merchandise well displayed is 50) per cent 
sold 
Decorative Plant 
Adds To Space 
Decorative Plant Corporation, New York 
City, has now completed its relocation pro- 


vyram which has been continuing for several 


months and is occupying all of the five- 
story building at 136 West 24th street. 
\lthough the removal was largely for the 


purpose of obtaining adequate space, already 


the company feels the need for additional 
irea and has” leased) approximately 9,500 
square fteet extra space at 153) West 15th 
street This is a street floor location, thus 
eliminating the need for elevators and en 
abling the tirm to handle any size display 


prece 
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Trade-Marks Subject 
Of New Book 

“Trade-Marks”, by H. Bennett, 1s tl 
title of a new book published by Chemica! 
Publishing Company, Inc., Brooklyn 2, and 
which has value to display firms needing a 
reference work on this subject. 

This book outlines the principles of trade 


mark selection to enable the reader to 
eliminate a great deal of the time, money 
and effort usually involved in the choice 
of a trade name. 

The four different ways of finding o1 


coining original names given in this book 
will make it easy to choose between a good 
and a poor trade-mark. The book gives a 
comprehensive up-to-date alphabetic list ot 
trade-marks for products. Much 
of the information it contains has not been 
published betore. The book is priced at $10 


various 


Collier's Promotion 
Features Display 

\nother testimonial to display 1s 
a recent 8-page brochure mailed by Collier's 


seen in 


magazine to retailers. It shows a window 


display installed by E. W. Nunan, Jas. K 
Wilson Company, Dallas, built around 
Collier's All-American selections and_ tied 


in with sport shirts. A reproduction of the 
newspaper advertisement 
spired by the display is given, and a letter 
K. Wilson, Jr., stating that “Our 
University Shop. sold $700 worth ot 
sport shirts trom the window on the first 


which was in 
trom Jas. 
over 
day the window was in.’ 
Tuco Workshops 
Appoints Bullock 

\ppointment of Carl D. Bullock as. sales 
Workshops, inc.. Lock 


has been announced by Roger 


manager of Tuco 
port, N.Y. 
L.. Slattery, general manager, as part of an 
expansion of the company’s production and 
distribution facilities. 

Among the products made by the firm are 
Tuco cut-out letter alphabets for construct- 


ing retail store signs and displays. These 
alphabets, cut by special precision tools 
trom laminated wood fibre board, range in 


size from 3-'% to 8 inches in height and may 
or displays in various 
track, by 
thin 
and the 


be attached to signs 


Manners in a narrow. channel 


gluing, fastening to wood 


metal “L™ 


nailing, 
strips or appliqueing 


like . 


Walter Wood Joins 
Korrect-Way 


Formerly with — the 
Equipment Company, St. 
Hlinots, Missouri, 


Midwest Display 


Louis, covering 


lowa and Nebraska, 


Walter Wood has joined the chain store 
division of the American Fixture & Mfg. 
Co., of the same city. American Fixture 
manufactures Korrect-Way Display — pro- 


ducts 


Samuelson's Wins 
Local Contest 


local held in con 
junction with the spring opening promotion 
rau Claire, Wis., 


to Samuelson’s 


In a display contest 


ink first prize was awarded 
Department Store. Second 
wott by |. « 


Mac 


was Penney 


Company, ! 


third by Kelley's 























CREATIVE MATERIALS 


‘“y » 9 x ‘3s 
. 3 $ “ 
mS y oo 


fm tortoise shell 








THAT GO TO WORK FOR YOU 


HIGHLIGHTING 
ENRICHING 


ENHANCING 


wood exotics 


hn 





FABRIC AND WALLPAPER COORDINATED 
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INTERIOR DISPLAY | — ADVERTISING 


for Christmas» ae nena. ae 
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How Display Is Set Up At PU 


By CURT OLDENBURG, Public Relations Manager, 
Paul U. Bergstroms Aktiebolag, Stockholm, Sweden 


The goal of many display departments in the United States is 
to receive an appropriation amounting to one third of the store's 
total publicity allocation annually. At PUB, Stockholm, this goal 
has been achieved. Out of a remarkably low publicity appropria- 
tion cf 1.28 per cont of total sales, display receives .43 per cent. 


) al Cooperative 
In 1945) the 


OKI ig ito a detailed descrip store and was made a tamily “company In 
tio ow the display department 1935 the company—always called PUB 
arntes. let ais ric ‘ acts vas sold te ye Wholesale 


| rtment Societ CWS sold the com 
Swedet Mr. Paul Berestron panv to the Consumers Societv of Stock 
tart n IS882 whet e was 1 
22 yea I small shop. it otal sales tor the store in various years 
i lepartment 1935, Swedish crowns 11,000,000; 1945, Swe 











lish crowns 48,000,000 ; 1948, Swedish crowns 
71,000,000. The store has 1,700 employes 
today (at Christmas 2,200) 

We have one display 
staff of about 40 There are 52 display 
windows 

To be able to demonstrate to all visitors 
how we run this department we have made 


Manage! with a 


up six boards illustrating the most essential 
parts of the display work. On the board 
“Organisation” we see how the department 
displaymen, helpers 
\t the side are 


the weekly and daily programs and below 


mainly consists of 


carpenters and signwriters. 


photographs trom the sign shop and_ the 
carpenter shop 

The board “Planning” shows © several 
requisitions from departments to be filled in 
to the weekly program and below a diagram 
showing to what extent different depart- 
ments have been using window space and 
inother diagram showing departments’ sales 
hgures \t the 


directors 


bottom is a drawing ot 4 
where the 
materials above 


meeting program 1s 
liscussed after studying 
And at the side 1s. the 


following week 


fixed program fort 


Next is “Executing”; first comes the dis 
playman’s idea,sketching, layout and copy 
and from these orders to the carpenter shop 
display materials stockroom and to sign 


writers. Below that same display window 
photographed at the side a page out ol the 
English “Magazine of Retailing” where this 
was published 


Phe next board, “Window Display” nly 


—Sven Mellberg, display manager for PU8 
demonstrating the organizational chart of his 
department. . . . PUB covers one city block 
this is a night photograph and shows a portion 
of the open market between the store and the 
Concert Hall across from it— 
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ves a few samples of PUB-display pub- 

ied in trade magazines. 

Following, “Interior Display” gives a few 

tures from preparations for Christmas 
terior display. 

\t the last comes the board “Advertising” 

th samples of ads and a picture of the 
anaging director discussing the advertis- 

program in connection with the display 
gram. 

In every selling department the department 
nanager has printed a requisition pad. On 
hese requisitions he will write and ask for 
window display stating the item he wants 
» have displayed next week. These orders 
nust come to the display manager not later 
1an Thursday in the week preceding the 
ie when the display has to be done. When, 
luring the week, all requisitions from dif- 
ferent departments have come in to the dis- 
play department they will be placed for 
windows which are suitable for that kind 
§ merchandise. And here it is very im- 
portant that the items in adjoining windows 
harmonize a little. For instance, we do not 
consider it advisable to display a window 
with women’s underwear right next to a 
window with carpets and rugs. The frontage 
if display windows should, if possible, dis- 
lay merchandise which will give a good 
ind representative picture of the store 


Every Friday we have a directors’ special 
ting for display and advertising and 
the display manager will present his 
gested program for the following week 
\t this meeting are present the managing 
ctar, section managers, display managet 
advertising manager The program 
t be given a few changes in relation 
what comes out of the following: a dia 
showing departments’ previous use of 
Ww space, another diagram showing 
sales figures, and the program for ad- 
x. When this is settled the display 
will make out one weekly working 
for the staff in his department 
this he will add every day a daily 
im, specially intended for carpenters, 
writers, painters and electricians. (Paint 
ind electricians do not belong to this 
irtment—they work for the whole store.) 
om the weekly program every display 
can see which windows he will have 
next week and also what is going to be 
ed there Mostly the displaymen 
ather specialized so that some of them 
take care of women’s fashions, others 
goods, and still others furniture and 
llaneous That way they are given 
to order merchandise, signs and car 
work and prepare in time 
copy is mostly written in the advertis 
thee after discussion with department 
ers and the display manager so that 
ing will check 
total it can be said that there is 
a very close contact between the 
handling financial reports, display, 
tising and merchandise to be sold 
now you might like to know—what 
ill this cost? Well, in our opinion 
figures are rather low. In percentage 
tal sales the costs were for 1947 : 
ertising 0.66 per cent. Direct mail and 
gues 0.19 per cent. Display 0.43 per 


ther words a total publicity appro 
t 1.28 per cent 


| 


DISPLAY WORLD 













@ “Plug-in” Strip around the 
office gives plug-in conven- 
ience—wherever needed. 


@ “Plug-in” Strip in display 
room—for handy, quick dem- 
onstration of electrical appli- 
ances—also for spots, floods 
and special display lighting. 
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NE “PLUG-IN” STRIP 


installed for ar the Cost 


per receptacle—compared with ordinary duplex 


outlets 


The S. & S. Auto Supply Company of Duluth, Minn., 
found they could have the added convenience of “Plug-in” 
Strip at a cost actually /ess than ordinary duplex outlets. 
Comparison proved that, outlet for outlet, material and 
labor costs of “Plug-in” Strip were “3 lower than single 
receptacle installation. No wonder they installed “Piug- 
in” Strip in their offices as well as display room! 


You'll like NE ''PLUG-IN” STRIP too— 
This multi-outlet assembly gives you a s-p-r-e-a-d of 
electrical outlets—spaced every 6” or 18”. Let us tell you 
more about “Plug-in” Strip. Write for our catalog CF-2. 


National Electric 


EASY TO 
INSTALL 


SAFE AND 
STRONG 


TAMPER-PROOF 


Listed by 
Underwriters’ 
Laboratories, Inc. 


NATIONAL 








YPRreoouocrTrs GqoueaPrvoaawh»rion 
1355 CHAMBER OF COMMERCE BUILDING, PITTSBURGH 19, PA. 
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You've seen them at 


the Fashion Fair, 










the Lingerie Shows, 
in Fifth Avenue stores and 
in smart display windows that 


attract attention everywhere. 


All created by Manhattan Mannequins, Inc. 


FASHION FAIR MANNEQUINS 
MULTI-QUINS 

KIDDI-QUINS \ 
¢ REGULAR WOMEN'S FIGURES " 


REGULAR CHILDREN'S MANNEQUINS 
"MULTI-FIT WIGS" available on all our models. 


MANHATTAN MANNEQUINS x 


119 Prince Street, New York 12, N.Y. * GRamercy 3-3868 


© 





Write for descriptive literature or further information. ee 








Our New Fall Line is now ready! 
Our representatives 
will call soon... 


DOERR 7a 


PORTSMOUTH, OHIO 





DIS PLA FT DESTOGONERS AND MANUFACTURERS 
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New Color Printing Process 


For Point-Of-Sale Units 

Commercial availability of a revolutiona: 
new full color printing process has becn 
announced by the Dosie & Johnson Con 
pany, Milwaukee lithographers. Then 
process, trademarked “Vita-Color,” offers 
faithful reproduction of colored subject 
such as Kodachromes, paintings and dravy 
ings, etc. at a cost so low that in- son 
instances it is actually less than the plates 


|} alone when produced by present existing 


color printing methods. 

Since 1947, “Vita-Color” has been teste: 
on a cross section of commercial work bh 
selecting customers whose color advertising 
was typical tor their type of business. Now 
alter two years, Dosie & Johnson. officials 
feel that they have arrived at a_ faithful 
method of reproducing tull) color at a 
drastic reduction in cost and time. The 
new process opens up entirely new fields 
for producing calendars, displays, catalogues, 
direct mail and other sales promotion 
material in full color 


Small Plywood Panels 
Have Many Uses 


Upson selling associates are now being 
supplied with point-of-sale display posters, 
similar to the labels on packages of “Handy 
Size Panels”, which are adapted tor many 
types of jobs, according to H. R. Shedd, 
vice-president and director of sales of The 
Upson Company, Lockport, N.Y. 

First introduced in a small way last 
summer, the “Handy-Size Panels” have 
proved popular beyond the firm’s expecta 
tions, Shedd said. They are 24 by 36 inches 
in size and one-quarter of an inch thick, 
and are made of a number of -plies of wood 
fibre laminated together into a strong, rigid 
board that works like wood but has neither 
knots nor splinters. The panels can be 
sawed, nailed, sanded and painted. 


Associated Displays 
Expands, Adds Line 


Jerry Eisenberg and Bob Menchin, prin 
cipals of Associated Displays, announce th 
expansion of their factory at 54 Grahan 
avenue, Brooklyn. They are doubling the 
amount of floor space previously occupied 
In conjunction with this expansion, plans 
are being completed to include a populat 
priced line of artificial flowers for jobber 
distribution. This line will be in additiot 
to the regular line of papier mache, mache 
sculpture and cardboard construction 

For the fall season the company will 1 
troduce a new technique which authentically 
simulates hammered copper and vet will be 


available for a traction of the cost of the 
actual metal 


Dinner Party Given 
By Logans 

Jim Logan, sales — representative 
Schack’s, Inc. and Dazian's, and Mrs. Logan 
gave a dinner party for Milwaukee display- 
men and their wives recently. Helping to 
make the evening memorable were a numer 
of door prizes, reported to be distinetls 
ferent from the usual 
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George Alvin Smith Dead 
After Severe Fall 


Alvin Smith, whose 
was associated with some of the 
s most newsworthy displays, died re- 
tly in a hospital in Amityville, L. L., at 
He was in the hospital as 
severe fall. 
\t the time of his death Smith was dis- 
manager for Stetson Shoe Shops, Inc., 
best 
display 


;eorge name 25 years 


coun- 


age of 609, 


result of a 


remembered 
manager 


will 
the work he 


t he 


probably be 
did as 


U. S. Rubber Company a quarter of a 
ntury ago. In dramatizing rubber tires 
automobiles, motorcycles and_ bicycles, 


weeks 


Qin 


th spent in building completel) 
natural settings of an outdoor type and 
their realism created a vast amount of com 

nt among displaymen as well as among 
shoppers. One, for example, showed a 


forest road along which a masculine manne- 
tin clad in hunting costume was piloting a 


mud-splashed motorcycle whose — side-car 
bore the carcass ot a deer; real leaves, 
earth, foliage and even trees were used for 
the setting. 

\iter leaving U. S. Rubber, Smith op 
erated as a free-lance, and at one time was 


with International Silver Company, Meriden, 
Conn., tor a short period. A number of his 
display sketches appeared as a= series in 
DISPLAY WORLD some ten vears ago 
Smith was born in Elkader, lowa, where, 
ufter cremation, his ashes were returned 
He is survived by the widow, a son who ts 
in the U. S. Air Force, and a sister and 
Plastic Coating 
Is Sprayed On 
company that developed the widely 
nsecticide spray has produced a new 
ict which has a display application 
the principle of the small metal con 
that dispenses solutions by means 
juified gas and a non-corrosive Bake 
polvethyvlene nozzle, Bridgeport Brass 
Company, Bridgeport, Conn., is now mat 
“Bridgeport Plastic Coat” for the 
protection of metal, wood, leather, canvas 
and other surtaces 
Plastic Coat” is used to apply a clear 
flexible protective finish for brass, 
er, bronze, chrome, wood, paper and 


surtaces. The protective coating dries 


cw minutes and is resistant to water 


oil and grease, alkalies and corro 


ements 


Sylvan Freund Returns 
After Vacation 
in Freund, 


president of Decorative 


Corporation, New York City, and ot 
vational Association of Display Indus- 
as returned to his work after a vaca 
pent at Savannah, Ga 








Don’t forget — send in your news 
ems about all happenings in the dis- 
lay field: births, deaths, marriages 
hanges of position, anything pertain- 
ng to display or displaymen any- 
where, 
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G-W BENT BOARD CURVES 


Pre-Bent 8 Ft. Panels of Genuine Oil Treated Hardboard or Tempered Masonite 
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Finished 


BOTH Sides. For Modernizing and Renovating Display Window Backgrounds, Interiors. Ete. 


Anstcretsion reves: arte esici tahiti tities. tits 








Wall in specially created 
departments with smooth 
flowing walls of G-W Bent- 


Board Curves Merchan 


tables become merchan 


when G-W 


dise 
dise displayers 


Bent-Board Curves are used 


G-W 
BENT -BOARD 
CURVES 


Designed for modern con 


struction of display window. 


backerounds department 


treatments ledge dis 


plays partitions 
modernizing old counters ane 
show cases display 


window frames and valanees 


recessed channels te 
conceal lighting new 
display properties of all 
kinds There is no 
side to G-W BENT-BOARD 


CURVES, 


wrong 


which doubles their 


use and design possibilities 


G-W BENT 
CURVES are 
in. thick oil 


hoard or 


BOARD 
made of 3 16 
Hard 


tempered Masonite, 


treated 


natural brown colored. per 


manently pre-bent, smooth 
on BOTH sides. Either sid: 
used The 
strength of G-W 


BENT-BOARD CURVES per 


can be great 


structural 


installation with 


mits mint 
mum = super-structure Easy 
to use and ready to paint 
or paper to suit vour design 


plans 





( 


Prd sn bbmesan's send n ve: 
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—— 
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i: | | 

i f 
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**Hard to look at” sections that must stock 


and display 


come 


with G-W 





Vines ded dota 


sought 





“difficult” 
alter areas 
Bent-Board Curves 


merchan 
when 


Counters 
streamlined 
up to date 
Bent-Board ¢ 





An “unwanted” 
post becomes a de 
sirable island dis 
play with an easily 
installed G-W Bert 
Roard Curve appli- 
cation 
4 A 
y, id 
YY 4" H a’ 


a |} ‘ — 4 a 
k~-— 2] b>—— 45 
NO. 102 


NO.101 


COM LOWL tary 











ee 


NO. 106 


and 


74 
NO.107 


lise can be 
modernized 


are easily 
brought 


with G-W 


urves 






































Oh ‘a 44’ .| eee is 
NO. 108 

Design Price 

Number DESCRIPTION Picts Cheat 
1— 90' Bend from 24 in. stock. Width after 

101 bending—21 in. $ 4.00 
1— 90' Bend from 48 in stock. Width after 

102 bending—45 in. $ 7.00 
2— 90° Bends from 24 in. stock. Width after 

103 bending—18 in. $ 6.00 
2—180' Bends from 48 in. stock. Width after 

104 bending—35 in. $10.50 
1—180' Bend from 48 in. stock. Width after 

105 bending—22'/2 in. $ 9.00 
1—180°' Bend from 12 in. stock. Width after 

106 bending—6 in. $ 4.00 
1—140' Bend from 12 in. stock. Width after 

107 bending—7 in. $ 4.00 
10 Bends on 3 in. radius, forming a corrugated 

108 sheet. Bent from 48 in. stock. Width after $14.25 
bending—44 in. An exclusive G-W design. 











Orders 
NOTICE 
quotations 


under $20.00 add $ 


Special lengths, shapes, sizes 


2.00 erating charge 


to order 


All Prices 


F.O.B. St. Louis 


Send full information 


for special 


GARRISON-WAGNER CO. 


America's Most Complete Line of Display Materials 


2018 WASHINGTON AVENUE 


ST. LOUIS 3, MISSOURI 
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Profits increase when impulse sales 


increase. And impulse sales jump when 
Sherman Display Materials are used... for 
each and every piece is designed to set off 
your merchandise to the best possible 
advantage. 

Put more punch into your window, 
counter, shelf, and ledge displays. You'll 
find it an easy job with Sherman pictorial 
panels, valances, photo-murals, and three- 
dimensional cut-outs. 

For sales-building ideas, see the Spring- 
Summer Display Guide. Send for your free 
copy of the new color edition today. 


See Your Display Dealer 
Or Write For Free Catalog 


Sheeman 


PAPER PRODUCTS CORPORATION 


Newton Upper Falls 64, Massachusetts 
LOS ANGELES + NEW YORK + CHICAGO 


with incandescent lighting can prove 
ot double value to any store according to a 
representative of Cutler Sign Advertising 
Company—it not only will provide a unique, 
soft source of illumination, but will add to 
the decorative value of a shop 
\n outstanding example ot the application 
of cold cathode lighting in this manner 1s 
the new |. Miller and Sons shoe store in 
central city Philadelphia 
Here, one of the city’s most beautiful shops 


—Above, the front portion of the store. 
Below, looking from the rear toward the front 
of the store— 


F Cold Cathode Installation 
La ete ee 


S 


has employed cold cathode to its tullest and 
has made this lighting a permanent part of 
the architecture—for which it is_ basically 
designed 

In the Milles store mone ot the cold 
cathode tubes, built and installed by Cutler 
Light Mig. Philadelphia, are 
visible. They are either built into coves or 


Company, 


concealed behind glass in the ceiling. In 
each case the appearance presented to either 
passersby on Chestnut street or to Miller 
customers 1s unusual 

Bent to conform to Architect George 
Neff's designs, cold cathode 1s first intro 
it the store in the 
form of three 24-toot near S-shaped fixtures 
built half way into the ceiling Each of 


duced near the front « 














+? 
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designs includes eight cold cathode 


rs of light following the curves. This | 


he ps to provide a soft, almost glareless 


nination for that portion of the store. 
fore glamour is applied to the lighting 
he rear of the lovely shop because a 
» ceiling enhances the appearance of an 
ist circular shoe salon. 
giant 20-foot circle is open above a 
1 center pillar in that part of the salon. 
\ double row of cold cathode tubes is 
above this circle to provide brilliant 
nination. To add to the novel effect, 
nother set of cold cathode tubes is built 
the front of the drop ceiling or cove 
supplement the circular lighting and to 
to the appearance of the salon from the 
ront of the store. 
Phe entire composite of lighting designs 
visible through the tall, plate glass front 
ff the store. The Cutler Sign Advertising 
pany, parent organization in Philadel- 
built and installed the stainless steel 
ript letter sign above the entrance 


Braunstein Heads Sales 


For Magnani 
;corge Magnani has announced the ap- 
wintment of Joseph Braunstein as general 


{ 


nanager in charge of sales for Magnani 


Mannequin Company, 236 West 40th street, | 


New York City. One of the most popular 
en in the field, Braunstein has been with 
firm for a number of years and formerly 
aveled the South and Southwest as sales 
il He will continue to make occasional 


In the future the Atlantic seaboard terri- 
will be covered by Louis Katz, with 

ick Schena traveling the north-midwest 

ea and also covering the South and South- 

st for the present. Louis Miller will 
ent the firm on the West coast, and 
ird Foster is handling the New York 
nd New England territory 


Milwaukee Display Club 
Takes On Assignment 
The Milwaukee Display Club has taken 
task of teaching the class known 
is “Opportunities in Advertising’ being 
lucted by the University of Wisconsin 
xtension Division. The particular assign- 
for the display group falls on May 
+ d rather than handle it by means of 
es the club has enlisted the aid of 
Shorewood Players and will give the 
ntation in skit form. This is the fourth 
his display organization has been 
to help 


activities of the Milwaukee group | 


ent weeks included furnishing the 
tor the Spring Opening window 
ontest held among Kenosha mer- 


Pocket Box 
For Staples 
er Corporation, 860 Fletcher street, 
I4. has a handy new box which 
ibout 1,000 staples and fits easily 
pocket. Called “Pocket-Pak”, the 
provides a convenient way for the 
nan to carry staples he needs on a 
The hoxes are furnished free on 


DISPLAY WORLD 55 








CHRISTMAS 
in April? 


DIP DI DIP AE KE KE KR 


Why so early? Because Christmas promotions re 
quire the early, complete correlation of merchandising, 
advertising, display, publicity and direct mail to BE 


EFFECTIVE! 


Bliss Display Corporation makes available now 
just such plans. CHRISTMAS TOP-LEVEL STORE MANAGE- 
MENT PLANS! Not Christmas props, not Christmas 
decorations in April, But sTOREWIDE CHRISTMAS PRO- 
MOTIONS that will bring you buying traffic from the 


extreme perimeter of your trading area. 

Our account executives will be in your city this 
month with complete CHRISTMAS PLAN specifications, 
BLISS 
DISPLAY CORPORATION 


Division of Visual Merchandising 
460 Wesr 341TH StreEI r, New Yorx 1 N.Y. 


or write 











22 FISHNET---1/4" MESH 


ALL COLORS IN STOCK 


White Chartreuse 
Black Yellow 
Pink > d Orange 
Coral ¢ running yar Toast 


Cerise Brown 
Red Lt. Blue 


e 
—— Ankerum Mig. Co. — 


Emerald Green 


Dk. Green 19th & Arch Streets Phila. 3, Pa. Purple 


COLORED SAND, STONE, CRYSTALS, MICA, NYLON, SEA FANS, PLUMES 
STAR FISH, SHELLS — ALL NAUTICAL ITEMS 
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NRDGA Selects Eldredge 


\\ Arthur Gray, visual merchandising 
manager, Lansburgh & Brother, Washing 


ton and chairman of the Visual Merchandis- 


ing Group, NRDGA, said, “We are very 
fortunate to secure Mr. Eldredge for this 
position. He is extremely well known to all 
the retailers and manutacturers in the dis 
play field and he will be able to guide our 
thinking and policy.” 

Typical of the reaction of others promi 
nent in the Visual Merchandising Group 
is that of John H. Dubuisson, director ot 
display for the Cain-Sloan Company, Nash 
ville 

“The Visual Merchandising Group ot the 
NRDGA is most fortunate in obtaining the 
services of Mr. Eldredge as assistant man 
ager to Howard Abrahams 

“Mr. Eldredge brings to our division 
many years of experience in display As 
director tor display for R. H. Macy and 
for the past three years as coordinator ot 
corporate sales promotion tor the six big 
stores and eight branches of Macy's, he 
has acquired invaluable experience — that 
should be of great assistance in organizing 
ind setting up our division on a workable 


basis 


Hk apnoimtment of [1 ° Eldredge “He is thoroughly familiar with the many 
| ee ciaciiaaas manager of the Visua]  Preblems of display and has the admistra 
Merchandising Group, National Retail ti ability to cope with these problems 


1 ( le las big job ‘ ’ i 
Dry Goods Association. was announced « Mr. Eldredge has a big job ahead of him 


cis, Wie tote! Qur group, which is less than a vear old, 
has definitely needed) someone who could 
Ta ee devote his entire time to coordinating the 
ion Division and  ‘unetions of the various committees It 
mpossible tor Howard Abrahams, with 
duties, to devote the time that 1s 
during this organization period 
we are most fortunate in 

dee with us.” 
Pannenbaum, advertising manavet 
Macy's, had this comment to make to 
NRDGA “Thanks for accepting my\ 
sincere recommendation on Irving Eldredgc 

‘Il i grand job tor vou. 
Welch, visual) presentation and 
tor Associated Merchan 
ss ) yration, New York City, said 
aS ‘| believe that Mr. Eldredge qualifies for 
| osition \lr eldredge $- hac keround 
knowledge ot the entire industry 
make him a leader in the visual merchan 

sing field 


Manuracture 


Plastic Boxes Permit 
Display And Protection 
Literature has been prepared on the firm's 
line of “Display and Protect” transparent 
plastic boxes by Duranol Products, Inc... 63 
litfany Place, Brooklyn 2, and mav be had 
TIOUS S1Z¢ boxes are avall 


as special sizes made up on 


Cincinnati Club 
Has Meeting 
meeting of the Display Club ot Greates 
Id on Mareh 23 in ordet 
to make plans tor the Caneer Fund drive 
\ discussion of the club's new constitutior 


Was held also 


ALLIED DISPLAY MATERIALS, INC. 
Display Novelties, Materials, Accessories 
65 Madison Ave. MU 5-6487 
ARTS AND FLOWERS DISPLAYS, INC. 
Artificial Flowers, F obiage, Novelties 
43 West 56th St. CI he" 
BLISS DISPLAY CORP, . 
Display Promotions, | Animated Displays 
460 West 34th St. (BR 9 9.5450 
THE L. J. CHARROT 0, 
Artificial Flowers, 
36-38 West 37th St. WI 7 
COLONIAL DECORATIVE DISPLAY CO., IN 
Artificial Flowers and Plants 
70 West 40th St. WI 7-0230 
DECORATIVE PLANT CORP. 
Artificial Flowers, Display Decorations 
136 West 24th St. WA 44405 
DISPLAY EQUIPMENT CORP. 
Coronet Mannequins, Display Fixtures 
147 West 37th St. BR 9-8450 
FERRIS SHACKNOVE STUDIOS 
Wire Displays and Novelties 
45 Grove St. WA 4-2208 
FRANKEL ASSOCIATES, INC, 
Display Fabries and Accessories 
218 West 47th St. CI 7-0060 
FRANKEL DISPLAY FIXTURE CO., INC, 
Mannequins, Display Fixtures 
493 Seventh Ave. WI 7-0450 
H. H. GOULD DISPLAYS 
Artificial Flowers, Display Decorations 
37 East 28th St. MU 5-1555 
THE GRENEKER CORP. 
Mannequins, Mannequin W igs. 
250 West 54th St. CI 6-5146 
GRIMES DISPLAY SERVICE, INC. 
Display Novelties, Materials, Accessories 
(Formerly Eve Brueser Studios) 
22 West ‘38th St. BR 94924 
DAVID HAMBERGER, INC, 
Artificial Flowers, Display Decorations 
115 West 31st St. PE 6-0465 
LAVERNE ORIGINALS 
Display Papers and Fabrics 
225 Fifth Ave. MU 3-7356 
A. LUTZ 
Reed and Rattan Displays 
3 West 18th St. CH 2-6264 
LUSTRA-CITE INDUSTRIES, INC. 
Lico Plastic Display Fixtures 
225 West 28th St. PE 6-6803 
MAHARAM FABRIC CORP. 
Display Fabrics, Materials; Accessories 
130 West 46th St. LU 2-3500 
MANHATTAN MANNEQUINS, INC, 
Mannequins, Mannequin W igs 
119 Prince St. GR 3-3868 
MESSMORE & DAMON, INC. 
Animated Displays, Itinerant Displays 
400 West 27th St. CH 4-1842 
NATURAL CREATIONS 
Artificial Flowers, Display Decorations 
233 Fifth Ave. LE 2-2377 
NAT SIEGEL, INC, 
Mannequins, Display Fixtures and Novelties 
39 West 37th St. WI 7-8485 
TIMBERTONE DECORATIVE CO., INC, 
Display Papers 
324 Lafayette St. WA 5-6167 
D. G. WILLIAMS, INC. ere 
Mannequins, Display Fixtures and Not 
498 Seventh Ave. LA 4.4069 


Save Time . . . Get More Ideas 
Do Your Display Shop 


NEW YO 





ac 
your 
round 
u see 
limitec 
ve tit 
orket 


Jovelties 


4, 4 4 


re in the narrow limits of 


bnhattan is the greatest concen- 


tion of display houses in the world 

. greatest in number . . . greatest in 
variety of products and services they 
er... and world-renowned in reputation. 


) your buying in the shortest time, and do it 


rounded by famous stores and fashion marts where 

v see the latest in display in actual use. There's 
limited display inspiration in this great world of display. 

ve time, save money, gain ideas . . . for It's Always 
arket Week in New York! 


7 : i ai 


! | +s , a 
J Na | 
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PACKAGE 
DESIGNERS — BOX 
MANUFACTURERS — 
NOVELTY & DISPLAY 
MERCHANTS 






Your Attention Please! 


Spectacular color, Luxurious 
grandeur . . . the Verve of 
Velvet and the Softness of 


Suede... 
“product-dress-up" 


You wield a 
wand 
that works magic when you 


plan for—and work with 


ues 


VELOUR. 


PAPERS 





. 





OD evcccccccccef/ex 


ctical..Durable and 
Price-favorable! 


Exquisite. .Pr 


Write for 


FREE 


Our Rayon Velour and 
Cotton Velour papers 
excel in their art of rich 


aes oe eee « 
less than one-third the 
color charts cost! Applications lim- 


ited only by the user's 
creative imagination. 
Sold in easy -to- work 
rolls of various widths, 
weights and lengths 
Broad color selection. 
Immediate Deliveries. 


details, prices 
and name of 
nearest 


supply source. 


FLOCK 


EMBOSSING CORPORATION 


598 B'WAY - NEW YORK 12 
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Power Of Color In Display 


By LOUIS CHESKIN* 


Technical Director, 


Color Research Institute of America, Chicago 


colors 1s 


H I: 


material out of which we produce colors 


source of physical, the 
is chemical and color 1s phy siological be- 
cause we receive color sensations through our 


‘| he 


however, is in their psychological effect. 


eyes major importance of colors to us, 


Occasionally we hear people express strong 


likes and dislikes for certain colors (sen- 

erally color sensations are unconscious. 
People are not often aware that colors 

have a tremendous influence on them. 


Although a not be conscious of 


the colors around him, these same colors are 
his mood, 


person may 


powerful factors in determining 


temperament and behavior. 


Color sensations sometimes produce physti- 


cal reactions People often feel cold in a 
blue room and warm in a red room, yet ma, 
not realize that colors are responsible for 


the sensation 
Into two distinct 
Phe 


blue in 


diy ided 


Warm 


Colors are groups 


colors are luc 


Phe 


red or predominantly red and yel 


coo) and cool 


Cast Warm 


or predominantly 


colors are 


low Complementary colors are always one 
warm and the other cool 
Cool colors have a seclative effect and have 


proved to be very calming to highly nervous 


people who feel extremely uncomfortable in 


ronment of warm colors. Some per 


il) ¢l 
surroundings of 
lifted 1 


CCOme depressed 1 


and have 


strong blur thei \ 


spirits 


warm colors 


Generally, people surround themselves with 


colors (tints or tones) derived from 


dluted 


hoth cool and warm hues, unconsciously seek 


balanced diet of calming and. stimulat 


colors 


Colors should be used in) complementary 


pairs hecause. the relationship between com 


plementary colors Is physical, physiological, 


svchological Complementary hues com 


prise the total visible energy, and phystolog 
ical pairs in the eye and are a balance of one 
warm and one cool hue 

every hue has a mate and a fama Lhe 
complementary hue is the mate and the re 
lated) values shades, tints and tones are 


the family 
\ccording to 


use of complementary colors is in good taste 


traditional aesthetic concepts, 


\etually, acquired taste has nothing to do 
with this preference, since, for physical and 
optical reasons, it is) just as natural tor 
normal people to like complementary colors 
as it is to walk upright Complementary 


found in industrial 


there 1s 


color conglomerations are 


except in cases where some kind ot 


perversion of natural emotion or an economic 


factor is) present This is demonstrated by 
the fact that 
In complementary 


] 
COLOtT 


trial 


» 
Preference 


primitive peoples create designs 


colors whereas discordant 


conelomerations are found in indus 


slums 
tests made by an indirect method 
level that 


on oan unconscious show colors 


attect accordance it 


specific natural laws. 


normally people im 
Some colors have hig 
preference ratings, others extremely low ones 
We found that some colors rate higher witl 
than with women, or 
that some hues get progressively higher pref- 


men vice versa, and 


erence ratings, and others progressively lower 
ratings, when they are diluted or neutralized 


with increasing amounts of white or 


gray 
Magenta red, for example, is a very popu- 


lar color.  Green-yellow has a very low 


preference rating. Men prefer deep shades 
women show a greater preference for delicate 
tints. Although very popular as a pure hue 


magenta red becomes generally unacceptable 


when diluted with white. A pure orange-red 
has a very low preference rating but wher 
mixed with white, and thus converted int 


peach, it gets a very high preference rating 


Many peo] le consider color preference a 


purely subjective matter. Obviously, color 
preference is not merely subjective when there 
Is a correlation between degrees of color 


preference and degrees of hue modification 


By using psychoanalytical techniques it was 
who show abnormal color 


found that persons 


also possess other abnormal char 
that 


could 


prererence 


acteristics and abnormal reactions t 


certain colors often be traced t 


traumatic experience of early childhood 

Women who showed a pre ference for colors 
preferred by exhibited 
Men 


tints 


normally men other 


masculine characteristics. who pre: 


ferred delicate or “feminine” shower 


other effeminate — traits. Individuals whe 


avo:ded pure hues were found to be inhibite 


persons who feared to themselves 


emotionally 


express 


} 


Individuals who had an aversion to ree 


psychoanalytical 


feeling to a 


could, through a process 
trace thre 
childhood experience in connection with red 
was traced in other 
How 


negative very painful 


\ strong dishke for blue 


cases to similar childhood associations 


individuals generally are not aware o! 


their reactions t 
childhood exper! 
remains 


CVET, 
the association between 
color and strong emotional 


ences because the association buried 


in the 
Colors that 


UNCONSCIOUS 


I 
have virtually the same preter 
both men 
Neutral 


men 
forth 


and women aft 


color 


ence ratings with 


neutral values values ar 


offensive neither to nor to 
Neither do call 
responses 

We that the 
visible spectrum produce specific reactions that 
but either 4 
negative or positive effect, whereas other hues 
(tints, and shades 
various 


womel 


they strong emotiona 


also learned six hues 0} the 


do not vary in degree have 


and color values tones 


produce reactions in degrees of 10 


tensity 

For example, a person does not (con 
sciously or unconsciously) like pure \ olet- 
blue very much, pure green-blue less ane 
pure green still less. He either like: the 
pure basic color or he doesn’t. The re tior 
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not a matter of degree but 1s negative or 
sitive, unfavorable or favorable. 
With the color values, however, such as 
rk blue, light blue and very light blue, 
re are degrees of preference A person 
ll] like the dark blue the best, the lighter 
ie a little less and the lightest blue stil: 
but he still reacts favorably to all blues. 
can be just the reverse, the individual 
cting favorably to the very lightest blue, 
ittle less favorably to the darker blue and 
ll! less favorably to the very dark blue 
difying the primary hue by making it a 
tle more greenish or shghtly more bluish 
also lower or increase the preference 
Fests on the basis of what people wan: 
t what they say they like) also reveal 
it there are geographic, national, cultural 
economic factors in color prererence. 
example, a specific red received a much 
her rating with Italians and Mexicans 
han it did with Scandinavians or New Eng 
lers. And it had a much higher rating 
th Italians in low income groups than it 
vith upper middle class Italians \ cool 


igenta red had a very high general prefer 
ence rating but a much lower one among the 
inderprivileged \ grass green color had a 
low preference rating in rural communities 
and a very high rating in a steel mill com 


munity Higher education and higher in- 
ome coincided with preference for delicate 
rs. [lhteracy and poverty coincided with 


reference for brilltant colors 
practical purposes, research showed 
persons who had many emotional out 
lets through culture and/or ability to purchass 


ti nal Satisfaction she wed a pre Terence 


diluted and neutralized colors Those 
vho had opportunity for only limited emo 
outlets (either because ot lack of edu 


or because of inability to purchase 


em in the form of amusements) showed a 
ireter for pur ] > }° ] 
ré ence pure Nues OT the 
le OC (| the nearer the ec lor S are te 

vy the more acceptable they are 


preterence rating of a color 1s con 


not onlv by its specific value but also 


c resence of other colors, by the area 

t upl1es and bv the Oobrect with which 1t 
crated 

prererence rating Is lnehetr when a 


used with its complementary color 
green has an increased ippeal when it 
next to magenta red and orange-rec 
more acceptable when in. the com 
green-blue Obviously. this is du 
physical and optical relationship be 


complementary colors However, a 


1 


red may be pleasing with a neutral 


ground but sometimes 1s found much too 


When placed next to its complemen 
green, particularly if the green is 1 
ently diluted or neutralized 
sage, or the quantitative element, is as 
tant in color as it is in everything else 
area of brilltant red may be very 
ting but four walls with this red can 
e-wracking. The powerful effect of 
an be cut down by diluting it with 
or neutralizing it with gray just as 
v limiting the area which it covers 
mildly stimulating effect can be cre 
room by covering the walls with 
hich is produced by diluting orang: 
having orange-red objects or acces 
a room with a neutral backeround 


t of hoth the peach and the small 
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2" al ap? 


Nex Look 
e  tnipik 
by Metal Goods 





A new florist foil design . . . in 14 glamorous new 
colors ...to give your display creations 

greater beauty than ever before! 

Backgrounds, bases, containers—hundreds of 
special wraps can reflect the attractiveness 


of this outstanding new foil. 


“Skylark” joins the complete Metal Goods 
family of colorful Florist and Paper 

Back Foils, Cellophanes and 
other materials that are ever-ready . 
to serve your display needs. 






Chartreuse. ¢ pper 
Red. Fuct > Pink 


Lavender, Purple, Blue 


ky Blue, Gold. Silver. A swatch 


of the new kylark’ is yours for the asking 


GOODS CORPORATION 





520! Brown Ave., St. Louis, Mo. 











Attention Display Jobbers! 


The Biggest Value in 


Chrome Skirt, Slack and Garment Racks 


Write for Photographs and Prices 


CITY DISPLAY, INC. 


322 BROOME STREET NEW YORK CITY 2 
Telephone: CANAL 6-8072-3 
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ireas of orange-red will increase if the although yellow is not ked by many peop 
complementary green-blue is introduced it is easily recalled. Although peach is a 
\ssociations, or symbolic elements, are often — favorite color with most people, it is difher 
devastating to color preference ratings. ‘Tests to remember. Some colors, however, ha 
show that associations modify color prefer- the same ratings for preference and | 
ence radically For example, magenta red, — retention 
which has the highest preference rating, drops Rarity is also a factor in color preteren 
in rating when it is put into the kitchen Colors seen only occasionally possess the em 
(range-red, which has one of the lowest — tionally stimulating elements of surprise and 
preference ratings, increases in preference newness. Common colors, tke common foods 
when put into the kitchen on stool covers, are monotonous; they become tiresome and 
| utensils or walls. Colors of the peach-pink = we look for new stimulants. 
family receive increased preference ratings Reactions to colors often demonstrate em 
when associated with cosmetics and drop in tonal conflict. This is illustrated by tl 
preference when associated with hardware young lady who went to purchase a dress 
\ great percentage of people show prefer She told the saleswoman that one of the dress 
ence for a specific green when the color is designs fitted her perfectly, as if it had been 
associated with a vacation. The same green designed for her figure. The dress was 
drops in preference when it is associated available in four colors — coral, fuchsia, tut 
with a food product. Another green has a quoise and chartreuse. The young lady did 
high rate of acceptance when associated with not like the coral. But she found it difficult 
jewelry but falls in preference rating when to make up her mind between the fuchsia, a 
associated with cosmetics color she had been told flattered her com 
\nother psychological element in color plexion, or the chartreuse, which was fea- 
1—EYE-CATCHING COLOR sensation 1s that color preference does not tured in a leading fashion magazine, or the 
ACE COLORS ere brilliont — coincide with color retention. For example, turquoise, which she thought was a beau- 
one vellow has a very low preference rating but tiful color. The psychological situation was 
and stay brilliant. ce NE : ia Rar nde nae 
a very high retention rating. In other words, this: in her attitude toward the coral and 


2—-EASY TO USE 


ACE COLORS are free-flowing THE DISPLAY PARADE — by Tony Brinker 


and non-bleeding. 



























Ihosey_ TAKING VOCATIONAL. 
TRAINING COURSES AT THE 
UNIVERSITY OF LOUBVILLE. 4%. 
\S A MEMBER OF VP 
THE LOUISVILLE j 
ADVERTISING CLUB 
AND THE LOUISVILLE ? 
DISPLAY GUILD. 


3—-DO NOT RUB OR CHIP OFF 
ACE COLORS stay fast on the 
drawing board when dry. 


Next time you stock up buy colors which 


are identified with the ACE LABEL. 






LN AY) 
4 ‘. 
omer MARTINS IN 
1942 AND A YEAR 
LATER WAS IN THE ARMY 
AIR FORCE. HE WAS 
ASSIGNED TO A RADAR 
OUTFIT AND TOOK 
PART IN THE LANDING 
ON LEYTE. DISCHARGED 
FROM THE SERVICE 
x IN 1346, HE RETURN- 
] ED TO MARTINS. 









Ask your dealer 
or write us today 
for a Color Card. 5 a IN RETAILING 
20 YEARS AGO IN GREEN- 
VILLE, N.C. AS AN EXTRA. 
CREDITS WEBER- 
HEILBRONER , WHICH HE 
JOINED IN 1937, 

WITH GIVING HIM HIS 
BEST TRAINING IN 
VISUAL MERCHANDISING. 
LATER JOINED THE 
QUALITY SHOP, 
PORTSMOUTH ,OHIC, 

AS DISPLAY MANAGER, 


PRESCOTT PAINT CO. wrt BERRY -BURK 


50 CHURCH STREET, NEW YORK 7, N. Y. BCAOND. 














HAS CHARGE OF 
FA DISPLAY... ALSO 
"# HANDLES STORE 

' ADVERTISING AND 
MUCH OF THE 
PROMOTION. 








WOOD FLAKES — CHIPS 


Give Your Displays 
Color and Effect 


They are novel-— unique. Also sell Sands, 
Pearl Chips, Seatter Grass, Sea Shells, 
Cotton Rope, Fish Nets. ete. Leading 
stores use them. (Catalog furnished.) / 


NATIONAL SAWDUST CO., INC. 


(Display Dept.) 
65 N. 6th St. Brooklyn II, N. Y. 





DISPLAY DIRECTOR, 
MARTINS, 
LOUISVILLE 





( nt t t Dher vrite lirect 11 mecessary 














e PLEASE MENTION DISPLAY WORLD WHEN o 
WRITING ADVERTISERS e 

















PRE, 


t 


\ 


‘ 
mplexion and 


in especially self-confident and 


ryviy 


particularly 


us that one enhanced her 


1949 


juoise She was reacting in terms of whe 


or not she 
he tuchsia and chartreuse she was con 
appearance and 
| Id ¢ ler her } 
people Would Consider ler in Tasnion it 
wore the other. 

ssuming the young lady could buy one 


s only, which would she choose? This 
nds on the type of person she 1s. If she 
independent 
of individual who does not care much 
it other people’s opinions, she will choose 


turquoise blue, which she likes as a 


t If she feels self-conscious about her 


strives to improve it, she 
choose the fuchsia. If she is. pri- 


concerned about social recognition and 


concerned with fashion she 


most hkely choose the chartreuse, even 


he des] ises this color. 


Display is a visual medium for influencing 


ty 


( 


mind that the 


ation and second a psychological effect 


rs are divided into two groups 


ple It can be a 


1] 
} 


powertul tool if the 


al and psychological aspects of color 


torm are employed to greatest advantage. 
planning a display we should always keep 
display is first a visual 


should be aware each time we are work- 


on a display that no matter how original 


1 


how beautiful a display is, the 
not get the effect from the 
the display first has the 
attention. To attract 


public 
display 
power to 
attention and to 
ittention are two different and separate 
s of a display 

“attraction 
ing power,” we 


considering power” and 


must recognize that 


visibility 


s and colors of high preference In 
words, colors that attract and colors 
are pleasant to look at. 


e major colors as well as the shapes in 
lay should be of high preference. 
he colors that will hold attention 


These 
There 


d be, however, in each display, a color 


purpose of which is to attract attention. 


or example, 1f 


st 


pot of complementary 


you have a window display 
veral blue color values, you should have 


brilliant yellow at 


most visible point with which to attract 


tion. If the 
f high preference, with forms or images 
of appealing character, they will hold 
ttention after the attracted 
thlic. Likewise, a green window should 


blues are soft and varied 


yellow has 
eas 

t brillant magenta red point of attrac 

green-blue or tur 

vindow display should have an orange 


\ predominantly 


int of attraction. The point of attrac- 
is most effective when it is the 
lementary. We should also remember 
iol colors have high preterence but the 

colors have 


exact 


greater visibility and 
on power. 

tinal objective of the 
to inspire 


display is, of 
action, to get the public to 
erchandise 


t purchases are emotionally inspired. 


{ 


1, ] 
isplay ofa 


t 


product is subconsciously 
itself. ‘rnat is 
lisplay with a combination of a visi- 
lor, a number. of 


ed with the product 
colors of high 
ce and shapes of high 
potent marketing tool 


eT 


preference 1s 


iv 1s discussed in greater detail in my 


What They Can Do For 


Colors 


liked the color, in the case 





DISPLAY WORLD 


él 


NO MATTER WHERE YOU ARE... 


there is 
at least 


one of our 


ENS 
Ene. ee 
Pr Ee ia 
cs 
Ea t 


BALTIMORE — Baltimore Display Industries, Inc 
Becker Sign Supply Co 
BIRMINGHAM — Lassetter & Co 
BOSTON — John J. Cahill Displays 
Feine Trimming Co 
New England Decorators Supply Co 
CHICAGO — Maharam Fabric Corp 
CINCINNATI — Cappel! Display Co 
Reinermann Fixture Co 
CLEVELAND — Consolidated Display Service, Inc 
DALLAS — Marshall E. Moody 
DENVER — Walter W. Martin 
DES MOINES — Kes! Display 
George Kucharo 
DETROIT — Display Creations, Inc 
HOUSTON —L. E. Clark Display Service 
Merchants Display Supply 


INDIANAPOLIS — Nationa! Decorators Supply Co., 


KANSAS CITY — Decor, Inc 
Harvey J. Maxwell 





BULKLEY 


york 17, W. Y. 


235 MADISON AVENUE, new 


Inc 


DUNTON 







LONG BEACH, CALIF. — M. E. Taylor & Son 
LOS ANGELES — Aladdin Fabric Co 
Graphic Arts Center 
Syd Jackman Co 
Maharam Fabric Corp 
Sidney S. Newhoff 
LOUISVILLE — Friedman Display Co 
MILWAUKEE — Artist & Display Supply Co 
MINNEAPOLIS —L. E. Hier Display Equip. Co., Inc 
NEW YORK — Maharam Fabric Corp 
Richtone Ca. 
Texkraft Sales Co 
OKLAHOMA CITY —E. B. ‘Jack’ Castle 
PHILADELPHIA — Arrow Decorating & Fixture Co 
Free Lance Display 
PHOENIX — Arizona Attractions 
PITTSBURGH — Cappy & Company, Inc 
SAN ANTONIO — John Herweck 
SAN FRANCISCO — Sylvan Cohen 
Sales Paper & Supply Co. 
SEATTLE — Champion Display Material Co 
Maynard D. Ross 
ST. LOUIS — Garrison Wagner Co 
WASHINGTON — Modern Displays 
WORCESTER — Dashoff Display Corp 


cO., ‘*: 


16, 
2635 SO. WABASH AVENUE, CHICAGO 





Custom Built 
PAPIIEIR M\ACHIE 





AS LOW AS 


100. 








Auk for 


INFORMATION 
SAMPLES 
IVAN PUSECKER 


Gttist STudto 


142 S.WARREN AVE. COLUMBUS,O. 
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Brush Manufacturer 
Has New Catalogue 


A new &80-page catalogue tor dealers | 

| just been issued by the Delta Brush M1 
Corporation. The material is designed 

| aid dealers in answering the techni 


i 


| questions and problems of their custome: 
AHEAD | The catalogue includes a complete hist 
lof the art of brush-making and descrit 
WITH | the highly specialized processes used 
| 









— There is thorough explanation 
| the purposes and qualities of the vario 
‘ | hairs and bristles used for each = styl 
° brush 

@ | ] 

- Material is sectionalized to permit quick 
2 |} and easy reference In addition to com- 
Trade Mark | . : ; : 

| plete descriptions of the Delta line itself 
| valuable hints on the selection and care 
| brushes are given in detail. Dealers may 


contact- 
Stree 


catalogue by 


119 


the 
company at 


obtain a copy ot 


NO MEASURING © NO GUESSING 
EASY TO USE © ECONOMICAL 


Bleecker 


the 
York City 


} ing 


| New 


| Gem Razor Campaign 


Keep ahead of yourself when planning your displays, To Use 50,000 Displays 


























by keeping a new appearance on your mannequins. The American Satety Razor Corporation 
Use a Multi-Fit wig and, presto, to introduce “Gem's Clean Sweep Shave’ 
you have a better looking mannequin to the mass consumer, is marketing a sales 
. package consisting of a Gem razor and the 
enan us a onan 6s ene new “Push-Pak” containing ten blades it 
a plasti blade dispense r 
OF THE COIFFURE YOU PREFER The theme of the campaign will be tea 
: ; : i} tured during the vear in a_ large-scale 
Available at all leading display jobbers, or write: display program as well as with numerous 
advertisements in national magazines an 
| newspapers. More than 50,000 Gem window 
0, | displavs are involved in) the promotior 
: WEST 36th STREET © .NEW YORK, ; 
Paul Barber Joins 
Henry's, Wichita 
| Guy Greenemever, Jr. has resigned as di 
| | play director for Henry's, Wichita, aft 
Look Ahead for Fall | 30°05." 
| the future are still indefinite 
Replacing Greenemever in the position 1s 
GET STARTED EARLY --- PLACE YOUR ORDERS NOW |) Brtes ovis ine Sante posi 
with Martin's. Louisville He has already 
TRANSPARENT OAK iiwane™” ee. 
OR WHITE 
PRESERVED OAK bo dee bnlgaaaeal 
GREEN, BROWN & RED | | Of Display Decor 
Prices on Request 18 | Daniel Cotfey has purchased the interest 
(f | of Harry Deitzel in) Display Decor, 108 
SPANISH MOSS — packed in 25 lb. bags If | West 46th street, New York City, and thus 
in | ; 
} becomes sole owner of the firm He ex 
NATURAL GREY— $7.50 For bag | pects to-add to the sales staff soon and 
1s idding 1 designe 
Green, Turquoise, Yellow re £ 
Colors: Magenta, Chartreuse $ j 2:50 per bag | 
| Ostlund Addresses 
JOBBER ORDERS ACCEPTED Senate tines 
= = | | Dave Ostlund., display director . 
@ ; || Boston Store, Milwaukee, was the 
DISPLAY PRODUCTION CENTRE, Inc. ||), sth. sls in shares 
“Teadquarters For Display” or san ; . tall ‘. as pe wil . 
*ORIOWMNS DIS alw 11¢ class ( CTS & 
51 WEST 35TH STREET « NEW YORK CITY 1 peted in the window display of phat 
ees, | Ceuticals. part of their course 








USE THE 





DIE CUT DISPLAY LETTERS 


CORK — POSTER BOARD — MYSTIK 
TRANS-DECAL & LETTER PATTERNS 


Free Circulars on Request 


HARRY MICH COMPANY 


1627 S. Michigan Ave. Chicage 16, Ill. 











OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 


POSTTION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


$3.00 Per Column Inch — CASH WITH ORDER 








Giddings Changes 


To DePinna's 


Formerly on the display staff of Bo 
Feller, New York City, Charles Giddings 
has accepted a similar position with |' 


Pinna’s, of the same city 


LI¢ 
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Walter Kramer Joins 
Adler-Jones Company 

Announcement ot the appointment of 
Wally” Kramer to their sales and service 
livision is made by Adler-Jones Company, 


long a well-known and active figure in 


isplay circles, got his first taste of display 








the fixture department 
ter he directed the Chicago brancl 
m-Waegner Company, a_ relationship 
was interrupted by a three-vear tern 
rvice in the army. Since his discharges 
rvice Wallv” has been active as 


urers’ representative handling 


Jones he will undertake specia 

nts, bringing his extensive ex 

ce to bear on the display problems 
nted by a oenumber. ot \dler-Jones’ 


“Showroom By Mail” 
From Dunlap Studios 


Dunlap Studios, Inc. of 148 S. Lake 
\urora, Ill, is offering a “Showroon 
Mail” to display buyers of the country 
the plan, a display buver can, with the 


stereoscope with built-in ilumina 





eisurely select display props suitable 
use. Objects within the picture appeat 
the same distance trom the viewet 


were from the camera and in natural 


plan is simple \ny buyer in the 
States can be placed on the routing 

t viewer and set of slides by send 
name and the name of his company 
Dunlap Studios. The viewer, case, 
ides are mailed to the buyer as neat 
date requested as possible \ite1 
ning the line, the outfit is mailed 
to the next buvet or back to the 

whichever is nearer. In territories 
rviced by representatives, the’Show 


will be forwarded throug! their 


521 South Wabash avenue, Chicago. “Wally”, 
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NAIL PANELS 


fatter! 


Automatic magazine-loading Spot- 
stapler nails wallboard, plywood, 
pressed woods and light metals 
without hammer marks. Spot- 
staplers either countersink or flush 
drive. 





Hy he” "oH Write for Bulletin 

















Metal Pedestal Sets 


Includes 
| of 6" diameter — 8" high 
oF ee 
1" - —_— 2° * 
6 Steel Rods 


Lacquered in white. The set °12.50 


SLEEVE FORMS 


Size 37-38 — Also Boy's size 16 — With or without Springs 


TANZER DISPLAY CO.  wverena, mass 
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Which 


is your 


Window? 





FADED display goods and fix- 
tures mean costly losses! 








UNSIGHTLY “‘blindfolds’”’ lose 
sales—protect only halfway! 








WITH FAMOUS 


TRADE MARK 


TRANSPARENT SHADES 


WHY suffer from sunfading—or why 
hide your windows? Like 75,000 other 
merchants, you can enjoy both Sun 
Protection PLUS Visibility. Just install 
Infra-Chem Transparent Shades! 
* This exclusive “miracle shade” gives 
top-to-bottom protection — stops both 
direct and reflected fading rays as awn- 
ings alone can’t do. Never weather- 
beaten nor shabby either, for Infra- 
Chem fits INSIDE your windows. 
* For lower display costs and more 
sales, see all the Infra-Chem story. 


Mail this coupon or write—TODAY. 


FREE sccm 


YES— Rush me new brochure, generous Infra- 


SAMPLES 
BROCHURE \ 





Chem test samples, and estimate data. All 











s 

i without charge. I 
b t 

AME POSITION 

i 4 
A sont Wine 4 
= | 
y ADDRESS TS-239 (458) | 


RANSPARENT SHADE CO. 
501 N. Figueroa St., Dept. 104-C 
Los Angeles 12, California 


DISPLAY WORLD 


DISPLAY RESEARCH 
SUPERVISOR CONSULTANT 
i 
—"'Him? 
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Oh, that's Bill Smith; after all, we've got to have somebody to do the work around 


here''— 


Cotterell Now Executive 
At Oviatt's 
Newell J. ( 


business in Salt 


otterell, who operated a dis 
Lake City for 
appointed executive 
Oviatt's, 
\ngeles and 


play supply 


many vears, has been 


vice-president of exclusive men’s 


specialty store ot Los Beverly 
Hills Phe 
Oviatt, 


assumed his new 


announcement was made by 
Cotterell has 
duties, which in 


both 


James president. 
already 
clude the complete management ot 
stores 

Cotterell attended the 


ind Northwestern university, 


Utah 
Evanston, II] 
\fter 


a theatrical ad 


University of 
He is a member of Sigma Nu finish 
ing college he organized 
business in Chicago 


City 


vertising and display 
ind in 1935 he returned to Salt 
Display 


to start the 
designing and manutacturing all 


| ake 
Commercial 
types ot 
commercial purposes \ short 
Newell Cotterell 


display S for 


time later he tormed_ the 


Company, 


acting as manufacturers’ agent 
and factory distributor of display fixtures 
supplies and equipment. He has been quit 
retail promotion display in 
inter-mountain area and is also 
a member of the California Display In 
\n excellent magician in his spare 
is past-president of the local as 
Society of American Magi 


Company, 


active in store 


the whole 


dustries 
time, he 
sembly of the 


cians 


Amercian Bemberg 

Offers Prizes 
The American 

York City, is offering cash awards of $250, 


Jemberg ¢ orporation, New 


$100 and $50 in each of two classifications 
with a display 
stores participating in the firm’s spring and 


in connection contest for 


summer promotion of rayon sheers. The 


doing one 
those 


classifications are for stores 
million dollars and up annually and 


below that figure 





—Bamboo poles tied with colored sisal cord and decorated with multi-colored tissue paper 
fans, Japanese lanterns and one tremendous Mardi Gras mask suggest a festive setting for 
The window is by Gwen Epting, Kirven's, Columbus, Ga.— 


the formal wear displayed. 
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VARIED DISPLAY THEMES 
IN NEW YORK 


[Continued from page 27] 


at and viewed with pride and_ pleasure 

e results of her handiwork. 

Interest in home furnishings was con 
tinued at Bloomingdale’s when Display 
Manager von Castelberg installed a_ series 

china and glassware windows. Using a 

ray toned plywood frame, a cutout repeat 
e the design of the goblet which appeared 
the window card revealed a series ot 
elves on which were arranged a repre 
ntative selection of sparkling glassware 
he shelves and backwall were painted in 
rich green. The green window’ card 
wed a gray goblet with glassware motits 
me in fuchsia, blue and green. 

\t Lord & Taylor's, Henry Callahan did 

series of realistic rural scenes in pre 

nting “Country Clothes emerge with a 

ok all their own, built) mainly on the 
vonderful color texture of four Forstmann 

eeds”’ 

fhe mannequins were gathered ina 

kery with a neat wooden rack as_ back 
ground—the rack happily filled with wicker 
baskets ot every type Ol bread and_ rolls 
Qn the very top. shelf, an old-tashioned 

ck ticked away and was companioned 
five chickens \ string of extra bas 
was hung on the end of the rack while 
larger ones, filled with addressed 
rs, stood in the foreground. The womei 
eir wheat colored clothes were near a 
cash register. The floor was covered 

burlap and the backwall was painted a 

black 

Under the legend of “Fashion plays red 

ust navy for a winning combination”, 
lay Director Charles Lenhart at Arnold 


( table’s used an imaginative and modern 


ot playing cards. Large cards ot 
plastic, framed with natural colored 
1 were adorned with hearts, clubs, 
ther of the more desirable members 
card tamily—these done in reds and 
\ctual playing cards were tossed 
e black floor and some of the large 
tic ones formed a house ot cards to the 
which made an interesting prop for 
display of complementary accessories 
cards tastened to the cream colored 
wall were highlighted by the warm 
glow from the lighting 


Wolf Brothers, Tampa, 
Engages Duffey 
Dutfey is now display manager tot 
Brothers, Tampa specialty shop for 
In display since 1930, Duffey was 
erly men’s wear displayman tor R. H 
& Co., New York City 








We invite DISPLAY WORLD 
eaders to make frequent use of the 
service Bureau for information on 
esources for all types of display ma- 
‘rial and equipment from air brushes 

zebras (stuffed), or for general 
nsultation on display problems. No 
large is made for this service, of 
urse, 








| 
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CRESCENT 


CRESCENT DISPLAY BLANKS 


|| Coated Same Color Two Sides. For Depart- 
ment Store interior cards and special promo- 
tions suitable for Pen, Brush, or Printing. 


Crescent Display Blanks are different. We actu- | é 
ally paste a coated facing paper on each side of f 
a smooth firm middle. The result is a stronger, 


stiffer sheet. 


Sold by leading distributors everywhere 


GQ Pacduct f 


CHICAGO CARDBOARD COMPANY 


666 WASHINGTON BLVD. CHICAGO &6.1ILLINOIS 
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 & 


now (71) fashien-minded display directors 


and store executives... 





the new WALNONTG manikin brochure! 


ORDER THIS FREE ILLUSTRATIVE LITERATURE TODAY ...IT'S YOURS FOR THE ASKING! 


NAYTHONS DISPLAY FIXTURE CO. 


909 ARCH STREET PHILADELPHIA, PENNA. 
MR. BEN J. NAYTHONS, exclusive Korrect-Way distributor 
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DISPLAY WORLD 


THE “S/GNPRESS” ior Are rs. 


FEATURING: SPEED .. . SIMPLICITY .. . LOW OPERATING COST 


... LONG LIFE 


Used for fourteen years by leading national chains. 


Some have from 100 to 500 machines in use. 


MADE IN THREE SIZES . . . WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 





DISPLAY EQUIPMENT CO. 


BOX G 144 ADRIAN, MICH. 









New Classes Being F 
CURRICULUM 






Cloth, Crepe Paper and Painted Backgrounds. Background Design. Mannequin Draping. Interior 


Display. Lighting. Show Card Writing. Fashions. 


Department Store Display. Small Wares, 


Women’s Ready-to-Wear. Women’s Specialties. Men’s Furnishings. Men’s Clothing. 


FACULTY 


MARC BIELER, School Consultant 
Display Manager, Bonwit Teller 


WM McBLAINE, Display Instructor 
Display Manager, Browning King 


+h 


ARTHUR GLICK, Display Instructor 
Formerly of Display Dept, Beck Shoe Stores K 


CHAS. NUGENT, Display Instructor 
Display Depts., Blum Store and Strawbridge & Clothier 


ELWOOD SULOFF, BFA, Art Instructor, formerly Penn State College 


“The Nation's Center for 


Display Education” 





Write for Descriptive Booklet 


NATIONAL DISPLAY INSTITUTE 






School of Window Display mB 
PHILADELPHIA © 















FOIL PAPER 
26" WIDTH — 25 ft. - 50 #. - 100 ft 


it t Ss Carrie n stock 


rs 


R. A. CHLHORST 
454 Broome Street, New York 13, N. Y. 














REDIKUT LETTERS 


Die Cut Cardboard Letters 


Popular sizes, styles and colors. Write for 
your samples and prices. Ask your Dealer. 


THE REDIKUT LETTER CO. 





2902 W. 76th St. Los Angeles 43, Calif. 
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FINNISH DISPLAYMEN 
RELY ON INGENUITY 


[Continued from page 23] 


entire window area was visible through a 
large sheet of plate glass, when backdrops 
could fill the whole space, and when nm 
fuel shortages limited the use of lights. 

The framing was erected about a mont} 
prior to Christmas. Merchandise for thess 
displays was then changed at intervals, with 
more and more exclusive and expensive 
items being shown the closer time drew t 
Christmas itself. The interior setting was 
in pastels, with different colors used for the 
different windows. 

\s a background tor rain apparel, Mr 
Wahlroos used tiny crystal drops from light 
fixtures as raindrops which were hung on 
invisible threads down from a= surrealistic 
cloud which floated toward the top of the 
backwall. Once more the cloud was set out 
from the wall to give a feeling of more 
dimensional effect produced 


depth, a three 
This cloud 


by the shadow behind the cloud. 
was made of cardboard sprayed in blue and 
white. Card copy was on glass 


To feature Paris parasols or umbrellas 
Mr. Wahlroos painted the word 
the inside of the window glass in large 
letters. Parasols set on metal stands stood 
upright through the window area. Cut-out 
figures, painted, carried open parasols which 
were held in place by threads. These figures 


“Paris on 


were done in perspective, so they dis 
appeared into the distance, by being placed 
toward the backwall on higher levels 
During the war the display department 
a harvest setting urging everyone 


Sheaves of wheat 


arranged 
to help with the harvest. 
were cut out of cardboard and painted in 
warm vellow tones to stand out trom. the 
backwall \ glass shelf was set up fron 
the floor on glass bricks, while a= grass 
border stretched along the floor against the 
backwall. Rakes and baskets and similar 
equipment were arranged in design. Posters 
urged everyone to help 


\ ski jump was made ot paper supported 


by a wooden frame, with cut-out paper 
figures coming down the hill on paper skis 
\ natural branch of pine completed — the 
setting \gainst this background ski mer 
chandise was featured, with caps in_ the 


foreground decorated with small ski figures 

\ second ski setting tor displaying sports 
merchandise used a large panel of paper on 
a snow man was painted. The arn 


of the snow man had been cut so he might 


which 


carry merchandise and hold a load of skis 
under his arm. Thinner paper figures skied 
in relief at the side of the panel and aroun 
banners bearing the cops Skiing stafts 
were speared into the paper and = supporte 
by strings \ brilliant sun was sprayed ! 
crisp tones on the panel above the snow 
man 


\ window setting featuring pajamas Ww 
tor Stockmann’s the first prize in promoti 
on this Material of whi 


the pajamas were made was used as bat 


merchandise 


ground, tastened on stiffening material a1 
ued to the back, with side panels of gla: 
Small figures cut from paper and cloth 
in the pajama tabrics were used to po 


up the display These figures were cut 








rT? 


aa 
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different poses, mostly yawning or sleep) 
king in general. 
gg crates or molded papers were used 
framings for a poster heralding Finland. 
front of the poster framing was a branch 
pine. This same motif was used in a 
ies of displays which featured only Fin 
goods. These displays were to pro- 
initiative, with the pine 
symbol ot strength, 
the top ot the 
emblem for Stockmann’s 


private 
nches used as_ the 
ical of Finland To 
ning was the 
} ‘ > } ~ evates 4? 

, the same used by that firm since 1862 


Tacker Firm Adds 
New Model 


Spotnails, Inc. announces the addition of 
‘Automatic Spot-Tacker” to the com 
v's line of production nailing and_ pin- 

“Spot-Tacker” is a 


et size, magazine fed stapling machine 


machines The 


used for fastening screen mesh, 


building paper, window shades, ship 
tags, etc. It drives a wide, flat, steel 


into hardwoods or sottwoods with 

blow otf the hand 
This 1s a new, improved model ot the 
hine tormerly manutactured = by — the 
\utomatic Stapler Company, Chicago, whose 


cal assets and patents have been re 


icquired by Spotnails, Ine., Evanston, 


Wottrich Joins Staff 
Of Cook And Meier 
and Meier, Inc., Chicago, has an 
d_ the William H 
ttrich to the firm’s staff. He will cove 
t Michigan, Indiana, Illinois, Wis 


and the city of Chicago 


appointment ol 
\ 


Vottrich is well known in the display 
throughout the central West, having 
the sales staff of the Garrison 
Company's Chicago salesrooms fot 

nany Vears; tor the past two vears 
general manager of the Bulkley, 


& Co. Western division in Chicago 
and Meie1 


and display 


manufactures artificial 
prope rties 


William Grover Is Speaker 

Before Florists’ Group 
Villam Grover, display director tor the 

1 & S. Pogue Company, Cincinnati, was 


aker before a meeting of members 


lelegrapl Delivery Service on \pril 
His subject was “Consistent Display 
im tor Retail Florists” 


Flowers Of Hawaii 
Names Kanner 


ers of Hawa, Inec., Los Angeles, 


pointed Edwin B. Kanner as_ sales 
He was formerly a member of 
staft of the Los Angeles bureau 
ild Publications 











Don’t forget—send in your news 
‘ms about all happenings in the 
splay field: births, deaths, marriages, 
anges of position, anything pertain- 
z to display or displaymen anywhere. 
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on heavy vellum. 
brushed overall. 


ground. 


Also available in panels 8 feet high by 44 
inches wide. 








SprING-LIKE nautical motif, appropriate for 
any decoration, has been screen processed 
Spatter design air- 
Ready for instant use as 
unit trim or smart background. 
blue or light green on oyster white back- 
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COLUMBIA'S 


LNT ROMA 


8 feet high by 101 feet wide, 1 piece 


In light 





| GIANT ROMAN REGATTA PRICE LIST 


Fee $23.50 


PRs oak nas $7.25 





WRITE TODAY FOR COLUMBIA'S NEW SPRING & SUMMER CATALOG 
Manufactured by 


COLUMBIA DISPLAY MATERIALS COMPANY 


179 PACIFIC STREET 


WLLL LLL LLL LLL LLL LLL LALLA LLAMA AAA MAMMA 


BROOKLYN 2, N. Y. 














e@ FIXTURE 
OF 
THE 


MONTH 





W- 865 WOOD STAND 


Bleached or Natural Oak Wood. 
Weighted Base, Lucite Trim. Pol- 
ished nickel or Gold Bronze Metal 
Finish. 


6"' high, 5' dia. base 
9° high, 5' dia. base 
12"' high, 5'/2'' dia. base 
15"" high, 5'/2"' dia. base 
18"' high, 5!'/2'' dia. base 
24" high, 6"' dia. base 
30'' high, 6' dia. base 


18'' adjustable 5'/2"' dia. base 
24'' adjustable 6'' dia. base 
30'' adjustable 6!/,"' dia. base 
24’ high Form Base, 8"' dia. 
30'' high Form Base, 8" dia. 


Send for Fixture Brochure 


GRANT & SONS, INC. 


921 S. LOS ANGELES ST 
LOS ANGELES 15, CALIF 
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Your windows are your silent, hard 
rking salesmen When you hide 
them behind canvas strips you put them 
to sleep rob them of their purpose 
that of attracting customers. Keep 
ur windows Awake and Selling for 
ou day and night, Saturdays, 
nda ind H id S \nd above all, 
tect them m ostl suntading 


GET BOTH... VISIBILITY 
PLUS SUN PROTECTION 


WITH TRANSPARENT 


“SUN-SHADES” 


jul your sun-exposed store wu 
with transparent protective SUN 


SHADES Keep OUT the damagin: 





NEW! EXCLUSIVE! 
INFRA-DYE SUN SHADES 


ELIMINATE ALE COLOR DISTORTION 





CAUTION: Be sure your Sun Shades carry 
this trade-mark 


THIS TRADE-MARK 
iS YOUR 
UNCONDITIONAL 


GUARANTEE 


Jobbers: 


$Uy 


Ww LY 
VAD 
Write for our proposition 


F REE: sena For Samples Today 


‘ ' 
‘ ' 
‘ ‘ 
‘ ‘ 
ae ‘ 
s 2 ’ 
‘ ' 
‘ ' 
‘ ‘ 
9 * ’ 
‘ ' 

‘ 
: Pe ' 
‘ ' 
‘ ' 
‘ ' 
“ ' 
‘ ' 
' ‘ 
‘ ' 
‘ ' 
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{ ! HOW TO WIN 
OUR DUEL WITH THE SUN 


City State 


THE SUN SHADE CO. 


Manufacturers of the Original Transparent Sun Shade 
7811-83-85 Chancellor Ave. Irvington 11, New Jersey 
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Student Display Contest 
Won By Eichorn 


Wade E. Eichorn, student at the National 
Display Institute, Philadelphia, was awarded 
first prize for his display among a group 


students of the school 


of 25 installed by 
during its recent open house. 
Second prize went to Jack Schiller, Phila- 


delphia, and third to Grant Hockman, 
Williamsport, Pa. The judges were Marc 
Bieler, Bonwit Teller; William J. Cassidy, 


Phe Blum Store, and Norman Blake, of B 
| Dewees 

\ meeting of some 200 National Display 
Institute students and others interested in 
display was addressed the evening ot March 
21 by R. DISPLAY 
WORLD 


Kash, editor 


Elgin American Provides 
"Magic Action” Display 

Elein American is distributing a novel 
turntable display to its dealers, in which a 
miniature figure on top of the unit slowly 


rotates counter-clockwise while the turn 


table bearing compacts, cigarette cases and 
other Elgin American merchandise revolves 


in the opposite direction. Special cards to 


be inserted into the rotating base are 
supplied for different gift occasions 


Phe 20-inch display can be used in many 


ways; it is called “Mag \ction” because 
it is not apparent to the observer what 
nakes it rotate Phe company is turnishing 
the unit to dealers for $25, but upon put 

ase supplies merchandise ot the same 
value therel making it possible tor the 
dealer to liquidate the original cost 

rou \ ican has al innounced at 
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—Frank Dunn, who has been elected president 
of California Display Industries, Los Angeles— 


extensive assortment ot dealer display aids 


for Mother's Day, in addition to a_ folder 


several window displays built 


suggesting 


around the firm's merchandise. 





Don't forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 








One of a group of 16 spring windows, this display is by Elmer C. Diehl, the Bon Marche. 


Sacramento. 
lettering in chartreuse. 


sprayed off-white were used. 


from the ceiling. Sugar pine cones, flocked in pastel shades, took the place of spring flower 


Window backgrounds were in slate gray. 


Readers were of gold parchment wih 


In keeping with the California theme, lattice trellises and fencs 


To add dimension, chartreuse eucalyptus boughs were suspend:d 
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SUCCESSFUL EXPERIMENT 
[Continued from page 34] 

und throws out a warm and_ inviting 
ne that can be seen from a distance and 
it lends a cheerful and feminine touch to 
whole floor. The brown and burgundy 
nes of men’s shoes, on the other hand, are 
ll set off against the white, chocolate and 
iy background, sprinkled with — lively 
iches of yellow 
Thom McAn, being a low cost operation, 
res exposed stock to speed up the 
ling operation. Formerly, the stock was 

on steel shelvings that were unhand 

though practical. 

Fichy kept the shelvings and enclosed 
em in wooden moldings that act as a 
picture frame and draw the stock into 
the general design instead of emphasizing 
it The boxes of dull Kelly green wert 
tained and the architect built his) colo 

eme to blend in with them, making them 
an integral part ot the decor 

Phe lighting in the feminine department 
is recessed incandescent with an interesting 
free form of cathode lighting to stimulate 
interest in the highly designed section of 
the store in the rear. The lighting in the 
basement is fluorescent 

fichy’s) successtul experiment with the 

m McAn_ store in Hempstead 1s an 

ellent example of high design for low 

t merchandise of this type 


Hawaiian Display Firm 
Opens New Showroom 

Several hundred people attended the tor 
mal ope ning ot the new showroom of 


Bader’s Display House, Ltd., Honolulu, on 
March 19. The firm is Hawantian distributor 
for numerous mainland display houses, cover 
ing all the islands in the group. In spite of 
he tact that the average town on the “out- 

islands has a population of only 2,000 to 
5,00) a salesman spends one week each month 


on a different 1sland 

Oliver J. Bader is head of the firm. He 
received his early training with The Em 
porium and the Owl Drug Company, San 
Francisco In 1931 he established the ort 


g11 Bader’s Display House, suspending 
eration at the beginning ot World War I] 
der to join the U. S. Engineers where 
vas engaged in camouflage work. Then 
ur vears he was assistant manager o! 

! Moana hotel 
Kebruary, 1946, Bader tounded Pacific 
Company, Ltd. and served as vice 
ent and manager until January, 1948 


he resigned to open his present. firm 


Lull Joins Boston Store 
As Assistant 
rge 1). Lull, tormerly of N. Snellen 

x Co. has joined the Boston Store as 

int im charge of interior display 
Houschildt will be assistant in 
windows. Dave QOstlund 1s display 

the firm 








Don’t forget—send in your news 
ems about all happenings in the 
splay field: births, deaths, marriages, 
anges of position, anything pertain- 
g to display or displaymen anywhere. 
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FOR DEPENDABILITY 


ANIMATE YOUR DISPLAYS WITH A 


REGORY MOTOR 








The GREGORY MOTOR is composed of three parts: 


i—Solenoid type ‘field coil" 2—Curved swinging “armature” 3—Mercury valve “switch” 
Each motor is equipped with a 6 ft. cord and plug attached. Size—2" thick, 6" high, 6” 
wide and will operate in an 8" space. The armature is actuated by the magnetism of 
the “field coil’ as in any motor except in this case the end of the armature passes through 


an open coil. 


The motor is of pendulum type which eliminates the necessity of cams, levers and reduction 
gears. It works on either A.C. or D.C. — 110 to 125 volts lighting circuit. It has been 
known to operate for five years without service of any kind. The current consumption is 
almost nil, less than a 10 watt lamp. Practically any reciprocating motion is obtainable 
and will animate your displays efficiently, smoothly and quietly at an incredible low cost. 
We maintain an Experimental Department to help you with your individual problems 
Write us concerning the nature of your display or demonstrator and we will gladly coop- 


erate with you. 


GREGORY MOTORS, Inc. 


320 BRIDGE STREET BROOKLYN |, N. Y. 














TICKET HOLDERS 
Molded of CLEAR PLASTIC 


Pyramid Ticket Holder perfect for small 
point of sale pricing. 

Complete the picture of ultra-smartness 
created with plastic displayers by using 
ticket holders of clear plastic. These 
beautifully molded ticket holders are just 
the thing for soft line display. 


CL 10 Package of 50 $ 9.00 
Lots of 100 15.00 


QUENSELL DISPLAYS INC. 


CL 10 — ACTUAL SIZE 71-23 Austin St. Forest Hills, N. Y. 
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Extending National Advertising 
To Dealers Via Display 


Creating a distinctive window displa 
is made easier for “Van Heusen” shirt re 
tailers who receive the new full-color lithe 
eraphed poimt-ot-sale displays being mad 
available from Phillips-Jones Corporation, 
New York City. 

Coordinated with the | promotion-wis« 
manutacturer’s smashing national advertis 
ing tor “Van Heusen” pastel shirts, and 
with special mailing pieces and newspaper 
mats, the display material enables men’s 
wear dealers to do effective “associated 
item” promotion in’ their windows. — The 
theme of “Colors that bloom in the spring” 
is carried throughout every item of pro 
motion help 

Principal elements in the eight-color 
hithographed “Van Heusen” displays range 
from a three dimensional garden wheel 


now ready ee for fashion-minded RED, directors barrow 36 inches long by 15 inches high to 
H realistic potted) geraniums, and reductions 
and store executives... 7 i ae, 


of the colortul garden barrows. 





is designed for use with actual “Van 


- Heusen” shirts, while the actual form the 


h \V; Hl | V iki b i" | finished window display takes is lett to the 
dealer's display manager. Art and copy i 
t e new ‘ mani in roc ure: the displays follow the national avail 


ORDER THIS FREE ILLUSTRATIVE LITERATURE TODAY ...IT'S YOURS FOR THE ASKING! thems 
Following this dealer display program 








Phillips-Jones Corporation has come through 

, : ? with tull-color lithographed cardboard Fa 
thers Day material in which humor makes 

a retail selling point not only for. shirts 
but tor other related men’s wear gift items 
\ccording to Clinton Smullyan, — vice 
president of the company, the striking “Van 
Heusen” displays are an important factor in 





the complete retail coordination with the 








company's national advertising. “They pro 


























vide that last minute sales clincher to. the 
men's ear customer who was. first. im 
E nel M \ u . ; 
MINIATUR pressed by the line through copy and. art 
SCALE MODEL in national media.” 
The Father's) Day displays now being 
distributed to retailers include a die-cut, 
A Powerful Store cight-color “Father in oa Barrel” center 
Attraction Offered piece and reductions, and a miniature “Old 
; Mall” for supplementary use in the win 
on Rental Basis dow. “Father” in) the reduction has an 
extended arm over which dealers can drape 
; shirts, ties, and other men’s wear. 
-W aa ; 
Here is a eee ide VI] the display items mentioned above 
attraction that will pull were designed by Einmson-Freeman, Long 
= heavy store traffic. New, Island City, XN. Y., in conjunction witl 
~~. te Ld , ‘ (ara \dvertisine, New York Cit 
.> Rar run is vers Soumam different and of interest 
1, ~% Mh i. | “ee 
\: ° P 
a to young and old. Plastic Holiday Decorations 
eae ; Shown In Brochure 
Six working models, in- General Plastics Corporation, 1400 Nort! 
cluding Ferris Wheel, three different Roller Coasters, Caterpillar and Double W: ishington street, Marion, Ind.. has_ re 
; : " ‘. . . { Se { ron hure 11 color a) show the 
Whirl. Bookings now being made. For complete information write at once. cased abr - ike ’ 
firm's L1V1¢ 1 Plast adecorations to Tie 
. holiday season Included are such items 
GIBBNEY ENTERPRISES | 
rations, tree ensembles, ana evergreen 
217 NO. WARWICK AVE. WESTMONT, Iestoonime Copies of thre catalogue may 
be hand on request direct to the company 
USE THIS oo Trae aac a oe 
I FLOWERS , 
ee eee OPPORTUNITY EXCHANGE Don’t forget—send in your news 
rages and yu 08 e 
Lar stocks on or for For any WANT AD purpose: items about all happenings im th 
IMMEDIATE DELIVERY POSITION WANTED POSITION VACANT display field: births, deaths, marriages 
hanges of position, anything pertain 
. AHRENS INC. DISPLAY EBUIPMENT FOR SALE Cc a, 
a. ates, « Baesstere REPRESENTATIVES WANTED ing to display or displaymen anywhere 
56 W. 3TH ST NEW YORK 18, N. Y. $3.00 Per Column Inch — CASH WITH ORDER = 
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lf-Merchandiser Display 
sr Sloane-Blabon 


Sjoane-Blabon Corporation, floor cover 
specialist since 1887, is invading the 
ly competitive floor cleaner and wax 
with its own “Sloane” cleaner and 

cel To speed distribution and retail 

s the company is launching a_ two 

need promotional assault in which ten 
store displays tie in with color pages 
itional women’s magazines. 


1) 


incipal element of the point-of-sale dis 

iv is a rugged ten-color lithographed 

lhoard floor stand that occupies com- 

itively little space but holds 70 pounds 

Sloane” in) various) size units, from 

ts and quarts to gallon cans. The dis 

ivs are being released to Sloane-Blabon 

floor covering dealers. 

e self-merchandising floor stand is ot 

ulated pine, with color illustrations of 

vathroom, kitchen and hobby room on the 

ind front, further to identity “pro 

ind purpose” while serving as a re 

r of “Sloane” illustrations in the 

mipany's advertisements in Good House 
ping and similar publications. 

Striking appearance, space economy, and 

self-selling feature of the new display 

won trade enthusiasm \ccording 

t checks, the unit is credited with 

tial sales of “Sloane” The floor 

vas designed, lithographed and manu 

tured by Einson-Freeman, Long Island 


N: ) 


Larger Mannequins 
Urged By Speaker 
\ddressing ao lduncheon meeting of — the 
s Advertising Club, Washington, 
hat 
nequins be used tor retail dis 


He volunteered the theory that the 


Leste (aaba suggested t 


nan does not have a figure ot 
pe seen in display mannequins and 
men prefer seeing apparel shown as 
look on them, rather than in a glori 


vho is a New York City display 
tant, also suggested using “simplified 
vith fewer distracting backgrounds” 


presentations 


Hawaiian Flower Shipments 
To Be Continued 


ernment embargo on “vanda”’ o1 
11) Hawaii, duc to the possibility 
certain type of fruit insect might be 
to the mainland with them, has not 

Flowers of Hawaii, Inc., Los 

rom continuing to fill orders \ 

lor the firm states that either 
nt type of Hawaiian orchid, which 
approval Ot the Department ot 
ire, is being supplied or domestic 
ire being furnished 


C cinnati Contest 
“on By Gollahon 


ze in a local window display 
behalf or the Ballet Theatre 
has been won by Ralph Golla 
lav director for Shillito’s. Cincin 


DISPLAY WORLD 7I 












How’s Your Display 


\MPACT 2 


Have you analyzed your window and 
interior displays lately? Do they impress 
wr you with instant eye-appeal? 

Does their Display Impact stop casual 
shoppers? 


Your Summer displays will have 
sales producing eye-appeal when you 
use Reyburn’s display materials in your 
merchandise promotions. 


Reyburn's display materials offer 
you a wide choice of expertly 
silk screened panels, units and 
panoramas in smart, up to the minute 
designs. In Reyburn’s roll materials you 
have the famous Reytrim, Reycurv, 
Reydec, Reyarc and Reyfold from 
which to choose, all in a wide variety 
of rich, long lasting, sales appealing 
colors. Then too, there are colorfully 
printed valances and cornice trims, and 
the new 8 foot pilasters, - and the 





versatile new display frames 


S$-218 - Beach Part In Reyburn's display materials you 
40 in. x 60 in. - - Each $4.95 will always have hard hitting Display 
This is but one of cur meny distinctive Impact for your windows and interior 
silk screen processed displays for merchandise promotions 
Summer merchandise promotions. See 
our entire line at your display 


materials dealer. 


Send today for your free 


copy of our display catalog 


THE REYBURN MANUFACTURING CO.,INC. 


FACTORIES: PHILADELPHIA 32, PA. a ROYERSFORD, PA. 




















Display Works Co. 


Mannequin Refinishers 
P.O. BOX 71 
SPRINGFIELD, OHIO 
a 


Pick Up and Delivery 
Within 2 Weeks 
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e e 
Closing n! 
AS days grow longer—sunrays 
brighter—sun fading is an increas- 
ing threat to your profits! Now’s 
the time to join the more than 
75,000 merchants who protect dis- 
play goods and fixtures with Infra- 
Chem Transparent Shades. 

This “miracle material’ actually 
shuts out harmful rays... lets you 
turn display merchandise into prof- 
itable sales instead of costly losses! 
AND ~— economical, long-wearing 
Infra-Chem Transparent Shades fit 
inside windows. No awnings or can- 
vas strips needed .. . shoppers get a 
clear view of your best advertising! 

Get fu// facts on profit-boosting 
“Sun Protection plus Visibility.” 
Mail coupon or write TODAY! 


MAIL COUPON TODAY 


for free hjfa-Chom data 





- YES—Rush me new brochure, generous - 
’ Infra-Chem test samples, and estimate & 
| : 

' data. All without charge - 
t i 
a _ _ ae. a 
a NAME POSITION : 
3 & 
B STORE NAME a aay a 
] t 
G ADoRESS T5230 (aa) a 


Seesaw ee es ees eee 


RANSPARENT SHADE CO. 


501 N. Figueroa St., Dept. 104-A 
Los Angeles 12, California 


*CAUTION: Infra-Chem is our secret, 


exclusive process. Beware of imitations! 
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"Home Fashions Time" 


To Be Sponsored 

“Home Fashions Time” will be observed 
by the entire home furnishings industry 
manufacturer and retailer alike—the last 
week in September, it has been announced 
by W. E. S. Griswold, Jr.. president of W 
& J. Sloane, New York City, and chairman 
of the Home Furnishings Industry Com 
mittee 

One of the primary purposes ot “Home 
Fashions Time” will be to demonstrate to 
consumers the fact that the luxury of fash 
ion is theirs at a price they can afford to 
pas 

“Merchants are 


scious Consumers this 


dealing with price-con 
vear and ‘Home 
Fashions lime’ gives them a= golden op 
portunity to show their customers that smart 
colors, distinctive stvling and good quality 
the high-priced lines,” 


are not confined t 


j 


said Griswold 


The promotion, designed to convince 


customers that there are periodic — style 
cycles in home furnishings, will emphasize 
the growing tashion appeal of all home 


goods 


Stores will teature the latest m home 
furnishings and special window displays. 
model rooms and “open house” nights are 
being scheduled The event wall give. the 


industry an opportunity to direct the con 


sumers’ attention to home turnishings at 
the beginning of the fall shopping season 
"The fashion theme has been chosen to 
stress the tact that the items shown in 
stores during the promotion are new, stylish, 
different, in the modern trend.” Griswold 
continued 
‘There is a growing mass. consumer 
desire for stvle merchandise, and merchants 
ind manutacturers who do not take cogni 
act are being unrealistic. It 


ZATICE ot this 
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—A pre-Easter window taking as its theme a 
roadside chapel with a child gazing up at a 
crucifix. The background was dark purple seam- 
less paper. Designed and executed by Erskine 
R. Lehr for Cosgrave Church Supply, Omaha— 


must be admitted that in the home turnish 
ings industry the customer has been a ste] 
or two in advance of the stores. Customers 
are quick to accept every new improvement 
in design, color, comfort and quality. ‘Home 
Fashions Time’ will) convince consumers 
that the home turnishings industry is now 
catering to their fastidious tastes. 
“Underlying the main theme will be 





—At a preliminary meeting to form the Visual Merchandising Guild of Fort Worth were, i¢ 
the usual order, R. E. Moriarty, Stripling's; John Stiff, of Cox's; Al Meadows, Washer's; J. A 


Hybarger, Leonard's; Howard McPeak, Ward's, and Oklen Park, Monnig's. 


The electec 


officers of the new club are: president, Howard McPeak; vice-president, John Stiff; secretary 
J. A. Hybarger, and treasurer, Dick Wise— 











ea 
it a 
am- 
kine 
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use of the slogan ‘Enjoy Living—At 
Home.” 

he “come-in-and-see” 

| to get customers into the stores an] 

traffic. The promotion is 

who rarely 


appeal will be 


rease store 
ied at those customers 

a furniture store and it 1s hoped will 
ise thousands of potential customers to 


ever 


purchase-compelling displays. The great 
vances made in the beauty and comfort 
the latest in furniture and home furnish 
s will be revealed in a dynamic, dramatic 
sentation from coast to coast. 


plan book to 


fashions in 


show retailers how. to 
furniture into dollars ts 
keved to the 


preparation. It will be 
1 home 


today's style-consci1ous, 


yants ol 


mscrous COnsuUumMed#r 


Reference Folder Available 
On Pre-Finished Metals 
\ handy index to American Nickeloid’s 
vide selection of pre-plated metals 1s seen 
in the new “Sampler” and file folder avail- 
ible to manufacturers and product designers 
interested in keeping a current file on pre- 
finished metals and designs available trom 
American Nickeloid Company, Peru, III. 
The die-cut “Sampler”, a four-page letter- 
Nickeloid 
nickel 


steel, copper, 


size folder, contains samples of 


metals finished in) chrome, copper, 


ind brass available on zine, 
rrass and aluminum bases. In addition to 
actual samples in bright and satin finishes, 
| data 


aesigns, complete 
coils and. flat 


striped and = crimp 


fiven on sizes ot sheets, 


avallable 


Garrison-Wagner Issues 
Catalogue Supplement 
. 3 


and = summet 
t© supplement has been 


2018 Washing 


32-page spring display 


released by 


\VWagner Company, 
e, St. Louis 3. Much of it 1s lus 
seasonal 


lor; a complete range ot 


"Art In Display" Subject 
Of Atlanta Meeting 


its relation to display was. the 


an educational meeting held 

\ 3} by the Visual Merchandising 
\tlanta, tollowing a dinner at the 

\ Various exhibits showing the im 


rt plaved by art in this field were 


anid thre members of — the club 


essed by a prominent local artist 


Ahmuty Heads Display 
For Pawtucket Store 
rly first assistant. Rav 


de display 


\hmuty has 
Sharten 


Karl 


Managel Tor 


Pawtue ket, R E. succeeding 





We invite DISPLAY WORLD 
iders to make frequent use of the 
vice Bureau for information on 
ources for all types of display ma- 
al and equipment from air brushes 
zebras (stuffed), or for general 
isultation on display problems. No 
irge 1s made for this service, of 
irse, 
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FOR SELLING WITH EASE 
USE DISPLAYS LIKE THESE 














Display by Hollis Press 





Display by Hollis Press 





ne 


RE FR ERRET wh'S 


Display by FE. J. Hayden & Co., Inc. 


[pao ileang agrees that sales speed up 
when products are out where cus- 
tomers can see them. And . . . the more 
attractive the display the more customers 
you catch. 

That’s why we urge you to be sure your 
display fixtures are made with Tekwood. 
Because this modern laminated material 
is made with a tough hardwood core and 
faced with heavy kraft paper, it com- 
bines many characteristics that make it 
pretty nearly perfect for this use 
from small counter top fixtures, to entire 
exhibition booths. 


CHECK THESE EIGHT IMPORTANT ADVANTAGES — 
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Display by 
W.. E. Hartmann Co. 





Display by 
E. J. Hayden & Co., Ine 


TEKWOOD ... AND ONLY TEKWOOD .. . GIVES YOU ALL EIGHT 


1. Die cuts cleanly and easily 


Unusually strong and durable 


Highly resistant to warping and distortion 


2 
3. Relatively light in weight 
4 
| 


Smooth, clean surface readily takes silk screen and 


lithograph printing 


6. Forms easily, even around short radii 


7. Self-hinging, when scored or cut partly through 


8. Tekwood is remarkably low-priced 


So, whether you're building or buying, remember to be sure you're 


getting Tekwood. 


We'll be glad to send you full details and samples. Just write 


United States Plywood Corporation 
55 West 44th Street, New York 18, N. Y. 
Manufacturers of Tekwood and Weldwood Plywood 


Tekwood is a patented product — U. S. Pat 


Trademark registered 


No. 1997344 











We Take Pleasure in Announcing 


“GENE” WORTSMANN 


Exclusive Direct Sales Representative 


for the South-eastern territory (comprising North and South Carolina, Georgia, 
Florida, Alabama, Mississippi, Eastern Tennessee and Cuba) with headquarters 


has been appointed our 


at 676 Darlington Road N. E., Atlanta, Ga. 


W. C. Harlock Tue. 


123 E. BALTIMORE AVENUE 





LANSDOWNE, PENNA, 
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THE INSTALLATION FIELD 
[Continued from page 15) 

petitors met around the discussion table « 
found the other fellow is not as bad 
thought. Sometimes harsh words we 
spoken but in the end hands were shah 
and there was a better teeling, a_ bet 
understanding. 

Advertisers using the services of this fi 
will in time realize that this movement 
accomplished for them more than for 


/\ one else. In due time they may have c 

one-hand plete confidence in those who use the « 

blem of this organization because it wi 

TAC KER mean better service—honest performance 

modern methods of installation—well pa 

and satisfied display installers—a fair pric 


= 
























A bonus of several hours of free work each based on the labor costs in each = are: 
week! That's what your Hansen Tacker truthtul reporting—no shady deals with ad 
gives you, because it gets so much more vertisers’ representatives—no secret rebates 
work done. Drives tacks or staples firmly, no free installation—no fake billing—i 
accurately — fast as you can grip the stallations made according to specificatior 
handle. Hold the tacker in one hand, uniform supervision—a_ checking and 
your work in the other. spection service—no waste of materials 
furnished by the advertiser In due 


The ideal tool for sign and display work thn mivertices will encoarase thik oxie 


Use it for mounting crepe paper and cor- zation because the association will pr 
rugated board window dressing, for at- t 
taching merchandise to display cards, for | 


hanging posters, attaching easels to 


lat the first and most important rule s 
ve the protection ol the advertiser. 


Phere is no earthly reason why adve 
counter cards, etc. Holds scores of tack- 


points at one loading. Drives through 
hard wood or thin metal. Its very first trial 


tisers should distrust the motives of t 
group. We hope that in due time this 
ciation will have the same recognition 

advertisers as the AAA Company, Gene 

ASK FOR FOLDER Outdoor, The Point ot-Purchas« Instit 

Phe Lithographer’s Association or the 

5041 RAVENSWOOD AVE. paper or corrugated associations \ 

CHICAGO 40. ILL. the above are not organized tor the 


purpose oft controlling prices 


will convince you. 














The retail dealer will look tor and 


It’s universal—multi-purpose. that the installation service asking Tol 
display space have the emblem ot this 


Guaranteed unbreakable. ganization because it will mean trustwort 
ness—honesty—modern and cleanly instal 
Easy to Insert. displavs which will bring sales results 
the point of purchase. The display install 
No rights or lefts. will be satished to work tor an operat 
who pays a tair price tor his work; there 
Flexible. Springy. tore, he will render better work, install 


displays a little better than the specificatior 


Shoes can be suspended in do truthtul reporting, have loval cooperati 
window. with lis employer and become a bette 
crattsmMan on account of the new metho 


$15.00 ‘ileal til demonstrated to him by traveling expert 


; trom the association. 
Orders for 6 pair ' : ; 
or less sent C.O.D. We hope in due time we shall welcon 
into this association aftillate members! 


See your local jobber or order direct. from advertisers, advertising agencies, pl 
THE “INVISIBLE” SHOE FORME sire ter cotcco, “Modem Design thicers of display materials. and allot 
on Display”, illustrating individual allied trades and industries who know 01! 
FITS ANY SHOE! FITS EITHER SHOE! Plastic display fixtures. No obliga- the business and that the high ideals 
tion, of course. W a 
: ; strictly observed This association mug 
One Form for all sizes and styles asuals, high heels, slings, ankle straps 5 , 
; become a very important factor in tl 
etc. Looks like human foot, yet does not hide trade mark on insole! * Trade mark registered. : 


vertising association family 


With God's help and with the help ot 


Ti a 


211 N. Seventh St. St Louis | ivic. 


One must make a profit or prospe 
anv kind ot business. There is no reas 


why those engaged in the display 1 





lation trade should not make a profit 











their business 
Phere is no reason why capital s 
not become interested in this — fiele 
e through it build display installation o1 
MANUFACTURERS OF DECORATIVE DISPLAY MATERIALS zations. This might be a dream, it mah 
= be visionary, but there is no quest1o! at 











455 WEST 45th STREET | NEW YORK 19, N. Y. it is practical and some day, perhaps s 
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all some anticipate it will become a tact 
Future plans are as tollows: Each see 
nal policy making meeting decided that 
ter membership has been enrolled, a 
ctional meeting inviting all who have 
ined and all who are on record doing 
usiness as display installation operators 
such meeting where problems of that 
irticular section or zone will be discussed 
d recommendations made tor the con 
ntion They have selected the following 
tics in which the five zones will) meet 
stern Zone—Wahineton: Midwest Zone 
cago: Southern Zone—Atlanta: Wester 
nie Oakland: Mountain Zone Salt Lake 


\iter the sectional meetings have taken 
ce, delegates clected at each sectional 
eting will meet at a convention where 
laws will be adopted, a code of ethics 
be written, officers will be elected. an 
blem selected and adopted, committees 


ted and appointed, a general head 


rs selected, all CNECULIVE secretar\ 
ted, method of dues adopted, organt 
expense accounted tor through a 


fed public accountant, and application 
tor a chartet 


Vith Gaod's help the above will be accom 


d betore 1949 is ove Sectional meet 
Call ay called whenever NeCessal\ 
] conventions once a veat 


Carl Haecker Leaves 
Butler Brothers 


Haecker has resigned as genes 
promotion manager ot Butler Bro 
Chicago. His future plans have not 


nounced at this time 


Hacckes had been witl Butler's 
tl over a Vear, coming to the firm 
six vears with W. T. Grant Company, 
\« York City, where he was. assistant 


irector. He also spent 14 vears with 
mery Ward & Co.. Chicago. wher 


areve oft display and equipment 
British Displaymen 
Again Use Light 


the first time in nearly ten vears. the 


electricity. for display purposes is 
tted in England. Banned since Septem- 
I9S9, because of the war and post-war 


conservation, the lights went on again 
April 2 . but are to be eliminated 
more in October insofar as davtime use 


ecuvaaieis ot 
cerned 


Department 
Of Correction 


ugh an error in the March issue the 


rtunity Exchange advertisement = ot 
sociated Displays, 54 Graham = avenu 
Ivn, had a headline: “Spring line 
ready !” he line should have read 


mer line now ready!" Associated Dis 
Interested in lining up display 
ers) tor seasonal decoratives, mache 


14 
LING 








Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 
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| fashion-minded display directors 
now ready and store executives... 


the new \¢(Il| ONGC manikin brochure! 


ORDER THIS FREE ILLUSTRATIVE LITERATURE TODAY ...IT'S YOURS FOR THE ASKING! 


HECHT FIXTURE COMPANY 


315 WEST QUINCY ST. CHICAGO, ILLINOIS 
MR. RAY J. HECHT, SR., exclusive Korrect-Way distributor 

















FOR SALE 
COMPLETE SANTA CLAUS CIRCUS 


e@ Ticket Barker e Clown & Reindeer 
e 3 pc. Santa Band on see-saw 

e Chair Juggler e 3 Tapping Santas 
e@ Snow Princess 


Cost $6,500.00 — Will Sell for 


HALF PRICE 
OR WILL SELL INDIVIDUAL PIECES 


If interested write: 


CHARLES MERRILL, DISPLAY DIRECTOR 


S. KANN & SONS CO. 


8TH & PENN. AVE., N. W. WASHINGTON 4, D. C. 
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CHICAGO DISPLAY SCENE 


[Continued from page 33 


Imported Artificial Flowers \ 00 (0 rc scsi 


light print with its corresponding fabric 

CLOTH AND PAPER ve from a spearhead to the front of the 
window, 

Large Stock on Hand! 


The following displays are not pictured 


Price Price Five windows at Goldblatt Brothers bor 

Number Description (Gross) | Number Description (Gross) rowed their theme and decor trom the navy 

099 Apple Blossom, paper $ 9.60 100 Lilac, paper $11.40 tor launching a promotion of navy blue 

Autumn Leaves, paper 7.25 15 Lily of Valley, paper suits and coats. In each window a centel 

10! Baby Breath, paper 10.20 and cloth 1.75 unit was composed of a fragment of a naval 

Cherry Blossom, paper 8.40 102 Lily of Valley, paper 10.20 eoee iirsinhe v7 sae alate — 

107 Corn Flower, paper 8.00 Maple Leaves, paper 7.25 . ee ee vie ae any ie sage 

° . sallor Ot papler mache and tabric wig 

108 Daisy, paper 8.40 097 Nasturtium, paper 10.80 wagged an all-clear message as a go-ahead 

103 Forget-me-not, paper 3.00 8 Pansy, paper 8.40 signal for the right choice of navy blue 
9 Ivy, cloth "2.75 10 Philodendron, paper *2.75 with red accessories, 

306 Ivy, paper 8.35 Sweet Pea, paper 7.20 In line with the seataring teeling the 

Lilac, cloth 15.00 120 Wisteria, paper 7.20 display department fashioned a platform of 

(The jobber prices will be given upon request) aie ting pretes wate, be oad enn 

: yrreaking waves on which the mannequins 

ROE QHOE RA0: ONE I Se were arranged. The = stark white of the 

! props was tempered with blue lighting to 

MIYA FLOWER AND NOVELTY ce.., INC. oak the unit ge the very dark green 

Vanufacturers and Importers backwalls. Copy card attached to the whit 


39 EAST 28TH STREET NEW YORK 16, N. Y. rope ladder read “Spring Ahoy—on th 


right crest. Fathoms of Fashion.” 





The props of the above described pro 





motions were made by the general display 


For The Best In Mannequin Wigs Use department ot Goldblatt’s State street store 


under the supervision of Ray Bianchi, di 
* rector of display for all ot the Goldblatt 

J 4 . stores in Chicago, 
Raune 4 G44" e \ dual promotion of “breakfast tone” 
colors (coffee, wheat, honey, etc.) and styles 


with “spring flare” was carried out recently 
4 a Bh. 
{ps Mey 


hy ig on 





with much ingenuity by Arthur Gault in a 
bank of tour windows at Chas. A. Stevens 
& Co. The background in a monotone oft 






—_ 


= 


: =e 


beige was tlooded with amber lights tor 





< 4 sunny morning cheer. Flooring was mace 
or : of natural color bricks (genuine — bricks 
¢ I\ mF lugged trom a local brickvard) and to con 
a ao vey a patio impression, props of white wire 

3 Pall hairs and tables were employed 

( < s ‘ { < ICs 4 ‘) *( 

Style No. 100! Style No. 1002 Style No. 1003 en ane eee 

Keyvnoting the whole scene and setting thi 
At last a quality wig at budget prices. We manufacture these wigs with a special base “breakfast tone” theme were large plastet 
that makes them fit snugly and securely on the skull WITHOUT NEED OF SENDING IN plaques affixed to the brick-like panel at 
SPECIFICATIONS FOR HEAD SIZES. A big improvement over old style wigs. the rear. Each plaque was a card caricature 
We have an extensive selection of hair styles and colors and you may order any style you of a coat-of-arms but knives and forks re 
want. Just send a magazine clipping or photo or ask for styles above. placed the traditional design. Rabbits and 
Available at leading jobbers, or order direct. lobsters assumed the pose of the lion ram 


pant and the shield was crowned by a 


BRUNO HERZBERG, INC. chei’s cap, supported by pork chops, Gaul, 


who designed these emblems of an abundant 
457 W. BROADWAY ee ‘ . NEW YORK 12, N. Y. breaktast, christened them “French gourmet 
*Trede Mark Specialists in mannequin wigs plaques’. The only touches of color in the 





display background were bright red gera 








nium creepers that climbed up the panels 


Use the Original, Quality USE THE Models worn by two mannequins in eacl 


setting were kept to the “breakfast tone” 


SLEEVE FORMS OPPORTUNITY CXCHANGE |) color range and all featured the “spring 























Hare’ by wav of jacket cuffs. winging 
SHIRT DICKIES iii: en ne 
. “spring ois dramatn animation,” = whail 
Also Detachable Ties een oe . 
. a POSITION WANTED POSITION VACANT smaller cards tied-in the story of the spring 
Top quality — made entirely of virgin flare “as featured in Vogue March first.” 
material — but at no extra cost USED DISPLAY EQUIPMENT FOR SALE Fashions with famous names comprised a 
THERE ARE NONE AS GOOD REPRESENTATIVES WANTED full scale promotion at Carson Pirie Scott 
‘ : & Co. i 15 continuous displays, their a 
Ss. BENDER e vance showing causing a turore in fasht 
The Originator—Established Over Thirty Years : ircles London and Paris original mode 
y $3.00 Per Column Inch -CASH WITH ORDER ee ge selay ne reer 
215 West 40th St.. New York City 18 were flown from Paris and = appeared 
Carson's windows—the same designs. tl 
won plaudits at the spring opening. Alor 


@ PLEASE MENTION DISPLAY WORLD WHEN WRITING ADVERTISERS @ th these creations trom abroad cane 
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introducing the middleweight champion! 


Stempler DubleWue ‘ \ Plastic Hangers 





Stempler hangers are the very best you can buy — masterpieces of 
workmanship, priced for economy. Every problem in hanger design “Gs 


G.P. ta inaiwel 
An old favorite now in plastic. 
1614" length . . . available in 
Red . . . Crystal Clear . .. and 
Amber . . . a hanger with a 


multitude of uses. 


has been carefully solved—the result of 48 years of hanger research! 
See your supplier or write for prices and particulars. Inquiries in 


vited from jobbers. 


Barney Stempler & Sens, IJuc. 


28 Norfolk Street, New York 2, N. Y. 


since 


1900 


G.N. 


Same as No. GP but with the 
extra added advantage of end 
notches for straps, slips, etc., etc. 


V 
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Ual array Of Lav parasols and walking 
and mannequins in all windows wert 


with these whims of tashion 


hat gave the \merican public a 
Paris salons that bustle with 
during the fashion. setting epi 

irtraved by Clement Bradley, director 
lisplay, with flattering and effective 
uunds, transforming the State and 


ison store fronts into a conducted tour 


med Paris houses ot tashion Suc 
s as Molyneux, Dior, Russel and Fatl 
ontined to individual exhibits and 


nalized by a scroll on the masting ot 
nently displayed in the window an 
ing collections “Out of Paris (or Lor 
with models on parade inside a Parts 
designated by “Couturier” printed in 


| 


m the door that cut across the 


Wwoocornet \ curved, open partition 
as a window through which the 
vall was glimpsed, washed with = in 


hehting of blue, green, red and amber 
losely were the original settings ad 
to that maroon colored carnations 
specially ordered from a local florist 
eat the sdme flowers that dramatized 


t the recent Paris showrooms 











Don’t forget—send in your news 
tems about all happenings in the 
lisplay field: births, deaths, marriages, 
hanges of position, anything pertain- 
ng to display or displaymen anywhere. 
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... for fashion-minded display directors 
now ready and store executives... 
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the new |) | MONK ¢ manikin brochure! 


ORDER THIS FREE ILLUSTRATIVE LITERATURE TODAY ...IT’'S YOURS FOR THE ASKING! 
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Gangway 


FOR SUCCESSFUL 
SELLING? 





~~ Royalsteel 


MODERN SALON 
FURNITURE 


. .. in Gangs, Single Chairs, 


Lounge Pieces and Accessories 


~ 
Suey ATRON PLEASERS, 
ly \o 

Han these superbly 


‘)’ * styled installations by 
Royal. They offer you lowest 
maintenance, extra-long wear— 
your best furniture investment 
by far. For special literature, write 
our Display Division today. 








No. 811 Chair in Gang shown... from 
Royal's exciting new ‘‘800"’ Series of 
colorful square-tube designs. 








BY THE MAKERS OF 


mrs ti NOT Vv, 





€ 
FURNITU® 


ROYAL METAL MFG. CO. 
175F N. MICHIGAN AVE., CHICAGO | 


New York - Los Angeles + Preston, Ontario 


DISPLAY WORLD 


PPENHEIM 


Collins, in Garden City, 


Long Island, has been recreated by 
\dolph Novak, architect, from a shop 
ot 4,000 square feet to an area ot 11,000 


square feet on the main floor, and with an 
SO0-foot fronting for a panorama of window 
displays. The 


ple te 


store will now carry a com 


stock of women’s and children’s ap 


parel 


While ONE 


; 
milliners 


entrance leads to a shoe and 


salon, another entrance on lrank- 


lin avenue takes the customer to — the 
accessory and small wear departments 
\long the perimeter walls of the main floor 
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Remodeling Project 


the sportswear and Gallivant shops have 
heen located The ready-to-wear salon, 
featuring tur coats, dresses, sults, and nee 
ligees is in the rear of the building. This 
section is floored with a deep blue-green 
irpet, turnished with blended turniture, and 
fitting room decoration 
Klis mung ceilings done in an off white 
re bast Tol varied wall colors which cle 
partmentalize individual sections Such 
colors as rust vellow and grav im the 
CLL Le te o a cl olive ereet lor thre 
Vale tol i11¢ 1 pr ich and gray com 
bination at the rear lend variety and beauty 
Attractive CCESS( mcandescent ili Huw 
rescent illumination, and a trellis motif. 
contribute the warmth of tine lehtine 
—Attractive, modern display areas for the 


ready-to-wear section of the Oppenheim Col- 
lins shop were designed by Adolph Novak; 
fixtures, neatly constructed, provide for mer- 
chandise illumination. . . . Below, the forward 
portion of the store is devoted to accessories 


and is done in bleached pin grain oak— 





Change Of Location 
For Reynolds Electric 


Revnolds Eleetric Company. whos 


ducts include flashers and controls toy 


play purposes, has moved trom 2650) \ 
Coneress street, Chicago, to a new | 
built by the firm at 3000 River Road, bk 
Grove, I] 
Siegel Prepares 
New Catalogues 

Ladies’ and children’s mannequins are 
featured merchandise pictured and deseribes 
In new catalogues being prepared by Nat 
Siege] Ine... so \V\ 37th street. New \ } 
City Copies are obtainable on request 


Pci 
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\ Wie 


PRIL, PRA? 





—Which twin has the 
approximately identical in size and shape, one 
of these figures is a papier mache football 


pigskin? Although 


displayer. The other is Hilden H. Haney, all 
wrapped up in his work during the photo- 
graphing of the autumn line for Schack’s, Inc., 


Chicago. The problem is, which is which?— 


Hiram Walker Adds 
“Imperial'’ Quartet 

New and tresh as tomorrow morning s 
lines are intriguing point-of-sale pleces 
wed by display-conscious Hiram Wal 


“Imperial” whiskey Known as. the 


Bottle Topper Quartet”, they wall 
ittracting attention in bars and 
stores throughout the country. The 
little figures are paper cut-outs 


iround the neck of the bottle in 


way that the bottle torms. the body 
] 


figure, giving it a realistic and 
Ing appearance This singing waiter 
irtet stars in Hiram Walker's” strone 


Other sets 


Bottle Topper Quartets” in the spring dis 


merchandising drive 


ow are a four-piece circus band and 
Nortul “Gay Nineties” 
displavmen will discover that the littl 
addition to 
ng as display pleces Mm store 


group. Retailers 


ires have many uses In 
windows 
Ccountel displays they add a touch ot 


to bac kbars 


Round-Table Discussion 
Held By Guild 

Members of the St. Louis Display Guild 
he evening otf April 14 at the 

otel for dinner and “an old-tash 


d round-table discussion.” 
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Melded Displays in 


@e®PLASTIC 


®eRUBBER 
@PLASTER 


@p 


DISPLAY 
SPECIALTIES 
ij Bra Forn 
& \ eT Pl] (cS 
Pe DD spla H is 
& Cs d C 








er 





APIER MACHE 


EXCLUSIVE or special displays 
designed and produced in molded 
.. half relief . . . full relief. 


forms . 


Molded displays available in full 
color or finish for any requirement. 
New type production methods now 
enable unusually attractive molded 
displays in various materials at 


surprisingly low cost. 


WRITE OR TELEPHONE 


for complete details. 


PLASTIC MACHE & RUBBER COMPANY, INC. 


General Offices: 


333 North Michigan Avenue 4 


Chicago 1, Illinois 


Financial 6-2447 

















We invite DISPLAY WORLD 
readers to make frequent use of the 
Service Bureau for information on 
resources for all types of display ma- 
terial and equipment from air brushes 
to zebras (stuffed), or for general 
consultation on display problems. No 
charge is made for this service, of 
course, 

















et fashion-minded display directors 
now ready and store executives... 





the new (Il OMT manikin brochure! 


ORDER THIS FREE ILLUSTRATIVE LITERATURE TODAY ...IT’S YOURS FOR THE ASKING! 
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NOW... 
Ame NEW Goll? Hil iter 


LOOK AT THE FEATURES 
..and look at the price! 


Small, compact, light-weight! 
Extremely versatile for all types 
of display spotlighting. So at- 
tractive, need not be hidden. 
3” Fresnellens. Adjustable beam 
control. Full 360° tilt. Rests 
stably on base, or can be moun- 
ted on ceiling or wall. Easy to 
clean or relamp. Rich Sierra 
Brown baked enamel finish. 8 









ie ft. cord and plug. Size 64" x 
$10 4” x 5". Weighs 2 pounds. 
Less Lamp WRITE FOR FULL FACTS TODAY 


GoldE Manufacturing Co. 
1222-A W. Madison St. 
Chicago 7, Ill. 





USES 100 OR 150 WATT LAMP 








Clean and Preserve 
WITH 


“MANIK GLO” 


an entirely new CLEANER that renews manne- 


A (GLO , one ‘ 
re quins, millinery heads, hosiery legs, and all types 


of plastic. Wipe on and wipe off — preserves 


© SEYMOUR PRODUCTS 
ace. om Na vente 


- finish — prevents fading, cracking — leaves 


natural glow — finger prints easily removed — 





does not streak or smear. 
List: $1.75 Quart 
$6.25 Gal. Offered Exclusively by 


CARMAN DISPLAYS 


320 S. FRANKLIN CHICAGO 6, ILL. 
Jobbers & eas inquiries invited. 














LOW COST FLASHING EFFECTS | QL opruniry EXCHANGE 


Skedoodie Thermatic Flashers. Highest quality. Light, For any WANT AD purpose: 


free descriptive folder No. 62 on request. Also motor | | POSITION WANTED POSITION VACANT 

lle diaellhcaia, itoalh ene ee DISPLAY EBUIPMENT FOR SALE 
REPRESENTATIVES WANTED 

RECO, 3055 River Road, River Grove, IIl. $3.00 Per Column Inch — CASH WITH ORDER 
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CENTENNIAL YEAR 
AT HORNE'S 


[Continued from page 21] 


show is a large wall painted a purple-gra 
and containing a diorama of Horne’s in 184! 


and scenes of that day. This diorama 
measures 7 feet wide by 5 feet high and is 
5-', feet in depth; it has a very wide con 


cave frame covered in gray-green corduroy 
and banded with gold. Name plate and thi 
large lettered message are also done. in 
gold. A great deal of research went into 
this diorama, and many hours were spent 
at the local historical society and museum 
in preparing for it. It will later be in 
stalled in a permanent location at the end ot 
the centennial, perhaps on the balcony. 

In the middle of the seventh floor is a 
table, 5 feet in diameter, surmounted by a 
revolving hour-glass; in the upper half is 
a model of the store in 1849, while the lower 
section has a model of the building as it is 
today 

On slanted panels are shown eight steps 
in the physical progress of the store, using 
original photographs, advertisements, and 
other “Horneiana”. These two features are 
permanently installed for the duration. 

The platform is the part that changes in 
this memorabilia show. On the first pre 
sentation it was divided into 10-year periods 
tor the 100 vears, using costumes and Horne 
publicity souvenirs and the like 

Mannequins tor this part of the centen 
nial were especially made. “They have 
proven a good investment,” says Vollmer, 
“tor anyone who ever has tried to get 
period clothes onto today’s figures—alive 
or plaster—knows that it 1s most difficult.” 

Cases, as was the center hour-glass unit, 
were designed by Horne’s and made locally; 
they, too, through their grace and prac 
ticality have proven a good investment. 

Future plans for this seventh floor area 
call for a sportsman’s show, one on 100 
vears ot brides, another on entertainment, 
ete 

Perhaps the most interesting part of the 
centennial trom the public's viewpoint 1s 
the group of 12 ledge treatments, several 
of which are illustrated in the photographs 
with this article. These really caught the 
public's taney, and people daily go on tout 
up one escalator and down the other to see 
them all. Made ot papier mache, the figures 
reflect the lite ot another day and in each 
case—with the exception ot the street floor 

they are appropriate for the merchandis« 
sold on the particular floor where they are 
On View 

Phere is a lot otf humor and human 1n 
terest in the situations depicted. Where 
possible real antiques were used as a foil t 
the decorative feeling of the papier mache 
These are some of the scenes: The famil 
sits tor a photograph; the tamily sings o! 
Sunday evening; the family goes tor a bugg 
ride; the tamily goes for a walk in tl 
park; waiting at the station for the tratt 
father misses the train; in the privacy 


t 


their boudoir; tather laces mamma’s corset 
mama gets the dinner: mama and sister d: 
the dishe mama dusts the parlor. 

Thus did Horne’s hig birthday celebratio1 


eet off to a good start—and it still ha 
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Lighting Trends 
For Stores 


\Writing in the current issue of “Light”, 
M. Cutler has the following comments 
store lighting trends; he is head of the 
ehting tor selling section ot General 
lectric’s lamp department 
Judging by store lighting installations 
underway or projected, store lghting 
' nove along well into 1949 at a tempo 
moparable to that of 1948 a vear un 
irpassed in modernization and new con 
ition. It 1s of interest to observe some 
the tendencies in the application of light 
ing in stores that will have influence in 1949 
Merchants’ experience and surveys sig 
r\ that prospective customers are im 
ressed by a beautiful store which is well 
ehted and comfortable. As one merchant 
points out: ‘Customer comfort stimulates 
leisurely) shopping which in turn creates 
impulse buying. Some department stores 
report that (a) impulse buying accounts tot 
3§ per cent of retail purchases; (b) less than 
alf of the shoppers plan their purchases 
11 advance 
Phe trend in levels of illumination 1s up 
vard. Merchants are becoming more and 
more aware of the value of cheerful, bright 
interiors \n increase 1s noted on lighting 
levels used for effective, attractive display 
revealing the quality and character of 
merchandise Kxamples are not uncommon 
where 100 footcandles or more are employed 
for general lighting, with higher values for 
splavs and selling zones. It 1s expected 
that in 1949 more stores will set their stand 
i ~ ain line with the leaders 
is much evidence of creative think 
careful planning in many = 1948 
ts Phis involves not only lghting as 
ut also the coordination of lighting 
th other planning tactors with the selling 
neluding layout of selling and display areas 
scheme, and the finishes of store fix 
tures, walls. ceilings, and floor. There is 
and more evidence that light and light 
re considered more than a means ot 
hation They are effective media tor 
rming specific merchandising tunctions 
as important elements in creating 
dppcarance 
One would look tor this multi-purpose 
of lighting to continue, particularly 
eater attention is given to obtaining 
un value for a given investment in 
\s competition becomes keener 
re tor distinctive stores calls for 1 


1 ] ] 1 
In plan and design 


Modernization and new installations 
been restricted to any one area in 
untry but are rathet VET ral trom 


} 


vorder. Neither 


e ettort been confined to any particu 


Coast and border to 


lL or class of store 
doesn't seem to be any reason to 
a change this veat 
there been emphasis On any particu 
iture in store design that calls specifi 
on to lighting li the writer were 
Ose one, it would be the open-type 
The trend is quite general Phe 
[Continued on page 92] 
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| AL fashion-minded display directors 
now ready and store executives... 





the new 4 V, manikin brochure! 


ORDER THIS FREE ILLUSTRATIVE LITERATURE TODAY ...IT’S YOURS FOR THE ASKING! 


WRAY WILLIAMS DISPLAY CO. 





21-23 SO. SECOND STREET MEMPHIS, TENNESSEE 


535 GRAVIER STREET NEW ORLEANS, LOUISIANA 
MR. FRED LOKEY, exclusive Korrect-Way distributor 











Old King Cole offers you this 


we Old Fashioned Eagle 





4 









A traditional symbol for your 
Memorial Day, Fourth of July, 
and Labor Day promotions. It's 
Old King Cole papier-mache, 


which means the very best. 


Pictured above at $22.50 each 
No. 344 Full Round Eagle with Antique Gold finish 21" high x 40” wide x 
19” deep. 




















MANZANITA Durashield Plastic Dividers 





Generous manzanita branches sold direct. - Lge. Size (1 to 54 inel. \% sizes) 
— e } y 4 Sml. Size (20 to 46) y 
$.50 per ft. up to 5 ft. high : Alphl. (A to Z; Me for X) 
30 days to establish business rating, | Week Day (Mon. to Sat.) 
otherwise cash. | Divider orders boxed and: 
i ore 0 re€ d ‘promptly 
K. Cc. KAISER. Coolidge, Ariz. | filled Jobber Sales Only 
PLASTIC FABRICATORS ‘CO. 


| 440 Sansome St.. San Francisco, Calif 
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KRYSTALITE DISPLAYS 





KRYSTALITE GIANT SNO-PANELS—SLABS 


USE KRYSTALITE SNO-PANELS 
AND SNO-BOARDS 


Up to 6 Feet Long—20 Inches Wide 
From 1 to 6 inches thick 


Just the right material for: 


FUR SALES - FUR STORAGE 
SUMMER:,“COOL” DISPLAYS 


Cut-Out Letters 12" x 3" thick, 
Self-standing, each $1.00 


Storewide and chain promotions built to 


your speciflcations. Write for estimates. 


Dealers Inquiries Invited 


Samples on request 


ole-bule 


PRODUCTS, Incorporated 
6415 N. California Ave., Chicago 45, Ill. 


STUDY NN 
WINDOW DISPLAY 
AT HOME 


Easy Home Study course showing 
how to do every phase of window 
display work. Carry out our instruc 
tions in your own windows and 
learn while you earn. 

Largest and oldest school of its kind. 
Founded in 1905 


Write for literature. 


THE KOESTER SCHOOL 


Kimball Bldg. Chicago 4, IIl. 








W, 














\ 














@ PLEASE MENTION DISPLAY WORLD WHEN 
ARITING ADVERTISERS eo 


DISPLAY WORLO 


TESTING MOTION'S 
STOPPING POWER 


[Continued from page 46] 
Window 


Counted 2/18/49 


No. 6 


2:00-2:15 p.m. 


Total trafti .. 1,944 
Total lookers ...... speek O7D 
W/, Loc kers to total .55.0% 
Northbound trathe 1,340 


Northbound lookers ..... space HOOF 
251.0% 


( 


« Lookers to total. 


Southbound trafic .....<«.0.... ol4 
Southbound lookers 386 


(> Lookers to total . 62.9% 


Window 
18/49 


No. 7 


Counted 2:00-2:15 p.m 


Potal tratti .1,932 


Total lookers aera » 567 


“o Lookers to total 29 3% 
Northbound tratt 1.304 
Northbound Jookers 324 
( Lookers to total 24.9% 
Southbound trate 628 
Southbound Jookers 243 
© \ookers to total. 38.7% 


(omments Femperature during the three 


] 


lavs im which count was taken was in. the 


thirties and low. forties 


SUMMARY OF RESULTS 
Window Total Traffic Lookers 
No. No. % No. q 
6 (Mech 1 944 50.2 1,070 65.4 
/ 1932 49.8 507 34.0 
otal 3.876 100.0 1.637 100.0 


s 
' 


+ 

we 
oie) 
vr 
avr 
RY 
Bid 
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Glassware Display Unit 
Highly Functional 


Libbey Glass, long experienced in pri 
packaging and point-of-sale merchandisin 
is offering dealers for the first time a ne 
floor fix 


ture for their “Hostess Set” glassware lin 


scientifically designed permanent 


This dramatic, illuminated display was di 
signed by W. L. 


Chicago, builders of 


Stensgaard & Associates, 
many outstanding selt 
selling merchandising units. 

enough 


Hostess Set 


The display provides space to 
exhibit Libbey’s) complete“ 


line and heat-treated items, and the unit bi 
cause of its functional design requires min 
mum floor space—72 by 36 inches 


The display is made of the finest wor 


construction with metal 


adjustable 


cabinet 
erill 
Finished = in 


expanded 
shelving 


glass 


work and 
bleached oak or walnut, th 
unit is an attractive piece of equipment that 
will blend with any department arrangement 
or decoration. 


Located at the center of the 


fixture is a 
frame to hold reprints of current | 


nationa 


advertising. The bronze plastic canopy ovet 


the display is equipped with fluorescent 


lighting and is lettered with the Libbey 
brand name The unit is further enhanced 
with fluorescent idlumination of the base 
section, 


lo make the unit available to dealers at 


the lowest possible cost atter absorbing thi 
development expense, Libbey is” offering 
their “Hostess Set” display fixture tor 
tailers and sharing approximately halt tl 
actual production cost. The fixture 1s ex 


pected to be almost a “robot” salesmat 


It should increase sales and reduce selling 


costs by lowering cost per transaction 1 


the glassware department 


x 


—A store-wide bridal promotion by John Tesorero, display manager, and his staff at Joske’s 


of Texas, San Antonio, took for its universal theme: 


"The Bride Selects ... '' All windows 


were carried out with a formal bride in each display, carrying bouquets of white forsythia 


Interior displays had similar treatments— 





1s 
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Gonda Changes 
Agency Connection 
1). Gonda, who is well known in. the 
iv field because of his former connec 
with Einson-Freeman, point-ot-sale ad 
ising manutacturer and who ts one ot 
‘ountry’s foremost authorities on the 
of this medium, has announced his 
iation with The Mayers Company, 
Los Angeles advertising agency 
ackground and experience in display 
eeneral advertising insures a successtul 


in the agency field 


Unit Shows Application 
Of Upson Product 


eraphi colortul demonstration ot the 
tual appearance ot Upson “Dubl-Thik” 
tile panels on kitchen and = bathroom 
‘iter they have been enamelled in 
is provided in a new wall displays 
pson selling associates now being 
ibuted to them by The Upson Company, 
EIN, 
Vith the Upson “Dubl-Thik” fibre-tile, 
ot necessary to confine colors ot walls 
com and kitchens to the standard 
lors as scores of color tints and 
ire available in enamels with whicl 
an be finished, it is pointed out 
displays were first) introduced 
of regional annual conventions 
associations ot lumber dealers 


mut the country during the past 


nths Phev were Inspected with 
nterest there, iccording to Jame . 
Upson assistant secretary-treas 
represented thie Company at thes 


Kinkaide Joins 
Steiner Plastics 


Stem general sales manager 
Steme Plastics Mte. Company, an 


Edwin | 


Company ma sales Capacity 


Kinkade has jomed 


industrial chemical engineer, 
iduate of Pratt Institute His ex 
vith the American Cvyvanamid & 


Corporation, The Republic Avia 


illo. and the Ranges Penner 
s given him a wealt t know 
eld rt plastics 


Displayers Adds 
Ron Baird 


i tles promotor 
Lance | i W ( ir] is 
Display Inc., 239 East 56tl 
\ Cit is Ne snglane 
H othee is locate i S> 


Pallotta Returns 
Atter Vacation 


I> 1) ++ . 1 ] ‘ fe > eo 
Peadiiotla (isplay directo. } IX 14 
as returned to his duties 
{ spent with Mrs. Pallotta 








Don’t forget—send in your news 
ems about all happenings in the 
splay field: births, deaths, marriages, 
anges of position, anything pertain- 
g to display or displaymen anywhere. 
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Let us send you our 


Shourcom by Mail! 






s 














It's easy ... 


ip 


just send your name and firm name to us. We will place your 


An innovation in dis- 
play presentation 

At your request, we will 
send you our three di- 
mensional, full color 
pictures and viewer so 
that you may lean back 
in your chair and visit 


our showroom, at least 





the nearest thing to a 
showroom that there is. 
Everything is in natural 
color and appears full 


size. 


name on our routing slip and you will receive our fall and Christmas Showroom 
By Mail. We just ask that you return it in good condition. 


sana Te IN 


148 S. LAKE ST. 


*Showroom By Mail is a registered feature of the Dunlap Studios, Inc. 
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gare fashion-minded display directors 
now ready and store executives... 





the new C(I {J(I( manikin brochure! 


ORDER THIS FREE ILLUSTRATIVE LITERATURE TODAY ...IT'S YOURS FOR THE ASKING! 


L.E. HIER DISPLAY EQUIP. CO., INC. 


23 NORTH SIXTH STREET 


MINNEAPOLIS, MINNESOTA 


MR. LES HIER, exclusive Korrect-Way distributor 
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CASE HISTORY OF 
A PROMOTION 


[Continued from page 38] 


On February 3 the new shop and its he: 


liner were announced to the press by 
informal showing held for fashion report 
in the Circle restaurant of the store. While 
the coats were being modeled their merit 
Were explained by the sales promotion 
rector, Who together with — the buvers 
answered reporters’ questions This) pre 
breaktast was held ten days betore the first 
advertisement appeared so that report 


would have ample time to arrange 


photographs and sketches betore the stor 
advertising broke the news 
Phe tollowing Sunday the first newspaper 


SS eS advertisement announced the opening ot 


shop, the news also being broadcast bi 
...for fashion-minded display directors 
now ready and store executives... 


! 
radio Commercials on Stevens’ regular Su 


dav night newscast 
\ final meeting was held a half how 
betore the store opened Monday \ll_ sales 





cr people trom the two departments featuring 

° the “Sportleigh” line, the millinery depart 

the new ( ) manikin brochure! ment where matching hats and bags are 
available, plus all members of the alteratior 

ORDER THIS FREE ILLUSTRATIVE LITERATURE TODAY... IT'S YOURS FOR THE ASKING! denattinents, attended this meeting at whiel 
time the complete line was again modeled 








and a two-fold picture of the shop and. its 


| headliner was presented to familiarize then 
a ; with the merchandise, the manner in whicl 
PIID . it was to be sold, and where customers 
: @ e “le A : 
could purchase it 
Z O any d buto \s the coordinated promotion approaches 


a finish early Monday morning interior 


display mannequins were dressed and eleva 








tor display cards were positioned. 





Po tie-in with the manutacturer’s nationa 


IW BOARDS advertising the “Sportleigh” logotype was 


featured in all) promotional material. Ad 





IMPORTED 
BAMBOO BLINDS 
SPLIT BAMBOO 


IN NATURAL COLOR 
WITH PULLEYS & ROPE 


vertisements and elevator signs reproduced 
the figure cuts and “Sportleigh” in its 
familiar script form was incorporated 1 
2-foot plywood letters as part of the per 
manent decor of the new Stephanie Coat 
Shop The logotype lettered in’ black or 
22 by SS8-inch sheets of white paper also 
appeared in the windows, centered on. the 
back walls painted gray and flooded witl 





3 Ft. Wide By 6 Ft. Drop $ 3.00 Ea tod ; 
green light to set a spring-time mood. Cleat 
4 Ft. Wide By 6 Ft. Drop $ 4.00 Eo. white spots were focused on the mannequins 

5 Ft. Wide By 6 Ft. Drop $ 5.00 Ea. to highlight details of the coats and 
6 Ft. Wide By 6 Ft. Drop $ 6.00 Eo. play up the tabrics, since both tabrics an 
7 Ft. Wide By 6 Ft. Drop $ 7.50 Eo. details of tailoring were important features 
+} 
8 Ft. Wide By 6 Ft. Drop $ 8.50 Eo. In stressing the quality-price angle \t the 
9 Ft. Wide By 6 Ft. Drop $ 9.50 Eo fect of each mannequin were tear sheets 
; ‘ . , om thre le l actt ¢ *S a) OtwWON:E Ok 
10 Ft. Wide By 6 Ft. Drop $10.50 Eo. 1 n inufacture! _ prom tional | 
let Keach page sketched the coat worn by 
the mannequin in the window, along wit! 

CHINESE RUSH SQUARES | color swatches of the available fabrics 

: Heavy, construction-type wallboard, per- 

iz” x 42 $6.00 Per Doz. , : Copy on window signs adequately cover 

manently formed into flowing, graceful +] “as ! , ; 
he tou MINtS Necessary oO Make a I'd 
W vite For Price Lia curves. Curve can be sawed, nailed matic presentation of the coordinated theme 

glued or painted. Write today for a free new an partment, mode Tate pl ice, New 


catalog fully describing this and other exclusive line, junior sizes located 


Greggory boards: Flexit, Striped and different department \ small card calle 
and Block Bevy Board, and 28-Ply Curvo. attention to the Junior Deb Shop's partici 


pation without detracting from the i 
DISPLAYS ING. 


Manufacturers @ Importers @ Creators 


43 W. 56th St., near 5th Ave. 
New York City 19, N. Y. 


purpose of the display 















cid tee ges eee 
GREGGORY, Inc. 
2929 S. WABASH AVE. 
CHICAGO 16, ILL. 


veying the fashion intormation with w 
the store endeavors to attract custot 
by educating them to look to Stevens 
new and important fashion trends 











Qn opening day as a final gesture Djs] 














PRIL, 1949 


ector Arthur Gault provided all eleva- 
operators with pink carnations for the 
Attached to the } 
wers were small white cards announcing 


| 


els of their uniforms 


new shop. 

It is impossible at this early date to 

asure accurately the success of such a 
carefully planned operation, but Sport- 

gh business has been running well ahead 

planned sales and the management feels 

it time and effort have been well spent 


Literature Now Ready 
On Sound, Motion 


\ set of catalogue data sheets covering 

hasic display mechanisms trom turn 
bles to synchronized sound = systems 1s 
ivailable on request from Gale Dorothea 
Mechanisms, 37-61 85th street. Jackson 
Heights, N. Y. 


lete information on size, speed, weight and 


Each sheet provides com 


ist. as well as indicating familiar and 
usual methods of application 


Tello Operating 
As Free-Lance 

Frank Tello, formerly connected with the 
lay department of Stix, Baer & Fuller. 
St. Louis, has opened an office as a_ free 
lance displayman at 756 Paul Brown build 
He also represents Silvestri Art Mtg 
Company, Chicago, in the St. Louis area 


Membership Drive 
For Los Angeles 


rhe Southern California Display Club, 
ler the direction of President Stanley 
Fhompson, The May Company, ts launch 
1 membership drive 
Other officers of the group are Roget 
Pickett. Rathburn’s, North Hollywood, vice 
ident, and Frank \ckerman, reelected 
treasure! Ralph T. Dickey, the 
president, is chairman of the board 
\lso serving on the board are 
Harold Kelly, IT. Vo McKenzie, Anthony 
Golff, Ernest Nardini, Henry S. Schwarz. 
Farl Wells, Louis Craig and John Flotten 


aurectors 


Two From Staples-Smith 
Visiting Europe 
Ceciha Staples and Ruth Scott, of Staples 
ith, Inc... New York City, left on March 
by Air France for Paris. They will 
several weeks in) Furope. with no 


Itinerary 


Fowler, Dick & Walker 

Wins Local Contest 
first prize of $25 in a local Red Cross 
mw display contest was won by Fowler, 
& Walker, Binghamton, N. Y., 9 with 
| prize going to Walter's Shoe Store 
Phi Shop, Johnson City, was given 
able mention 








Don’t forget—send in your news 
tems about all happenings in the 
lisplay field: births, deaths, marriages, 
hanges of position, anything pertain- 
ng to display or displaymen anywhere. 
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Put Appeal in your Windows .. . 
and Interiors . . . with 


REED w RATTAN 


Eye-catching new treatments 


for every display need 


A. LUTZ 


Manufacturer of Baskets * 
3 West I 8th Street e 


New York 11, N. Y. e 


Window and Interior Displays 
CHelsea 2-6264 














~~ 


> 


the new \)¢( 





sserer fashion-minded display directors 
now ready and store executives... 





Waalig: | 


(UG manikin brochure! 


ORDER THIS FREE ILLUSTRATIVE LITERATURE TODAY ...IT'S YOURS FOR THE ASKING! 
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PRODUCE LETTERS 
EASILY -QUICKLY 





in any size ranging 
from characters 3’ 
high out of 4” 
stock, up to 12’ 
characters from 3° 


stock. 


BOICE- 
CRANE 


No. 2208 
HEAVY DUTY 


24" x5" 
J} JIG SAW 


Fast, clean, accurate, vibrationless contour and straight 














cutting, inserted blade work and heavy jig sawing Only 


24° jig saw that cuts materials up te 5” thick, and 


the only one capable ot ousing anv blade ) to 9 
long Blades may be turned 90° for ripping long 
stock Instant control from high tension for heavy 
sawing to a sensitive tension for delicate work Guar 


antees longest possible blade life Tension instantly 
released to make blade changing really fast and easy 
Oversize 20° x 20° highly polished, cast iron work 
table Two-way tilt to 45 50% longer blade stroke 
euts thicker stock 


struction throughout A lifetime of trouble-free service 


faster. High quality, sturdy con 


Write for Free Catalog 


BOICE-CRANE COMPANY 
896 Central Avenue + Toledo 6, Ohio 





for the 


new look... 
display WIGS 


Vise Vay 


uulelalehcekaitlastaie) a 


arranjays Wigs 
34 West 20 Street 
New York, New York 
CHelsea 3-8340 











WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 


319-321 N. Paca St Baltimore 1, Md. 














COSTUMES of YESTERDAY 
Rent from 


KATHERINE BURR FLEMING 


76 Rogers St Branford, Conn. 
Phone: New Haven 8-1836 
Write 


f rcular of photos 
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COLORFUL SEASON 
IN LOS ANGELES 


[Continued from page 29] 


trom being too harsh. 


rrevented the window 


Strong lighting also helped capture thi 
desert eel Yo 
e famed “Surrey with the tringe on 


for the spring 
Nash & Co 


striking and quite real 


top) furnished the atmosphere 
pening windows at the I. ¢ 
Pasadena Phi 


surrevs used in all the 
a gold trim on. the 


windows were 


painted mint green with 


heels and other decorations The imside 


he surrevs was navy blue and 


painted 


he tringe or top Was white silk Vecessories 


lisplaved against the navy blue seats wer 
maint and colortul to blend with the old 
toned — setting The mannequin was 


ereen with pastel and navy 


blue accessories Phe display card read 
For 60 Years A Nash Tradition—todav’'s 
tvles at timel prices’, and was done in 


fashioned letters to carry out the theme 


e background was a. de 
r , vindows were ieghted wit 

1 }» ~ 
| thre cent carpet fashion openings 
Display Dire Stanley Ie. Thompson de 
\ \ Vs to s Wdine ditterc t 
( pet al diftes E SEVieS Of Fu 1 
‘ ment \t one ene t the wa 
L114 CL tiie irpet display s \ 
{ various colors ino which it was 
ivallable In the background a large tram 
section of the carpeting out. flat 
it prospective customers or just plan 
\\ shoppers could sec ina Mispect its 
Phe trames and background were 
same color In this case an olive greet 
he style ot furniture suegeested for the 
ticular rng shown was displaved at. thr 


e window 


Yoger Pickett’s Valentine series at Rat! 


AOPREL, a 


bun’s in North Hollywood was quite an eye 
catche lars with built-in shadow-boxe 
each window 


with deli 


were placed at each side of 


The shadow-boxes were framed 


cate white organdie ruffles and hel 
suggested Valentine gitts Gslistening = re 
hearts, decorated with white 9 organd) 
ruffles, were suspended from the cetlin 


by white satin ribbons. The display car 


were made in two. sections. One sectr 


carried specific copy describing the met 


chandise displaved in the window, whil 
: 


Cire other 


Steal Her Heart” (01 


overall theme—"] 
“This heart , as the 


display 


carried the 


might be) Vhe cards wer 


case 


edeed in white lace and decorated with 
leneth of red ribbon 


\t The Mav 
play Director Stanley Fk 


Company-Downtown, Dis 


Phompson did a 
very swank window entitled “First Night at 


the Opera’, as seen in the photograph. A 


large panel in the background was covert 


with black marble wallpaper. Black marbl 


res were laid on the floor. Two mann 





quins dressed in ruffled evening gowns an 


bored with the whole thine 


trot oF ‘the 


looking very 


were standing wu background 


panel \ 


with a carved wooden cornice was tastened 


shadow-box draped in satin and 








to the background panel and held both the 
sien and suggested accessories 
We invitee DISPLAY WORLD 


readers to make frequent use of the 
Service Bureau for information on 
resources for all types of display ma- 
terial and equipment from air brushes 
to zebras (stuffed), or for general 
consultation on display problems. No 
charge is made for this service, of 
course. 











—This is one of the display treatments in the showrooms of Julius Kayser & Co., New York 


City. 


Gloved hands are outstretched as if in farewell to balloons of the Montgolfier type in 


each shadow-box— 
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Dallas Firm 
Has Round-Up 


Hk Calitornia-Texas Round-Up, at 
innual event at A. Harris & Co., Dallas, 
was held the week ot March 14th. Fon 


fourth consecutive vear it applauded 


ichievements of Calitornia designers in 


ns, arts and cratts. It was a proud 
wledgement of the close kinship be 
Texas, a Southwestern state, and 
rmla ol the West Coast Their ex 
histories, their strong personalities, 
inbounded enthusiasms have a same 
idenced in their way of lite Botl 
hippers, both lovers of intormalit 
tlso have an artistic unity that makes 


imics and Calitornia fashions 


daptable to Texas as to California 


Round-Up week there wet 


lavs and exhibits throughout. the 

| t stvle shows) wht 
. ne Cal hia Tashions t i 
( Phe side Walk publi Was 

il treat b Fed Solomo1 

vit 1s 4 displa 

g to it Calitori 

t Most ippropriate 

| s achieve many ways 
ers i] le il Cl rT 
142 tle red Iron 
Harris’ for the occasion provided 
tul tropical background 
t vit Calitornia (areen royal 
tea leaves on vucca_ stalks, three 


a window, were plac ed at different 


oss at the base. and arranged 
lows, beautifully in) bloom, 
plants and anthurium Po 
osphere, tropical birds sat 


then pr rches love birds, 
parrots—all adding to the 

the scene with their bright. 

red teathers. Rattan bird = ca: 


A 


g 
ndow lent a novel touch, at th 


< 4 
wing off accessories to good 
tage Phus this series of Harris 
ustomers ina Calitornia mood 
en entered the store and were 
mplements for the cool, sum 

Nia tashions they presented. 
ighting the California-Texas Round 
k was the style show held on 
Saturday \t this time all the 
finest of California fashions were 
le Lhe show was divided into three 
Che opening one showed the Los 
on station with its Spanish 
ture so typically California, its tile 
any beautiful flowers. Through 
irches were seen the coaches of a 


marked “A. Harris & Co.” and 


train caller, red Caps and 

blacks added to the realism 

ere Various versions of traveling 
vere shown as a holiday crowd 
ind trends met them in casua 


rful and = intormal 
scene was at a swank resort 
Ing trom the inside of the lobby 


} 1 1 1 , 
ndah that had a red and vhite 
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- TRUE BUBBLES % 


Hand Blown from 


Clear and Colored Glass 


{ssorted Sizes: 1’—14"—1'yy"—2” 


ry % 
7... © 
g : 


{ssorted Colors: Crystal-—-Green—Blue—Amethyst 
Light Green— Aqua— Amber 


Blue Green -Orange Red. 


| Gross Assorted Sizes and Colors S17.00 


Contact your jobber or order direct: 


MALROS COMPANY 


“THE HOUSE OF COLORS” 





BOX 289 DOVER, N. J. 








Your Chipping and Breakage Problems are Over! 


Another new creation! Blouse, Sweater, Coat and dress forms in flesh 
colored "NATEX" rubber. Chipproof and washable. Fits on any stand. 


No. DR—each, $5.85 No. CR—each, $4.95 


JOBBERS AND CHAIN STORE DISCOUNTS GIVEN 


NATIONAL MANNEQUIN CO. 


308 


Subsidiary of National Art Studios 
S. MARKET ST. CHICAGO 6, ILL. 
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FOR BEACHWEAR! Solving A Problem 
=e In Longines Display 


= SEA FANS 


~ SEA FEATHERS 
> COLORED SANDS By LEONARD B. SADOW 


~ LIFE PRESERVERS Stylecraft Paper Box Company, Brooklyn 
- STAR FISH 
=SHELLS ; 
= HE problem in designing and = con background a thin layer of transparent 
aaa TT structing the type of display wanted acetate so that the proper adherence could 
- iMPORTED FANS by the Longines-Wittnauer Watch be made to the walls and top of the acetate 
- {IMPORTED PARASOLS Company for national distribution was to — cover. 
— RATTAN DISCS devise a unit which could be used in the The second problem was that ot mounting 
- RATTAN MATS window of the average jewelry store; it the die-cut figures so that they would appear 
> SPONGES should suggest the date of the establishment — life-like and still be held) securely. The 
> SEA GULLS of the company in 1866; it should be sturdy, usual method of using cardboard easels was 
> BIRDS interesting and novel tricd and discarded due to their tragaility 
- PALM TREES Po meet these requirements a display was An interesting method was utilized instead 
= CACTUS worked up consisting of a diorama with — pointed sticks of hard wood were fastened 
~ BAMBOO POLES human interest introduced by showing to the back of each figure and glued into a 
people dressed in the costumes of the period, hidden block of wood underneath the dio 
Write For Price List In the background there is a reproduction rama. The proot of the pudding in_ thus 
of the original building of the company, 9 securing the figures was that out of thou 
together with a miniature show window sands of displays shipped to all parts of the 
Phe entire display is shielded by a= trans country, no more than a handtul were dan 
and parent acetate cover, silk-screened with the aged in transit. 
requisite advertising matter The entire Another novel innovation used in- this 
DISPLAYS ING display is placed upon an imitation mahog display was in the construction of the store 
' any block front. Mirrored acetate was used to give 
Manufacturers @ Importers @ Creators In making this display many ditheulties the appearance of depth in the window and 
were encountered and overcome First was the store windows were printed upon trans 
43 W. 56th St., near 5th Ave. the securing ot the cardboard back to the parent acetate which was curved and molded 
New York City 19. WN. Y. acetate walls of the cover It was found — to the back so as to give the appearance 
necessary to laminate onto the tace of the a full window 

















Here is a Hat Salesman that works 
Day and Night, Sundays, Holidays, 
Without Pay 


THAT'S Mr. HAT-STA 


neh nas roe, voy | Mee an FETENAL JER 


Sarees eee 


Pisa ido0 Wee, 


isa wows 
¥e aka «tt 


eae eect 





$19.50 
dz. 


PERFECTION WITHOUT EXERTION 
CREASE REMAINS PERFECT 
STRAW OR PRE-SHAPED HATS 
NOT AFFECTED BY VIBRATION 


a 
e 
e 
e 


Iimmeciate delivery at your fixture house 


or 
ALPERN’S Jia rene 
608 PENN AVE. _— PITTSBURGH 22, PA. - LONGINES tute as 
Atlantic 4130 THE STURDY any pep RLDS ost nONORED waren 


Manufacturers—H AT-ST A—Designers 


PENDAML Ww I TTNAU 


ER * 


Illustrated Folder On Request 




















949 





PRICE, E949 


VISUAL MERCHANDISING 
[Continued from page 25) 

mes . a portion of the total store ex 
ioc. 

Sales of slow moving items can be tn 
ased through special promotion using 
se important positions but the sales in 
ase may not necessarily justify the use 
the space. Still it may be the lowest 
pense form of promotion to help balance 
cks. Ordinarily these positions should 
used to play-the-winners and help further 
overall store profit picture. 
Every sales area should be scientifically 
irted to show the relative importance ot 
various positions to be considered when 
canizing store merchandising and pro 
ition plans. 


INTERNAL STORE MERCHANDISING 


AND STOCK MANIPULATION 


The next step toward efficient selling 1s 
rchandise presentation Here the idea 
lo expose items tor sale somewhat in 
sper relationship to sales possibilities 
provide sufficient backup stock to take 
ire of normal selling. To make merchan 
e easier for sales people to sell and 
sier for customers to buy through neat, 
eanized arrangements, informative pricing, 
\ thorough knowledge of merchan 

is necessary so as to make every 
contribute to furthering the overall 
objectives This calls tor teamwork 
those responsible tor actual buying 


selling 


Scientihe merchandise presentation witl 
right fixtures exposes more merchandise 
ore peopl It promotes trade-ups and 
sales of related items It enables a 
iler to stock maximum amount of met 
lise in a minimum of space. which 

a higher volume of sales per square 
space occupied 

lent merchandise presentation to the 

tomer also results in- efficient stock 

nt and unit control facilities; this en 

les the retailer to know where he stands 

ill times Facts gathered from. these 


rds serve to guide the planning ot 


ture merchandise arrangements and dis 
promotions 
Is activity calls tor scientific stock 
ipulation within the store, using facili 
to best advantage for proper merchan 
exposure in close relationship to sales 
sibilities It might be compared with 
ing the entire selling area work like an 
natic vending machine. The only thing 
ing is the placement of strong pro 
mal effort behind the most timely in 
nd items 


PROMOTIONAL PLANNING 


(Displays and Advertising) 


retailers can afford to wait for bust 
to come Generally it is necessary to 
Iter sales and this calls for display 
otions and advertising. Display pro 
should usually be made to high 


merchandise values offering the greatest 


possibilities they should take ad 
ge ot the best selling positions in 
vs and inside the store, depending 
+} 


le nature ot the merchandise, its 


Hilitie S. €ut 


ners are interested in merchandise 
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ve FOr fashion-minded display directors 
now ready and store executives... 





the new (iI OMG manikin brochure! 








ORDER THIS FREE ILLUSTRATIVE LITERATURE TODAY ...IT'S YOURS FOR THE ASKING! 


MIDWEST DISPLAY EQUIP. CORP. 


2310 LOCUST STREET ST. LOUIS, MISSOURI 
MR. VERN ZELLER, exclusive Korrect-Way distributor 



























f bya) = “ag 


BAROQUE 1818-D 


Frame up those ungainly spots. 
Here's a masterful pattern 
in oyster white and gray to 
enhance your skill and vitalize 
any window or case. Use as 
a valancing or border. 


SIMPLE and EASY TO DO. 
At your dealer's or write 
direct. 9.75 per roll 25'x19". 


ISINGLASS VALANCE CO. 
5206 TILDEN AVE. - BROOKLYN 3, N. Y. 










F pont 
Show 500 FIFTH AVENUE 


al ay~* stacer NEW YORK 18.N.Y 











WHERE TO BUY 
LITHOPHANES 


e ST. LOUIS, MO. 
GARRISON WAGNER CO. 
2018 Washington Ave. 
Write for catalog. 
@ CHICAGO, ILL. 
ADLER JONES CO. 
521 S. Wabash Ave. 
Write for catalog. 
@ WORCESTER, MASS., LONDON DiIs 
PLAY, 55 Commercial St 
@ PITTSBURGH, PA., CAPPY & CO., 
323 Boulevard of Allies 









CORPORATION 


Home fice and Tuclory 


140 WEST FOURTH ST 
CINCINNATI! 2. OHIO 





@ PHILADELPHIA, PA., HANICKS DIS- 
PLAY STUDIO, 138 S. 3rd St. 
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EW / values . not displays, advertising, deco be the most important of all. The me 
rations, fixtures and what-not. They want  chandise story is dramatically present 


to find what they want at their convenience, with pictures and what-not to express 


IN CHILDREN’S sO why shouldn't store displays shout the idea at a glance. 
merchandise messages from The unusual type which bases its funda- 





most timely 


the house tops, so to speak . 2» Starting the mental appeal solely on the element 
MANNEQUINS selling job without the aid of sales people. — surprise. 
\ retailer who does not take full advan The assortment type which chietly caters 
tage of promotional display opportunities to prospects already in the market to | 












might be compared with the retailer who .. but have to decide which 
buys newspaper advertising space, but Phe mass type which is highly intormati 
rather than prepare a forceful sales. story as to what is new in stvles, colors, devel 
YOURS merely runs the blank spac« ments, ct 
for the \dvertising builds traffic, pre-sells and Phe neat and orderly type which is simy 
asking... creates preference through the offering of a presentation of merchandise with littl 
a limited number of caretully selected items no thought behind the idea other than 
send or services. Displays in windows and in make the arrangement neat. orderly at 
for your side the store exploit all traffic opportuni clean 
FREE ties within their range with emphasis to Phe institutional type which aims 
copy advertised items. They cause customers to — strengthen the position of the store in the 
browse, be reminded and become specifically | community. 
interested in the greatest number of items Phere are other types, too: but ino at 
to result in the maximum return per dollat alyvzing displays after installation, it wil 
to be spent on promotion. (If all) promo usually be found that they tall into one 
tional budgets were to be wiped out in the above classifications or in a combinatiot 
their entirety stores would continue to ex of several. Further study will help dete: 
a ys coin Ae nate hag ploit opportunities through display.) : mine what type, or combination of types 
janie mink. > cele ea | Maximum results can only be obtained will be the most effective in terms of sales 
soles appeel por dieplay inchi AR through teamwork planning between al! results 
yours FREE) invahic. hondcome: now buying and selling departments. Much depends upon the traffic normal 
color brochure. Send for your Still more research 1s necessary to get exposed to the space being used tor tl 
copy NOW the most out of visual merchandising—rep- display, the value established by the mi 
resentations and display = promotions, — re chandise itself, the weather, the timeliness 
search to help improve actual merchandts¢ ot the merchandise, the timeliness of dis 
MODERN GE vindows and inside the store \ study of | play installation, ete. Much also depends 
A DISPLAYS, INC. individual displays will reveal that there upon advertising tie-up and the imdividu 
101 WEST 31st ST.. NEW YORK I, N. Y. are Various types, each with a different — efforts of sales people 
ipproacl Here are a tew examples It must be remembered, too, that cert 
Phe dramatized type which is believed to | display spaces are worth more than otl 








Nosecount INSTITUTE 
of DispLtay RESEARCH 


~ Tpassers | tooxers | STOPPERS 
| | | 


| 
| 
| 
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ARNOLD CONSTABLE 
BEGINNING TOMORROW! FINAL CLEARANCES and DRASTIC REDUCTIONS! 


<0 site beter feet mdee of nal ot teenie wren & met 


t Gitte = Meath 
euorer Cerne greet Sheen 3 Pert ek tocanen 
Leserientty ; ue ; 
Furred Coats oe 


i ® 


Af )) 





ate 


‘64 ‘4 sonennene 
ma = Mink Coats 


wt wevings op be 


50) aed wore! 








REsszsd: 
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Samer! ter Bow on ol! Reroeg! these @ideernes 


All-Occasien Frocks 5.00 


~in 





Write for our illustrated folder DS-| 
entitled ‘Selling Through Suggestion’ 


ch ae 
A ¢ \ - 37 EAST 12™ STREET 
r MIS NEW YORK 3,N. Y. 
* BULLETIN COMPANY —'Miss Wolfwhistle, how is it that you always report more ‘lookers' and ‘stoppers’ than the 


rest of us?'"— 
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to their traffic locations; and it ts 
ous that a display of any kind set up 
a preferred position will increase sales 


a certain 
malls 


es inereases might 


of 
1} 


1 
va) 


t 


ns of 


merchandise 


such 


extent even Tol 


considered as slow moving. 


prove to he costly aR 


expense for occupied 


iW the cost of necessary display 


Space 
more so, 


verties and materials is added 


( success OL a display also depends 


its contrast with surrounding displays 
displayed inl a 


example, a garment 


iised position will stand out and be seen 
MOE peopl when displaved alone, 1 
displaved against merchandise im a 
position but the same garment 
rangement among many identical treat 


nen 


rt 


st successtul 


ture display 


ce out 


( 


lost. being a 


ol an organized assortment 


ts would be except tol 


spite of all the variable contributing 
there is. still 


rs and outside influences, 


itt 
eed for a flexible evaluation method tor 
line a retailer in advance which one ot 
several types of displays is likely to be the 


t 


Charging departments 101 

: 
space, based on its value, 1s 
step toward the torcing ot improved 
Such a= practice will 


displays to correct 


av scheduling. 
requests tol 


rs’ mistakes, requests for more space 
ae ' 
necessary, et It Will Heip assure tire 


that the right merchandise 1s evel 
‘ 


space at the right time; and tha 


not spending money to build up the 


slow movers at thre expense ol losing 


on items with greater possibilities tor 
re das a whole 
study of display ll 


tvpes WIll Mean More 
e merchandise is always right, and 
departments for space will hely 
some measure Of assurance (This 
as been standard actice 1 

tet .r<>. ) 
rt yrreanize a check list ot disptla 


or consideration whet 


splays Such a check list coul 

npiled within the framework of — the 
\ttentio Interest Desire 

\ction’ tormula Kkach listing would 

is a reminder im determining what 

CTHES Wer included 1 al Itted In eacl 

constant study and by compariso1 


es results, a retailer will end up witl 


eulde for planning future displays 


but never a set tormula tor vear-in and 


ut use, because want change 


peopl 
ally change to eliminate 
What is 
l tomorrow, and what is good for one 


¢ mav not be good tor anothet On the 


visual monot 


good today may have little 


200d Vea&rs 


cvele and be even 


hand, what was 


back through a 


oday or tomorrow. Displavs to be 


ctive, alive, interesting and inviting will 
1] 1 

ivs call tor change and new ideas. Still, 
Is a need for tacts to show what 


present mm successtul displays 


ts were 


pick more winners by betting on 


Ites established bv Past CNX rience. 


more visual merchandising researc 


eded but not research tor the sake of 


irc] More 


laving the 


research 1s needed tot the 
ground-work for a sound 
taken 
present bud- 
up sales at less 


When 


Of action 


vithin the 


action to be 
limitations of 
result in) speeding 


se oper. transaction through a 
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the new |)¢/ 














...for fashion-minded display directors 
now ready and store executives... 


V, manikin brochure! 


ORDER THIS FREE ILLUSTRATIVE LITERATURE TODAY ...IT’'S YOURS FOR THE ASKING! 

















es 
-. ‘ , 
si S s 
: PPYOR ; eo): 
. . ele ° ° ° 5 . 

Ce ad, SCICHITIAG analysis such resul Cal : 
rw trac a } ml lt ectly to visu ere 
lising as t ( adinating vehictk It sho 
ot be too theult to sell management 
hudeeting a large percentage sales 
further the program. This is very import 
today is. too man displays throughout 
stores sa ibsolutely nothing Many items 
ire lett to speak Ol themselves except 
the string tag wit the price Complete 
STOTE COVETALE 1s necessary to tive porrnit 
that every item carried in stock calls 
its tull share of attention 


\ssuming that display materials are being 
purchased wisely and = present budgets do 


not provide tor sufficient coverage to make 


the most ot trafhe opportunities, there 1s 


only one answer: prove vour case with ta 


Frank Malehorn Joins 
Williams Corporation 
Frank Malehorn. one ot 


known displaymen, has resigned his positiot 


Baltimore's best 


with Wyman's, Ine. in order to join the 
William’s Corporation, + South Liberty 
street. of the same city The tirm as. the 


local Korrect-Way 


products. 


distributor ton display 





Don’t forget — send news 
items about all 
display field: births, deaths, marriages, 
changes of position, anything pertain- 


ing to display or displaymen anywhere. 


in your 
happenings in the 








Beautiful Third Dimensional 


SHADOW BOX 


1 Processed in soft neutral colors 


1 Assembled in a few seconds 

1 Made of heavy board (200 Ib. test) 

1 Large opening 15" high x 18" wide x 
7" deep 

1 Overall size 27'' high by 30° wide 


Only *22° ea. 


(Packed 6 to a carton) 
$2.95 each—for less than 6 
IMMEDIATE DELIVERY 


RIVARD PRODUCTS CO. 


P. O. Box 9, Mishawaka, Indiana 
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om Now.. ‘Suetiiinlios 
LIGHTED MOTION! 


The NEW Model “712” 


oto-Sho 


ELECTRIC TURNTABLES 


HE FAMOUS ROTO-SHO y 

Electric Turntable is now — 
available with a two-way. 
built-in receptacle to per- 
mit novel, self-contained 
lighting effects ... as 
well as operation of elec- 
tric appliances of all kinds 
while the table revolves 
three times a minute. 

There’s nothing like 
"712" to revolutionize your 
window trim . . . because 
motion plus unusual lighting is the key to 





successful displays! Sturdy, all steel, it 
carrys up to 200 Ibs. Diameter of turn- 
table 18”, A.C. only. 





Lights 
turn 
with 

table! 





Many display jobbers stock it! 
Write NOW for full information about 
"712" and our COMPLETE line of 
ROTO-PRODUCTS. 





GENERAL DIE & STAMPING COMPANY 


— O. 262 Mott St., New York 12, N. “a 


Available! 
Novelty 


DISPLAY FABRICS 


featuring 
Multicolored Rainbow Nets 


in a beautiful variety of colors 








Visit our display at the June Convention 


ASSOCIATED FABRICS CO. 
(Division of Associated Fabtex) 
1600 BROADWAY NEW YORK 19 


NEW CATALOG 


Now Ready 


Write for it today, 


e New MEN MANNIQUINS 
e Masculine Deluxe FIXTURES 


as well as Ladies & Children Manniquins 








wt features 








MIDWEST 





MANNIQUIN DISPLAYS 


i 532 N. WATER ST., MILWAUKEE 2, WIS. | 





THAYER & CHANDLER AIRBRUSH 


for the par treular artist 


17a OG 32 


THAYER t , CHANDLER 


910 W.VAN BUREN ST., CHICAGO.ILL 
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LIGHTING TRENDS 


[Continued from page S81] 


store, OF a 
the 


whole 
display 
attract shoppers 
attract atten 
effective 


the 
effective 


purpose is to make 
part of 1t, an 
Street. 
when the 
alte! 
open front 


from 


This is done to 


store Is open, and to 


1 
kours 


Phe most 


that 


tion store 


stores are those have bright 


displays and interiors 


“In spite of distinetive layouts, modern 


store fixtures and caretully integrated in 


terlors, some open-ftront stores have been 


disappointing to their owners and designers 


alike. Shoppers couldn't see the interiors 
satisfactorily because of the reflection in 
the plate glass. Instead of performing the 
function intended (removing visual bar 
riers), the open glass) tront became a 
mirror for exterior surroundings the im 
ges of which obstruct the ‘open’ view 

“y ight colored surtaces, brightly lighted 
plus higher values of light on individual 
displays is) the only successtul way to 
counteract distracting and veiling reflec- 
tions. It is often said that we learn the 


hard way Untortunately this has been true 


TRADE PERSONALITIES no. 74 


APRIL, 1945 


tor a number of open-tront stores built las 
year. 

“It 1s to be 
1948 


some ot th 
thi 


that 
not be 


‘ xpected 


errors of will repeated 


Vear. 


“More organizations, designers and con 


include lighting recommenda 


sultants now 
tions in their services to merchants. Man 
national wholesalers and manutacturers at 
suggesting to their retailers ways of light 
ing to help the sale of their goods. Som 
maintain display rooms and model stores 
to show lighting methods along with dis 
play and layouts. Manutacturers of buil 
ing materals, finishes, and display materials 
offer lighting information along with that of 
their products. 

“This further indicates increasing recog 
nition of the importance of lighting in_ re 


More 


period 


tailing emphasis is to be anticipated 


in the ahead. 


“Questions often asked are: What is. th 


latest in store lighting? What form will it 
take during the year? Will it be fluorescent 
or filament or both? It 1s difficult to answer 


these questions in the way that styling ques 


thons are answered in the case of women's 


by Tony Brinker 










‘OBBYy— FISHING AND MORE 
FISHING ! HE SPENDS ALL THE 
TIME OFF THE ROAD CHASING 
SOME KIND OF FISH. SPENDS 
TWO MONTHS OF THE YEAR IN 
FLORIDA BIG GAME FISHING. 
HAS WON MANY AWARDS FOR 
SALT WATER FISH AND THE APRIL 
ISSUE OF FIELD AND STREAM 
MENTIONS HIS NAME FOR HIS 
PRIZE BONE FISH. His ONE 
AMBITION... TO BREAK THE. 
WORLD RECORD FOR SAILFISH — 
ans ON LIGHT TACKLE. 


REPRESENTING pitino DAZIANS, 
AND CRYSTALLINE PLAST! 


A 
cs 
OF 


IM CLAIMS TO HAVE THE SHORTEST 
CAREER AS A WINDOW TRIMMER ... 2 Hours! 
CAN STILL SEE HIMSELF BEING CHASED 
OUT OF THE STORE, MINUS HIS HAT AND 
_COAT BECAUSE HE SMASHED A NEW 

WR MANNIKIN'S HEAD INTO A PILLAR 
WHILE CARRYING tT TO THE WINDOW. HE 
REMEMBERS FIRST ORDER HE WROTE... 
ROLL OF BLACK AND WHITE CHECKED 
PAPER TO SHOE SHINE PARLOR FOR FULL 
OUNT OF $].00. ONE T/ME TRAVELLED 
ASTERN TERRITORY, NOW HE 
ke GOVERS WISCONSIN, INDIANA 
cad) 4 ILLINOIS, WHERE HE 
As MADE MANY 
FRIENDS AND 
DOES AN 
. EXCEPTIONAL 
JOB FOR THE 
Awe. FIRMS HE 
Se REPRESENTS. 







































it 


‘nt 
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wns OF automobile models. However, 
answer appears to be something like 


[he principles of store lighting are well 
lished. They embody the fitting of the 
ting to specific merchandising functions 
viously there will be variation in_ the 
phasis of certain of these functions de 
ling upon the kind of store, and the 
racter or atmosphere to be achieved. We 
look for refinements in lighting equip- 
nt and techniques that help in developing 
satistving architectural concepts 
Huorescent and filament sources will be 
chosen not so much because they are 
er type but rather because of their suit- 
ility to specific functions 
In store lighting we do not expect a 
model each year; rather, we expect a 
ntinuing process of improvement in the 
eans and the techniques of application to 
ieve the end result of helping the mer- 
t sell his goods profitably.” 


Bamberger Opens 
Morristown Unit 
Morristown, N. J.. unit of L. Bam 
ver & Co., Newark, opened Friday, April 
vith thousands of persons attending a 
il ceremony held at. the Park Place 
rane Later the crowds inspected the 
lepartments ot the three-story. store 
air conditioned store has decor in 


ng with the historical tone of the ex 


Pastel walls of departments are often 
mplemented by adjacent wall areas in 
rper tones \ccents are in. tangerine 
Murals are ot historical terest, One being 
spired by drawings in a book published 
the area a century ago The modern 
rease is Colonial in feeling with a broad 
panse and a mural of a Federal eagk 
turn. Robert McCorkle, Bamberger’s 
manager, designed the murals. The 
Is also painted around a clock be 
elevators 
Fixtures of the store are simple and 
tional vet modern. They are arranged 
nvite Iree flow of trathe throughout the 


Well-Known Display Firm 
Goes On Radio 
Vazian’s, Inc., display and theatrical fabrics 
pany ot New York City, 1s the sponsor 
daily 15-minute radio program’ broad- 
over WOXR, of the same city. The 
im is designed to add = clients from 
other than the two mentioned above 


Exhibitors Group 
To Study Shows 


he Exhibitors Advisory Council has an- 
ced plans for its first annual clinic to 
s Ways in which industrial trade shows 
€ improved as sales media and_ the 
ms that contront exhibitors. The elinis 
e held at the Hotel Statler, New York 
on May 26 


DISPLAY WORLD 93 














It‘salways “show-time”’ 
at Lico . . . featuring 
the all-time hits of the 
display world. We pre- 
sent the ‘’Stars’’ of 
Modern Plastic Display 
Fixtures, Eye-appealing, 
Dramatic and designed 
to help sell your 
product. 


MUNICIPAL AUDITORIUM 


May 1-5 
BOOTH 68 
Hit of the Goer) 
LUSTRA-CITE = 25 west eam stacet 


NEW. YORH 1, N. Y. 


— INDUSTRIES, Inc. Pennsylvania 6-6803-4 


Mileo Mannequins Can Wear Anything 


SPORTSWEAR 

PLAY SUITS 
BATHING SUITS 
SUMMER SHEERS 
SUMMER FORMALS 


Because They tlave Everything 


GRACEFUL LINES 
PROPER PROPORTIONS 
AUTHENTIC STYLE 
CHARM AND BEAUTY 
SELLING POWER 


WILEO WANNBQUINS S252. 


7 West 36th Street New York 18, N. Y. 


Midwest Representative SMILEY & CO 234 South Franklin Street, Chicago, Ill 















































Don’t forget—send in your news 
ems about all happenings in the 
splay field: births, deaths, marriages, 
nhanges of position, anything pertain- 
g to display or displaymen anywhere. 











||" EVERYTHING FOR DisPLay || JOBBERS 


JOS. E. PODGOR CO., Inc. & We specialize in Children's Mannequins 


For particulars write 


Complete Display Suppliers 


618 MARKET ST. PHILADELPHIA 6. PA. WINDOW MANNEQUIN, INC. 


449 West ® St. New York 1, N. Y. 
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PEAK OF QUALITY 





Showcases - Wallcases 
MODERATELY PRICED 





BUY DIRECT FROM MANUFACTURER 





SEND FOR FOLDER “D” 


Apex Store Fixture Co. 


Factory: 139 Bowery, New York 2, N. Y. 
CAnal 6-8074 





PEI TERS 


WOOD 


FOR ALL PURPOSES 


TRAFFIC SIGNS 


FOR BUSY STORES 








SERVICE DESK. 


COPY BOTH SIDES 


THESE ELEVATORS | 
= EXPRESS TO ==} 
STREET FLOOR 


STAIRWAY. - 


OAK 
PRIMA VERA 













BLONDE MAPLE e 
WALNUT e 


Disptay Crart 


963 LAKE DRIVE S.E. GRAND RAPIDS 6 MICH 
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APRIL, 1924 
The Los Angeles Display Men's Club was 
formed, with the following officers: presi 
dent, H. C. Pettit, J. W. Robinson Com- 
pany: vice-president, Carl WW. Ahtroth, 
treasurer, K. O. Lee, Mullen 





Hamberger’s: 
& Bluett: secretary, R. G. Hammer, Des 


mond’s. Trustees were L. A. Cusanovich, 
Bullock's; Paul Lupo, Barker Brothers, and 
H. W. Menard, Broadway Department Store. 
Plans were announced by W. L. Stens 
gaard, Stiefel Brothers & Co., Salina, Kan. 
and president of the Kansas Association of 
Display Men, tor a special train to convey 
mid-Western displaymen to the International 
\ssociation Display Men convention in 
Butfalo 

Lee KEK. Hier was appointed sales repre 
sentative tor J. R. Palmenberg’s Sons, Ine., 
to cover the Northwest territory 
Madison, Wis., 


otheers : presi 


Elected by the Display 


Men's Association were these 


dent, Jack Hilgers, Olson & Veerhusen 
Company; vice-president, John Schulte, 
Danielson, Muller & Simpson; secretary 


Heinz, Wolff, Kubly & 


treasurer, Eugene 
Hirsog 

( Kk. Batchelor, formerly with the Ker 
1) (goods Company, Oklahoma City, as 
first assistant, resigned to become display 
and advertising manager tor the Pettec 
Hardware Company, of the same city 

Ihe Pacitye Northwest Display Men's 
\ssociation was organized at a meeting of 


26 displaymen trom six cities of Washing 
1 


Bert Coltus, 


Pacoma, was elected presi 


ton and Orego Rhodes Bro 


thers ( ompany, 


dent of the group. Other officers appointed 
rm vice-president, J. Allyn Dean, The 
(Crescent Store, Spokane; board of directors, 
Carl Amdahl, Spokane: M. O. Evanson, 
Bellingham, and P. K. Howell, Yakima. 
| Gauv Duev joined the sales. staff 
| e-S] t Company, Chicago, to cover 


e Pacitic Coast territors 
APRIL, 1939 
\ ibres | Maley, Phe 


Broadway Holly 


wood, Hollywood, was elected president. ot 
the Southern California Display Club. As 
sisting him were J. Roy Stewart, Barket 


Brothers, 


Department of Water and Power, as secre 


vice-president, and Ralph Dickey, 


taryv-treasuret 


First prize in the Sportleigh window 
display contest was awarded to J. A. Phelps. 
W. G. Swartz Company, Norfolk, Va. 

I. Gs. Becker resigned as display manager 
tor ] eee arey w Co., New York ( ity, 
atter 23 vears with the firm 

For many years display manager for ] 
N. Adam & Co., Buffalo, Cogswell Crom- 
well resigned in order to take a= similar 
position with the H. & S. Pogue Company, 
Cincinatti. He replaced Clinton Clark, who 
Boston Store, 


a short time betore 


had joined The Milwaukee, 
The Artists Supply Company, Pittsburgh, 
changed its name to Cappy & Co. 
The department store division of th 
Waterman fountain pen display contest was 


APRIL, 1949 





VERTICAL 
TURNTABLES 


Continuous or Multi-Stop 


@ To spin 6-foot 30-pound disc or 
5-foot 40-pound disc. Rotation 
counter clockwise. 


e@ Any motor speed | 10 to 2 
RPM. Faster speeds available for 
lighter loads. 


@ Carefully engineered gear as- 
sembly 8"' high, 6"' wide, 6" deep. 

@ | to 6 stops multi-stop; indexes 
four-foot 20-pound disc. 


@ Ideal as prime mover for disc, 
drum, or with connecting rod for 
many back-and-forth motions. 


Also make horizontal turntables 
rated from 10 to 5,000 pounds. 


Send specifications for engineer- 
ing appraisal. 


GALE DOROTHEA 
37-61 85th St., Jackson Heights, L. 6. 
MODERN MECHANISMS 
FOR DISPLAY MAKERS 














SUMMER 


DISPLAYS 


RING TRUE WITH 
HAMBERGER 
DECORATIONS 


The whole year round our 
designers are busy creating 
original and new display ideas 
for vour show windows and 
interiors. And now. for the 
coming summer season we are 
showing a complete line of 
artificial flowers. novelties and 
settings. 

Decoration Day. Independence 
Day. Swimming and Pienic 
themes offer) unusual display 
opportunities and we have ideas 
for you to make the display 
handling of these events real 
attention getters. 


Worite or visit us 


DAVID HAMBERGER, Inc. 


Display Decorations 
115 W. 31st ST.. NEW YORK CITY | 
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PRE, P84? 


by Irving C. Eldredge, R. H. Macy & 
New York City. 

Phe Sacramento Displaymens Association 
formed by a group of displaymen in 
Calitornia city 

\ display contest put on among Detroit 
es had the following results: department 

| furniture stores, first prize, W. J. Laass, 

bhinson Furniture Company: men’s wear, 
st, Donald A. Ferguson, S. L. Bird & Co., 

men's wear and jewelry stores, first, P. 
Kushell, Russek’s: miscellaneous, first, 

N. Leake, Eureka Vacuum Cleaner Com 





Gollahon Wins 
Glendale Contest 


First prize of $200 in the national window 


play contest sponsored by 9 Glendale 


Knitting Corporation, Perry, N.Y... has 
i awarded to Ralph Gollahon, Shillito’s, 
Cincinnati, in the department store classifi 
Second, $100, went to Frank J 
Foyt, Sakowitz Brothers, Houston, and third, 
$50, was awarded to Carr G. Blake, Harry's 
Department Store, Mobile, Ala 
In the classification for children’s shops 
in the same amounts as listed above 
nt to Genevieve Cree Pearl, Cree’s Merry 
Isabell 
Hamawavy s Pots to eens, 
. Calit., second; Mrs. Lillian Will 
Cinderella Shop, Muncie, and Normat 
\ | ‘ 


, 1° , \ | 
1) Is Mildred’s Shop, bas Angcies tre 


(go-Round, Riverside, Calif, first: 


Wortsmann Appointed 
By Hurlock 


C. Hurlock, Lansdowne, Pa., national 
butor of “Scroll-Tex” papers and a 
ot display materials and card 


appomted Gene Wortsmani as 


territory, th headquarters 


ster V1 
Darlington Road, N. E., Atlanta 


sma is well known throughout the 

H1< will continue to represent 

New York City. and = Schack’'s 
Chicago, in the same territor 


Turner Leaves Tampa 
For Charlotte 


( Purner has 1g 
Brothers, Tampa, where he had spent 
ast three vears, in order to rejoin Tate 
Company, Charlotte, N. C., as dis- 
nanager He had held a-— similat 
with Tate-Brown prior to joining 


Force in 1943 


Issues Literature 
On Lighting Aids 
iveher Company, Inc., 30 Irving Place, 
York City 3, has released two bulletins, 
123 and 14-A, describing a number 
firms line of lighting units, many 
em with display applications. Copies 
had on request 








Don’t forget—send in your news 
tems about all happenings in the 
lisplay field: births, deaths, marriages, 
hanges of position, anything pertain- 
ng todisplay or displaymen anywhere. 
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Ee 


a 


itor fashion-minded display directors 
now ready and store executives... 





the new eal| ONGC, manikin brochure! 


ORDER THIS FREE ILLUSTRATIVE LITERATURE TODAY ...IT'S YOURS FOR THE ASKING! 











popular 
designs 


Chrome Metal Mouldings 


in stock for 


every display & 
decorative need 


Specify IRBECO for 
moulding that will not 
tarnish, that’s durable 
and that works so easy. 
It's doubly economical. 
write for style folder 


Use IBCOFOIL, the foil 
covered moulding for 
economy. 


Attractive Discounts to Jobbers 


IRVING BERLIN & CO. 


719 8th AVE., NEW YORK 19, N. Y. 








Mother's Day 


CARNATIONS 
STREAMERS 
POSTERS 
PANELS 
NOVELTIES 
and 
FATHER’S DAY 
DISPLAYS 


Write for FREE Folder 
W rite today for your FREE copy 
of our Mother’s Day and Father's 
Day folder showing over 100 items 


for these special promotions. 


GARRISON-WAGNER CO. 


2018 WASHINGTON AVENUE 
ST. LOUIS 3, MISSOURI 
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in Color Kooks! 


831 DIFFERENT COLOR COMBINATIONS 
FOR 37 DIFFERENT BACKGROUND COLORS 
An almost inexhaustible source of color 
schemes at your fingertips for show cards, 
signs and printed jobs! 
Send $1.50 for your copy today. 
We carry hundreds of books on Art and Enter- 


tainment. List sent free on request. 
BALDA ART SERVICE 
DEPT. 8-A OSHKOSH, WIS. 








EXPANDED PAPER 
in5 Rich Colors 


© FLAMEPROOFED @ VERSATILE 


A great new 3-dimensiona: display ma- 
terial, R-P EXPANDED PAPER is today’s 
most versatile decorative medium. Ideal 
for lacey effects, for bows, puffing, net- 
ting, screen and panel mounting, many 
clever adaptations. Ask your Jobber for 
samples of TWO patterns—and for multi- 
colored R-P Expanded Aluminum Foil. 


MFD. BY 
RESEARCH PRODUCTS 
CORPORATION 


1015 E. WASHINGTON AVENUE 
MADISON 10, WISCONSIN 
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Enclosed find my check for $5 for a two 
vear subscription to DISPLAY WORLD. 1 
have been in display for 18 years, but be- 
cause I’ve always worked tor a firm have 
seen and used your magazine without hav 
ing my own subscription. Now I've just 
entered the free-lance field and find I must 
continue to have your publication but pay 
for it myself—Samuel Altman, Bronx, N. ¥ 
I want to take this opportunity to com- 
DISPLAY WORLD on. the fine 
doing for display and to tell 
publi 


pliment 
job they are 
vou that I have been receiving. the 
years and have found it 


cation tor many 


answers a displayman’s every problem 
Gene MeKeehan, Mack's, St. Louts 
\s regular subscribers to your periodical, 


DISPLAY WORLD, and 


considerable benefit 


having derived 
therefrom, we are 
wondering whether vou would give us pet 
mission to use certain data published in 
vour December, 1948, issue We reter to 
on the Pilot 
Study in Display Research”, by Prof. How 


ard M Cowes Wi 


figures in a general letter we are 


certain passages in the “Report 


propose citing these 
sending 


Western 
effort to 


out to a number of prominent 


Canadian manutacturers mm oan 


stimulate interest in) display advertising 


We find that display 


irea ois. still considered as an unwelcome 


advertising in. this 


necessity, and intensive education is re 


quired to CONVINCE people of the value ot 


display as a planned publicity medium. We 
have world-wide experience in our organi 
anticipate a gradual appre 


\dver 


tising executives to whom our main efforts 


zation, and we 
Clation of our efforts as time passes 
ire directed demand tacts and figures to 
them of the value. ot 
display and we teel that the 
Prot. article will help 
considerably KF. EK. Chandler, Challiet 
Ww LO. 


convinces planned 
statistics 
given in Cowee's 
Vancouver, B. ¢ 
It may interest vou to know that Mr. C. 
H. Andrews has donated a copy ot DIS 
PLAY WORLD to our library We re 
quested the article “Display Conditions and 
Trends in) New Zealand” 
in the .\ugust, 1948, edition of vour magazine 
C.F \lex- 
Purnbull Wellington, New 


which appeared 


Favlor, librarian, The 
indet Library, 
Zealand 


} } 


CCT a Sul 


DISPLAY 


WORLD since way back I want to con 


| have scriber to 


gratulate you on the modern appearance of 
vour publication. I get hundreds of ideas 
ind keep up with the news of the display 
protession through this reading M. ( 
Kirchner, S. H. George & Sons, Knoxville 


Phe enclosed taken inside 


picture was 
the building of Peoria Central high school 
installed 


ntirely by high sehool students with props 


The window was planned and 





APR. wee 











RADIANT 


GLASS FIBERS CO. 
11 WEST 29th ST., N. Y. C. 


Headquarters for 


GLASS FIBER 


Display Materials 


Largest and Most Varied 
Selection in America — 
IMMEDIATE DELIVERIES 


More and more Display Men are turning 
to Glass Fiber display materials than ever 
before BECAUSE they are highly 
attractive, giving display effects impos- 
sible with other materials. BECAUSE they 
are LOW IN COST. BECAUSE they are 
FIREPROOF — meeting the most rigid fire 
regulations. Get acquainted with these 
fabulous display materials; they are now 
available in 10 different forms — a type 
for almost every display use. 


WRITE FOR SAMPLES! 





DISPLAY SENSATION SWEEPS THE NATION! 








FOLDS BACK TOGETHER 


INDIVIDUAL CARTON 


PLASTI COIL 


Eight lustrous sotin finish colors; Buttercup 

Yellow, Peach Blush, Seaside Aqua, Snowflake y te 
White, Holiday Red, Kilarney Green, Electric EACH 
Blue and Ebony Black. Samples on request 


DUPLEX * 916 ARCH ST. PHILA. (7), PA. 











PRUE, ©9449 


rrowed trom Clarke's display department. 
The opportunity to learn something about 
splay is a welcome addition to the Peoria 
gh schools, both by the students and the 
It encourages the right kind of 
their 


erchants. 
ung people to follow display as 
ireer 
in display is available to any 
tudent attracted to it and is sponsored by 
state as part of the popular distributive 
lucation program, entirely devoted to 
iching phase of retailing from. the 
department up to the manager's 
The display branch of the pro- 
been in 


Phe course 


every 

Ipping 
bligations, 
Peoria 


gram has existence in the 


DISPLAY WORLD 


several Illinois cities and should be en- 
couraged by the merchants and displaymen 
of every city in the United States. 

The hat illustrated by the 
photograph welcomed 
by the manager of our millinery department. 
because it gave him an opportunity to pro- 
mote hats with the students that generally 
The 


worded 


display as 


Was whole heartedly 


sign 
with 


prefer to go bareheaded. copy 


used in the display that 
thought in mind. 

Our hats are off to Willard 
program coordinator for the schools and to 
Lyle Sufheld, art instructor 
of the display course at Central high school. 


Was 


Cochrane, 


and in charge 


laces and more tormal prints The higl 
point was the appearance of a bride and 


her attendants, all exquisitely gowned 1 


the best wedding tradition. 


These California clothes and other Cah 
fornia merchandise were on display in_ the 
store throughout the Round-Up week. On 


the fifth floor series of all-occasion 
tables for formal and intormal entertaining 
indoors and out—and all in the Calitornia 


mood that is so strikingly individual. These 


Was a 


were accessorized with attractive California 
china, linens, glassware and containers. 
As a event there 


was an unusual exhibit on the third floor 


special feature of the 


schools for the past three years, starting They are doing a great job under terrific a historical collection of the golden days 
a small scale and gradually growing to handicaps Joe V. Cooper, display man of ‘49 loaned through the courtesy of the 
the point that the schools now have regular ager, Clarke's, Peoria Wells-Fargo Bank of San Francisco. The 
windows installed so the students can put collection included an authentic, bound 
their ideas into actual practice. DALLAS ROUND-UP treasure box, a model of an actual stage 
Phe instructors in this course, due to. the ; ; coach that traveled the old Wells-Fargo 
lack of funds for providing material to [Continued from page 87) route, a pick, pan and shovel used in_ the 
work with, have called upon the merchants — striped awning running the length ot the gold rush, two gold scales, guns and other 
and displaymen of this city to help them. stage. Through the marble porch arches interesting souvenirs from this exciting 
\ll leading stores have agreed to supply the beach was in view and amber lights — period. 
merchandise trom stock and display props gave the impression of bright sunlight This exhibit, the display windows and 
necessary to carry out the students’ ideas streaming down on the vacationists. Gay other carefully planned details added an 
So far, the schools have enjoyed good co- swim suits, play clothes, coordinates and important atmosphere to the California 
operation and [| personally hope that it  square-dance apparel were paraded as the Texas Round-Up. The week itself proved 
continues. We feel that the small amount best in vacation wear suggestions. once more that California is richly produc- 
of effort involved in the help we have The third and final scene was in a_ tive in fashion and arts and crafts. And 
given has already paid off in the advertising magnificent hotel ballroom with great col- with this annual event A. Harris & Co. did 
we get from the display of our own mer-  umns and a large rear door with &-foot © more than simply bring California merchan 
chandise and also from the goodwill created = statues on either side supporting graceful dise to Texas attention. It also encouraged 
by our cooperation with the faculty and candlelabras. Here, the soft blue lighting the turther endeavors and accomplishments 
students. gave a lovely night effect in keeping with of California designers who are continually 
he distributive education program has the setting. In this scene apparel took on adding to the growth and advancements 
heen adopted by the high school boards of | a more formal note—dark crepes, taffetas, of their particular fields 








Opportunity Exchange 


FOR SALE 


CHRISTMAS FEATURE DISPLAYS 
“The Toys Xmas Party” 


50-inch turntables Each scene 
Made by Staples-Smith. Will 


ell for $2,000.00. Sidewalk blocked when in use. Send for pictures 


A. C. RAINING 
BOYD’S, 6th & Olive, St. Louis, Missouri 








COMMI$$ION $ALE$MAN’$ $IDELINE 


We will positively guarantee a minimum earning of 


$10.00 A DAY 


ach. On 
each 1 will 


4 \Vindo 3 scenes 
ndows—3_ scene to salesmen who show our single product to the 


tops at glass for eight seconds 


This item comes in a box just 
slightly Yes, 
your hand, but when it’s opened out, it becomes a brilliant 


displaymen of the nation 


larger than this ad. it fits in the palm oft 


nine-foot displayer! Sample and literature to inquiries 


with references and following. This is non-conflicting with 


anything you sell. All territories available at present. This 





item is brand new. Commissions paid right on the line! 





Please do not rush off a fast reply letter, rather spend a 





little time and give full particulars. You won't be sorry! 


DUPLEX DISPLAY & MFG. CO. 


916 ARCH ST. PHILADELPHIA 7, PA. 


WANTED 
Alert Minded Sales Representatives 


\ nationally recognized manutacturer of display papers has 





i lew open territories available for progressive, experienced 


State 





representatives. territory now covered, commission 





expected, and present connections. No objection to non 


ie es ADDITIONAL OPPORTUNITY 


: Address BOX 4 DC EXCHANGE ADS ON 
PAGES 98 & 99 


4 Care of DISPLAY WORLD 
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PPE... leg 


Opportunity Exchange 








Position Wanted—Younyg Mar 


rtising. Will travel 
‘ \ddress BOX 4DC, 
DISPLAY WORLD 








Installation Service 
For Sale 


Located in Western New York 


tate Nation 1 and L.ocal con 


ics ae! : ie 


‘ 12.000 Price 
5 (MMM ] 


tie 111 ent 


Address Box 4NR 


DISPLAY WORLD 








WAN TE D 
Experienced JR. DISPLAYMAN 


\ddress Box 4 NJ 
: f ISPLAY WORLD 








Home Study—Lessons In Window 
Display—Newly revised and en- 
larged A practical, low-priced 
course covering all phases of the 
subject. Over 500 pages with 1000 
detail drawings to show you “how.” 
Of value to the experienced trim- 
mer of beginner. Write for circulars. 
W. H. Bates, Box D, Ellsworth, Il. 


A Real Bargain for 
Christmas, 1949 


Six Beautiful 
DISPLAY UNITS 


Six beautiful Shadowbox display units in 
excellent condition; original cost: $2,600. 

Created by Bliss Displays of New 
York, showing scenes from Dickens’ 
Christmas Carol. Photographs of same 
were featured in the December, 1946, 
issue of ‘““Coronet”’ magazine. . . . Scenes 
are not painted. . . . All characters, ani- 
mals, miniatures, etc. are done in perfect 
scale. Photos and further details on re- 
quest. Price includes engraving cuts for 


publicity, and advertising. 


Price . . . $595.00 


complete 


GREENTREE 'S 


RICHMOND, VA. 





INVENTOR 
of LOW PRICED Electric 
Moving Belt Sign wants finan 
cial backing for manutacture 
Write: Harry Fuchs, 114 E. 
28th St., New York City 16. 








ATTENTION! 


Leading display jobber in the 
Kast desires a better manne 
quin line. We are not inter 
ested in mannequins of plaster 
construction, Give tull pat 


ticulars when answering. 


Address Box 4 OE 


Care of DISPLAY WORLD 








CAREER BUILDERS 


A Placement Agency specializing 
in trained Personnel for the Dis 
play field. 


FRANKLYN C. WISKOW, Lie. 
35 West 53rd St., New York 19, N.Y. 
Plaza 7-6385 

















Sales Representatives 


Wanted 


ho carry a quality mann 

quin line, seasonal props, 
and novelty display units 
Protected territories in the 
Middle West and = Sout! 
West now available 

Write giving full particu 


lars. 


Address Box 4FA 


Care of DISPLAY WORLD 











| calling ! 
inde i 
? sCad 
props, unit 
‘ Midwest a 
Souther territories opel 
Address Box 45 
Care DISPLAY WORLD 








CORRESPONDENCE INSTRUC- 


TION—In Window Displa3 In op 
mies. He er 4 sara th ove 
n t ‘ Write for 
THE KOESTER SCHOOL, 


Kimball Bldg., 25 E. Jackson Blvd., 
Chicago 4, Ill 











DISPLAY JOBBERS WANTED 


FOR SEASONAL DECORATIVES, DESIGNED 
EXCLUSIVELY FOR JOBBERS 
Summer Line Now! Back To School April 15. 
Fall Line Ready May Ist. 


THE PERFECT LINE FOR JOBBER DISTRIBUTION 
\ complete line of Mache Sculpture, Papier Mache, Hand 


Finished Cardboard Construction. Brand new summer ideas 


is well as the staple items —better and less expensive 
than ever before Write on vour letterhead tor a tree set 
tS x 10 photos of the new 1949 Summer Line 


ASSOCIATED DISPLAYS 


Leaders in new display techniques! 


54 Graham Ave. Brooklyn 6, N. Y. 
EV 7-6108 


ADDED PROFITS 
FOR WINDOW DISPLAYMEN 


Sensational new liquid cleaner 
uaranteed to make plexiglas ind 
icite displays glisten like ne 
with one easy application Just 
rub on a little and forget it 
dries instantly giving lucite 
plexiglas renewed lustre at 
beauty. Earn extra money by offer 
ing this long needed service 
your clients Also sell them 
supply thereby making a_ libera 
commission for yourself 16 
bottle sells for $1.00, your cost 


er bottle 
Write today! 


APSCO PRODUCTS 
544 Sixth Ave., New York, N. Y 














SALESMAN WANTED 
Aggressive for complete, well- 
tablished plastic hanger line. A 
territories open. Commission. Writ 

Address BOX 3 AE 
Care of DISPLAY WORLD 
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SALESMAN 


Sideline—can be carried in 
pocket \ll terri 

HES Manutacturet 

\lalines lace ribbons 


t talline ribbons. 


Address Box 4 LE 


eof DISPLAY WORLD 








SALESMEN WANTED cal! 
Ol Te AN Irs Stores to. sell 
ot ring displayers on a 

ral commission. basis 





\ddress Box 4 WS 


| f DISPLAY WORLD 


TRAINED DISPLAYMEN AVAILABLE 


announces the 


Well qualified 


The NATIONAL DISPLAY INSTITUTE 
eraduation of another class in June, 1949 
men and women, trained in ALL aspects of Display, will be 
available for employment. Graduates are qualified to accept 
positions as trimmers of footwear, men’s wear, children’s 
wear, Women’s specialty shops, drug and any other merchan- 


dise windows 
Write or call PLACEMENT DEPARTMENT 


NATIONAL DISPLAY INSTITUTE 


“Nation’s Center for Display Education” 


617 Chestnut Street Philadelphia 6, Pa. 


AVAILABLE 
DISPLAY DIRECTOR 


For high grade Department 
Store, Women’s Specialty, 

Men's. Ladies’ and Boys’ store 
Competent to organize depart 
ment efficiently and to creat 
displays of style and prestige 


1 } 
References exchanged 


Address Box 4 WC 


Care ot DISPLAY WORLD 














POSITION WANTED Pool 
Liem we’ A oe wr ei n 

ms for small or | 
bending hixtures ane 


\ddress BOX 20 MN 
Care of DISPLAY WORLD 











LEARN 


MANNEQUIN REPAIR 
Take Advantage of this 
Unusual Offer Now! 
material has been com 
| to give vou helpful and 
table information. This 
and direct method can 
| learned by anvo 
letailed instruc 


end S1LU m/o or chect 


Connecticut Manikin 





- 
Repair Co. 

| 555 Old Post Road 
| Fairfield, Conn. 











Display Director Available 4 vi 
Kort employed by natiot 
a 


te BOX 4SL 
IISPLAY WORLD 











ed Christmas window 


with “Jump Jump” 
Beautitully made, clean 
mod working order. .\ 
vd stopper Consists 
elves, ] Santa Claus, 
leer, | sleigh (all of these 


’ ] : ] 
emg mechanized), and 


| FOR SALE 





top. Photographs avail 
$2,000) f.o.b. Cineinnati 
| \tc Ralph M. Gollahon 
Display Director 

| THE JOHN SHILLITO CO. 
Cincinnati, Ohio 


ATTENTION! 
NEW ENGLAND DISPLAY MANAGERS 
FOR SALE 


l6 MANNEQUINS 
In Brand New Condition 
Plus 27 Junior, Girls’ 
Tots’ & Boys’ Mannequins 
All mannequins in excellent condition. 


For sale as a complete lot or any part. 


PEERLESS COMPANY 
231 Main Street Pawtucket, R. I. 





DISPLAYMAN 
WANTED 


One of Chicago's foremost ex 
clusive apparel firms 
operating three outlying stores 
has an excellent opportunity 


unques 


mens 


a displayman 
tioned ability Experience also 
in handling of advertising pri 
ferred. State fully vour qual 
fications, positions held, age 


ind salary desired 


Address Box 4 Cl 


Care of DISPLAY WORLD 








CUTA WLS | 
K-10 K AB 
1 t An 


i es DISPLAYS, 249 
South 8th St., 2nd fl., Philadelphia, 
Pennsylvania. 




















DISPLAY DESIGNER 
WANTED 


Poimt-of-Purchase, 


by Middlewest 
State exper 
expected All re 


confidential 


\ddress Box 4RY 


DISPLAY WORLD 





FOR SALE 
The Memorable Dickens’ Life-like Miniatures 
A CHRISTMAS CAROL 


Kight complete settings untold the story of a time-honored 


tradition for this vearly occasion. In first class condition 


For complete details, contact 


E. S. LEVY & CO., LTD. 


GALVESTON TEXAS 


CLOSING OUT 


SURPLUS STOCKS OF 
DISPLAY MATERIALS 
AS FOLLOWS: 
Wood beads, balls, disks, plas 
tic flitter, Czecho glass 
and u-drops, dowels, wood 
turnings, ete 
list on request 


Myron G. Conn Co. 


210 E. 24th St., New York City 
MU 4-7961 


beads 


Samples and | 








FOSITION WANTED 
Top flight Wig Maker and 
Mannequin Repair Man wishes 
position Will go anywhere 


\ddress 4CT 
Care of DISPLAY WORLD 
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AGENCIES NOW AVAILABLE Florescent Glowing Lucite Signs 


iymen who can recognize quick, profitable, easy sales 
the very newest in inexpensive florescent glowing plastic signs t 
Unlimited profits! Every store, ever business a potential 
Be the very first in your cit to cart these quick-selling flore 
electric) sign They sel n sight! Start our earnings 
Write for complete ntormatior today! 


APSCO PRODUCTS, 544 Sixth Ave., New York, N. Y. 








WIG MAKERS WANTED 


Ex enced, willing 
I Foronto, Canada 
| ind fine living 
\ rrangements made 1} 
A BOX 4TOC 
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: This tray has already been accepted 
8] as a “STANDARD BASIC FIXTURE” 
79 by National Concerns. 


93 
60 
61 Can be used open for 


mass counter display or closed 
for shelf operation. 


69 


A “‘NATURAL’”’ FOR 
BUY-APPEALING DISPLAY OF: 
06 SHIRTS INFANTS’ WEAR 
66 BLOUSES HANDKERCHIEFS 
% aSLIPS and 
e PAJAMAS COUNTLESS 
3() GLOVES OTHER ITEMS 


A quality product, well constructed of 
best material, at a budget price 
despite its unique features. 


: $ 
ONLY 
PER DOZ. 


SINGLE TRAYS 


(WILL FORM 6 CLOSED 
DOUBLE-ACTION TRAYS) 






MADE OF 
*. 


Packing: One doz. single trays per carton. © ES Cane 
4 Shipping weight: 20 Ibs. 
2 Dimensions: Closed—10"x15"x5” 
4 Open— 10x15 "x3 1” 
Y Delivery: FOB New York 


@ WEIGHT: 20 OZ. EACH 
SINGLE TRAY 


® WALLS 1%,” THICK 





: * : ta ee BRA LS : wt se ‘ 
Another product of RESULT DISPLAYS, manuta of the 
famous RESULT PLASTIC HANGERS .. . “DE LUXE” and “BUDGET 
MIDDLEWEIGHT" .. . used for store equipment and resale by lead- 


ing chain and department stores. 


INC, ; 
503 WEST 33rd STREET * NEW YORK I, N. Y. 




















THE NEW gpafik—f!°w GARMENT RACKS 


“The only new and practical idea in garment racks for fifteen years”, states a big user of Trafik-Flow 
racks. Completely store-tested in a number of Fashion Departments for over a year. Results show: 
1. Trafik-Flow racks heighten the fashion tone of a department and materially increase sales. 2. Flowing 
lines of Trafik-Flow racks allow free-flow planning in angular sections to add variety and interest. 
3. Traffic flow of customers is increased and guided thruout the areas. 4. Better correlation of merchan- 
dise is possible. 5. Trafik-Flow racks have that tailored-to-the-job look, altho easy to set up or re- 
afrange to suit layout changes. 6. Extra advantages: Large mirror ends— wood or metal grille ends — 
mannequin platforms for visual merchandising — glass tops. Units interchangeable. The Trafik-Flow 
series is complete, including skirt, blouse, slack racks and costumers. 


P.S. Straight Racks are also available in this new Trafik-Flow Series. 


They’re Curved « « They’re Adaptable » * They Have That Custom Look 
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Your one dependable source for everything in display equipment. 


If you sell fashion you should be interested. For complete information contact you: 
Darling Displays Distributor, visit Darling Displayrooms: New York, 47 W. 34th St; 
Chicago, 222 W. Adams St.; Los Angeles Office, 3114 W. 75th (Telephone TWinoaks 8234) 
or write L.A. DARLING COMPANY, BRONSON, MICHIGAN. 





